


Table 1

Q1 First of all,
Base: All respondents
Tot a

Mar ket packaged
goods whi ch
are sub-contract
manuf act ur ed

Manuf act ur e
and mar ket
packaged goods

Retailer with own
| abel product range

New product
devel opnent agency

Desi gn conpany
Speci al i st

functional pack
desi gn agency

Descri ption of organisation

Total Marketing Ret ai | er

conpani es Wi th

own | abe

pr oduct

range

108 38 24

17 17 2
16% 45% 8%

23 23 3
21% 61% 13%

24 3 24
22% 8% 100%

5 2 2
5% 5% 8%

55 5 3
51% 13% 13%

6 2 2
6% 5% 8%

Aerosol s

whi ch one of these descriptions fits your organisation best?

Ever wor ked

on/ produced products

Wor ked on/ produced
products in
aer osol packagi ng

Products been involved in,

in past year

Phar ma Foodstuffs

in aerosol packaging in past year
Desi gn/ Yes No Yes No Househol d
NPD
agenci es
56 63 45 49 14 52
5 13 4 11 2 7
9% 21% 9% 22% 14% 13%
3 19 4 18 1 10
5% 30% 9% 37% 7% 19%
4 14 10 12 2 16
7% 22% 22% 24% 14% 31%
5 3 2 2 1 2
9% 5% 4% 4% 7% 4%
55 20 35 10 10 20
98% 32% 78% 20% 71% 38%
6 3 3 - 3 3
11% 5% 7% -% 21% 6%

Per sona
care

74

12
16%

20
27%

21
28%

3%
28

38%

7%

ceuticals

36

14%

19%

14
39%

3%
13

36%

8%

27

7%

19%

11
41%

7%

13

48%

15%

Q hers

52

13%

17%

15
29%

8%
26

50%

10%
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Table 2

Q 2A Has your conpany ever worked on or produced products in aeroso

Base:

Tot al

Yes

Al respondents

108

63
58%

45
42%

Ever wor ked

Aerosol s

packagi ng?

on/ produced products

Descri ption of organisation

Mar ket i ng Ret ai | er

conpani es Wi th
own | abe
pr oduct
range
38 24
32 14
84% 58%
6 10
16% 42%

agenci es

56

21
38%

35
63%

in aeroso

63

63
100%

- %

packagi ng

45

-%

45
100%

Wor ked on/ produced

products in

aer osol packagi ng

in past year

49

49
100%

-%

Products been involved in,

No Househol d

14

14
100%

-%

52

33
63%

19
37%

Per sona
care

74

50
68%

24
32%

in past year

Phar ma Foodstuffs

ceuticals

36

21
58%

15
42%

27

18
67%

33%

52

28
54%

24
46%
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Table 3

Aerosol s

Q 2B Has your conpany worked on or produced products in aerosol packaging in the past year?

Base: All those ever worked

Tot al

Tot al 63

Yes 49
78%

No 14
22%

on/ produced aerosol products in aerosol packaging

Wor ked on/ produced

Products been involved in,

Ever wor ked products in
on/ produced products aer osol packagi ng
Descri ption of organisation in aerosol packaging in past year
Mar ket i ng Ret ai | er Desi gn/ Yes No Yes No Househol d
conpani es Wi th NPD
own | abel agenci es
pr oduct
range
32 14 21 63 - 49 14 33
29 12 11 49 - 49 - 27
91% 86% 52% 78% -% 100% -% 82%
3 2 10 14 - - 14 6
9% 14% 48% 22% -% - % 100% 18%

Per sona
care

50

39
78%

11
22%

in past year

Phar ma Foodstuffs

ceuticals

21

16
76%

24%

18

13
2%

28%

28

21
75%

25%
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Table 4

Q 3 What do you think are the advantages of aerosols?

Base: All respondents

Tot al

Conveni ent for
user to operate/
i nstant/easy

Do their job
effectively

Al'low control | ed
delivery in terns of
direction and vol une

Look attractive/
i npact on shel f

Al l ow for higher
profit margins/
cost effective

Consurner s
under st and t hem

Cl ean/ hygi eni ¢

Appeal i ng
to consuners

Unlikely to

lead to spillage
or contam nation/
sealed in

Fl exi bl e/ suit wi de
range of products/
applications

Freshness of product

Nor mal f or mat

Descri ption of organisation

108
74
69%
19
18%
12
11%

11
10%

6%

6%

6%

6%

4%

4%

4%

4%

Mar ket i ng Ret ai | er
conpani es Wi th
own | abe
pr oduct
range
38 24
28 20
74% 83%
6 6
16% 25%
6 1
16% 4%
5 6
13% 25%
4 1
11% 4%
5 -
13% -%
2 3
5% 13%
2 2
5% 8%
2 -
5% - %
4 1
11% 4%
-% -%
1 1
3% 4%

Aerosol s

Ever worked
on/ produced products

Wor ked on/ produced
products in
aer osol packagi ng

Products been involved in,

in past year

Phar ma Foodstuffs

in aerosol packaging in past year
Desi gn/ Yes No Yes No Househol d
NPD
agenci es
56 63 45 49 14 52
31 45 29 38 7 41
55% 71% 64% 78% 50% 79%
9 10 9 9 1 7
16% 16% 20% 18% 7% 13%
6 11 1 6 5 7
11% 17% 2% 12% 36% 13%
2 9 2 6 3 6
4% 14% 4% 12% 21% 12%
2 7 - 7 - 2
4% 11% -% 14% -% 4%
2 5 2 5 - 4
4% 8% 4% 10% -% 8%
2 6 1 5 1 4
4% 10% 2% 10% 7% 8%
2 4 2 4 - 4
4% 6% 4% 8% -% 8%
2 2 2 2 - 3
4% 3% 4% 4% -% 6%
1 3 1 3 - 1
2% 5% 2% 6% -% 2%
4 2 2 1 1 2
7% 3% 4% 2% 7% 4%
2 4 - 2 2 2
4% 6% -% 4% 14% 4%

Per sona
care

74
54
73%
13
18%
11
15%

10
14%

7%

8%

7%

5%

4%

4%

1%

5%

ceuticals

36

28
78%

14%

3%

19%

3%

6%

8%

6%

3%

-%

-%

6%

27

20
74%

22%

19%

22%

7%

11%
7%
7%

-%

-%

4%

7%

52

37
71%

17%

10%

12%

8%

8%

10%

8%

6%

6%

6%

2%
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Tabl e 4 (continuation)
Q 3 What do you think are the advantages of aerosols?

Aerosol s

Page

Base: All respondents
Wor ked on/ produced
Ever wor ked products in
on/ produced products aer osol packagi ng
Description of organisation in aerosol packaging in past year Products been involved in, in past year
Total Marketing Retai | er Desi gn/ Yes No Yes No Househol d Per sonal Phar ma Foodstuffs O hers
conpani es with NPD care ceuticals
own | abel agenci es
product
range
Tot al 108 38 24 56 63 45 49 14 52 74 36 27 52
Print quality 4 2 - 2 4 - 3 1 2 3 2 2 2
4% 5% -% 4% 6% - % 6% 7% 4% 4% 6% 7% 4%
Propel | ent 2 1 - 2 - 2 - - - - - - -
2% 3% -% 4% -% 4% -% - % -% - % -% - % -%
No need for 1 1 - - 1 - 1 - - 1 - - -
preservatives 1% 3% -% -% 2% -% 2% -% -% 1% -% -% -%
Envi ronnental |y 1 - - 1 1 - 1 - - 1 - 1 1
friendly 1% -% - % 2% 2% -% 2% -% -% 1% -% 4% 2%
Dk/ ns 15 2 2 13 5 10 3 2 4 6 2 3 6
14% 5% 8% 23% 8% 22% 6% 14% 8% 8% 6% 11% 12%




Table 5
Q4 Rating of the follow ng: Aerosols |ook attractive

Base: All respondents

Descri ption of organisation

Aerosol s

Ever worked
on/ produced products
in aerosol packaging

Total Marketing Ret ai | er Desi gn/ Yes No
conpani es Wi th NPD
own | abel agenci es
product
range

Tot al 108 38 24 56 63 45

5 - Very (5.0) 12 1 3 8 6 6
maj or 11% 3% 13% 14% 10% 13%

advant age

4 (4.0) 30 14 10 12 15 15
28% 37% 42% 21% 24% 33%

3 (3.0) 31 10 4 20 19 12
29% 26% 17% 36% 30% 27%

2 (2.0) 17 5 5 7 14 3
16% 13% 21% 13% 22% 7%

1 - Very (1.0) 17 8 2 8 9 8
m nor 16% 21% 8% 14% 14% 18%

advant age

Dk/ ns 1 - - 1 - 1
1% - % -% 2% -% 2%

Mean score 3.0 2.9 3.3 3.1 2.9 3.2

St andard devi ati on 1.24 1.21 1.20 1.24 1.20 1.30

St andard error .12 .20 .24 17 15 20

Wor ked on/ produced
products in
aer osol packagi ng
in past year Products been involved in, in past year

Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
care ceuticals
49 14 52 74 36 27 52
4 2 5 9 2 4 8
8% 14% 10% 12% 6% 15% 15%
12 3 14 23 17 10 15
24% 21% 27% 31% 47% 37% 29%
15 4 15 18 9 9 17
31% 29% 29% 24% 25% 33% 33%
12 2 9 11 5 4 7
24% 14% 17% 15% 14% 15% 13%
6 3 9 12 3 - 5
12% 21% 17% 16% 8% - % 10%
- - - 1 - - -
- % -% - % 1% - % -% - %
2.9 2.9 2.9 3.1 3.3 3.5* 3. 3%
1.15 1.38 1.24 1.28 1.06 94 1.17
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Table 6
Q 4 Rating of the follow ng: Aerosols are convenient for the user to operate

Base: All respondents

Ever wor ked

Aerosol s

Wor ked on/ produced
products in

on/ produced products aer osol packagi ng

Descri ption of organisation

Total Marketing Ret ai | er Desi gn/ Yes
conpani es Wi th NPD
own | abel agenci es
product
range
Tot al 108 38 24 56 63
5 - Very (5.0) 51 17 15 23 30
maj or 47% 45% 63% 41% 48%
advant age
4 (4.0) 38 14 7 21 21
35% 37% 29% 38% 33%
3 (3.0) 13 5 2 8 10
12% 13% 8% 14% 16%
2 (2.0) 4 2 - 2 2
4% 5% -% 4% 3%
1- Very (1.0) 1 - - 1 -
m nor 1% - % -% 2% -%
advant age
Dk/ ns 1 - - 1 -
1% - % -% 2% -%
Mean score 4.3 4.2 4.5 4.1 4.3
St andard devi ati on .88 .87 .66 .93 .84
St andard error .09 .14 .13 .13 .11

in aerosol packaging

in past year Products been involved in, in past year

No Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
care ceuticals
45 49 14 52 74 36 27 52
21 24 6 28 38 18 19 24
47% 49% 43% 54% 51% 50% 70% 46%
17 15 6 20 26 16 5 21
38% 31% 43% 38% 35% 44% 19% 40%
3 8 2 3 8 2 3 5
7% 16% 14% 6% 11% 6% 11% 10%
2 2 - - 1 - - 1
4% 4% -% - % 1% - % - % 2%
1 - - 1 - - - 1
2% - % -% 2% - % - % - % 2%
1 - - - 1 - - -
2% - % -% - % 1% - % -% - %
4.3 4.2 4.3 4.4 4. 4% 4.4 4. 6* 4.3
94 88 73 78 74 61 69 87
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Table 7

Q4 Rating of the follow ng: Aerosols do their job effectively
Base: All respondents

Tot a

5 - Very
maj or
advant age

4

1 - Very
m nor
advant age

Dk/ ns

Mean score

St andard devi ation

St andard error

(5.

(4.

(3.

(2.

(1.

0)

0)

0)

0)

0)

108
37
34%
36
33%
26
24%

5%

1%

3%

4.0
.94

Descri ption of organisation

Mar ket i ng Ret ai | er

conpani es Wi th
own | abe
product
range
38 24
14 11
37% 46%
16 7
42% 29%
7 5
18% 21%
1 1
3% 4%
- % -%
- % -%
4.1 4.2
81 .92
13 19

Ever wor ked

Aerosol s

on/ produced products

agenci es

56
14
25%
17
30%
18
32%
5%

2%

in aerosol packaging
Yes No
63 45
19 18
30% 40%
26 10
41% 22%
16 10
25% 22%
2 3
3% 7%
- 1
-% 2%
- 3
-% 7%
4.0 4.0
.83 1.09
10 17

Wor ked on/ produced
products in
aer osol packagi ng
in past year Products been involved in, in past year

Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
care ceuticals

49 14 52 74 36 27 52
16 3 17 30 17 13 15
33% 21% 33% 41% 47% 48% 29%
20 6 22 28 11 11 23
41% 43% 42% 38% 31% 41% 44%
12 4 10 12 5 3 10
24% 29% 19% 16% 14% 11% 19%
1 1 2 3 1 - 2
2% 7% 4% 4% 3% -% 4%
-% -% -% -% -% -% -%
- - 1 1 2 - 2
-% -% 2% 1% 6% -% 4%
4.0 3.8 4.1 4, 2%* 4.3* 4. 4% 4.0
82 89 83 .85 84 69 82
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Table 8
Q4 Rating of the follow ng: Aerosols are appealing to consuners

Base: All respondents

on/ produced products

Ever wor ked

Aerosol s

Wor ked on/ produced
products in
aer osol packagi ng

Descri ption of organisation in aerosol packaging in past year Products been involved in, in past year
Total Marketing Ret ai | er Desi gn/ Yes No Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
conpani es Wi th NPD care ceuticals
own | abel agenci es
product
range
Tot al 108 38 24 56 63 45 49 14 52 74 36 27 52
5 - Very (5.0) 23 9 4 12 12 11 9 3 8 15 8 6 9
maj or 21% 24% 17% 21% 19% 24% 18% 21% 15% 20% 22% 22% 17%
advant age
4 (4.0) 34 10 12 15 19 15 17 2 21 27 13 12 22
31% 26% 50% 27% 30% 33% 35% 14% 40% 36% 36% 44% 42%
3 (3.0) 35 13 8 19 25 10 17 8 15 22 12 6 14
32% 34% 33% 34% 40% 22% 35% 57% 29% 30% 33% 22% 27%
2 (2.0) 11 5 - 6 5 6 5 - 5 7 2 3 4
10% 13% -% 11% 8% 13% 10% -% 10% 9% 6% 11% 8%
1 - Very (1.0) 3 1 - 2 2 1 1 1 2 2 - - 2
m nor 3% 3% -% 4% 3% 2% 2% 7% 4% 3% -% - % 4%
advant age
Dk/ ns 2 - - 2 - 2 - - 1 1 1 - 1
2% - % -% 4% -% 4% -% -% 2% 1% 3% - % 2%
Mean score 3.6 3.6 3.8 3.5 3.5 3.7 3.6 3.4 3.5 3.6 3.8 3.8 3.6
St andard devi ation 1.03 1.08 .70 1.08 1.00 1.08 98 1.09 1.01 1.01 88 93 1.00
St andard error .10 .18 .14 .15 13 17 14 29 14 12 15 18 14
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Table 9

Aerosol s

Q4 Rating of the follow ng: Aerosols allow controlled delivery in ternms of direction and vol une

Base: All

Tot al
5 - Very
maj or
advant age

4

1 - Very
m nor
advant age

Dk/ ns

Mean score

St andard devi ation
St andard error

(5.

(4.

(3.

(2.

(1.

respondent s

0)

0)

0)

0)

0)

108

41

38%

38

35%

18

17%

6%

3%

1
1%

4.0
1.04

.10

Descri ption of organisation

Mar ket i ng Ret ai | er
conpani es Wi th
own | abel
product
range
38 24
16 11
42% 46%
12 10
32% 42%
6 3
16% 13%
2 -
5% -%
2 -
5% -%
- % -%
4.0 4.3
1.14 .70
18 14

Ever worked
on/ produced products

Wor ked on/ produced
products in
aer osol packagi ng

in aerosol packaging in past year
Desi gn/ Yes No Yes
NPD
agenci es
56 63 45 49 14
15 21 20 16 5
27% 33% 44% 33% 36%
19 27 11 22 5
34% 43% 24% 45% 36%
14 9 9 6 3
25% 14% 20% 12% 21%
6 4 3 3 1
11% 6% 7% 6% 7%
1 2 1 2 -
2% 3% 2% 4% -%
1 - 1 - -
2% -% 2% -% -%
3. 7** 4.0 4.0 4.0 4.0
1.04 1.02 1.08 1.04 .96
14 .13 16 15 .26

Products been involved in,

52
25
48%

16
31%

13%

8%

-%

Per sonal
care

74
35
47%
23
31%
11
15%
4%

1%

in past year

No Househol d

Phar ma Foodstuffs

ceuticals

36
18
50%

10
28%

17%

6%

-%

27

12
44%

26%

22%

7%

-%

Page

Q hers

52
24
46%

15
29%

13%

8%

4%
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Tabl e 10
Q4 Rating of the follow ng: Aerosols allow for higher profit

mar gi ns

Base: All respondents

on/ produced products
in aerosol packaging

Descri ption of organisation

Total Marketing Ret ai | er Desi gn/

conpani es Wi th NPD

own | abel agenci es

product
range

Tot al 108 38 24 56

5 - Very (5.0) 9 2 4 7
maj or 8% 5% 17% 13%

advant age

4 (4.0) 19 10 1 10
18% 26% 4% 18%

3 (3.0) 30 9 8 16
28% 24% 33% 29%

2 (2.0) 26 11 7 8
24% 29% 29% 14%

1 - Very (1.0) 13 6 3 5
m nor 12% 16% 13% 9%

advant age

Dk/ ns 11 - 1 10
10% - % 4% 18%

Mean score 2.8 2.8 2.8 3. 1*

St andard devi ati on 1.17 1.17 1.27 1.20

St andard error .12 .19 .26 .18

Ever wor ked

63

8%

12

19%

20
32%

13

21%

14%

6%

2.8

Aerosol s

Wor ked on/ produced
products in
aer osol packagi ng
in past year Products been involved in, in past year

No Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
care ceuticals

45 49 14 52 74 36 27 52

4 4 1 1 6 3 3 3
9% 8% 7% 2% 8% 8% 11% 6%

7 7 5 7 8 5 3 10
16% 14% 36% 13% 11% 14% 11% 19%

10 16 4 15 22 8 11 15
22% 33% 29% 29% 30% 22% 41% 29%

13 12 1 16 22 13 5 11
29% 24% 7% 31% 30% 36% 19% 21%

4 8 1 8 11 3 4 5
9% 16% 7% 15% 15% 8% 15% 10%

7 2 2 5 5 4 1 8
16% 4% 14% 10% 7% 11% 4% 15%

2.8 2.7 3.3 2. 5%* 2. 7%* 2.8 2.8 2.9

1.17 1.17 1.07 1.02 1.15 1.14 1.19 1.10
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Table 11

Aerosol s

Q4 Rating of the follow ng: Aerosols are unlikely to lead to spillage or contanmi nation because the contents are sealed in

Base: All respondents
Tot al
Tot al 108
5 - Very (5.0) 34
maj or 31%
advant age
4 (4.0) 40
37%
3 (3.0) 21
19%
2 (2.0) 7
6%
1- Very (1.0) 5
m nor 5%
advant age
Dk/ ns 1
1%
Mean score 3.9
St andard devi ation 1.09
St andard error .11

Ever worked
on/ produced products

Descri ption of organisation in aerosol packaging
Mar ket i ng Ret ai | er Desi gn/ Yes No
conpani es Wi th NPD

own | abel agenci es
product
range
38 24 56 63 45
12 10 14 19 15
32% 42% 25% 30% 33%
17 10 18 24 16
45% 42% 32% 38% 36%
5 3 15 14 7
13% 13% 27% 22% 16%
3 - 4 4 3
8% -% 7% 6% 7%
1 1 4 2 3
3% 4% 7% 3% 7%
- - 1 - 1
- % -% 2% -% 2%
3.9 4.2 3. 6* 3.9 3.8
1.01 .96 1.16 1.03 1.18
16 20 .16 13 18

Wor ked on/ produced
products in

aer osol packagi ng
in past year

Yes No Househol d Per sonal
care
49 14 52 74
14 5 22 26
29% 36% 42% 35%
21 3 16 31
43% 21% 31% 42%
9 5 7 12
18% 36% 13% 16%
4 - 3 4
8% -% 6% 5%
1 1 4 1
2% 7% 8% 1%
- % -% - % -%
3.9 3.8 3.9 4. 0**
99 1.19 1.23 .93
14 .32 17 .11

Products been involved in,

in past year

Phar ma Foodstuffs

ceuticals

36
12
33%

14
39%

17%
6%
6%

-%

3.9
1.12

27

13
48%

30%

15%

4%

4%

-%

4.1
1. 06

Q hers

52
21
40%

15
29%

13%

8%

8%

2%

3.9
1.26
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Aerosol s

Table 12
Q4 Rating of the follow ng: Aerosols are very flexible and suit a wide range of different products and applications

Base: All respondents

Wor ked on/ produced
Ever wor ked products in
on/ produced products aer osol packagi ng

in past year

Phar ma Foodstuffs

27

33%

30%

19%

19%

-%

Q hers

52
13
25%
18
35%
13
25%
15%

-%

Descri ption of organisation in aerosol packaging in past year Products been involved in,
Total Marketing Ret ai | er Desi gn/ Yes No Yes No Househol d Per sonal
conpani es Wi th NPD care ceuticals
own | abel agenci es
product
range

Tot al 108 38 24 56 63 45 49 14 52 74 36

5 - Very (5.0) 30 10 6 16 20 10 13 7 11 20 8
maj or 28% 26% 25% 29% 32% 22% 27% 50% 21% 27% 22%

advant age

4 (4.0) 34 11 7 17 20 14 18 2 18 25 15
31% 29% 29% 30% 32% 31% 37% 14% 35% 34% 42%

3 (3.0) 27 10 7 15 14 13 10 4 13 16 8
25% 26% 29% 27% 22% 29% 20% 29% 25% 22% 22%

2 (2.0) 13 6 4 4 8 5 7 1 9 12 5
12% 16% 17% 7% 13% 11% 14% 7% 17% 16% 14%

1 - Very (1.0) 3 1 - 3 1 2 1 - 1 - -
m nor 3% 3% -% 5% 2% 4% 2% -% 2% - % -%

advant age

Dk/ ns 1 - - 1 - 1 - - - 1 -
1% - % -% 2% -% 2% -% -% -% 1% -%

Mean score 3.7 3.6 3.6 3.7 3.8 3.6 3.7 4.1 3.6 3.7 3.7

St andard devi ation 1.09 1.13 1.06 1.13 1.08 1.11 1.08 1.07 1.07 1. 04 97

St andard error L11 .18 .22 .15 .14 .17 .15 .29 .15 12 16
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Tabl e 13

Q5 What el se do you think are the disadvantages of aerosol s?
Base: All respondents

Tot a

Associated with
CFCS and dammage
to ozone | ayer
Can be flammabl e
Goes of f when
don't expect to
Propel | ent
Expensi ve/

| ow mar gi ns

Shi ppi ng not easy
Sol vent abuse
More or |ess

all same shape

Not easily
recycl abl e

Propel | ent
choice limted

Hard to hold
Has to be
| arge vol unme

Educat e about the
environnent/issues

Some consumners
do not like them

Tot al

108
48
44%
25
23%

21
19%

10

9%

7%

6%

6%

5%

4%

4%

3%

2%

2%

1%

Ever wor ked

Aerosol s

on/ produced products

Descri ption of organisation

Mar ket i ng
conpani es

38
18
47%

12
32%

16%

5%

16%

11%

3%

5%

5%

5%

3%

5%

-%

-%

Ret ai | er
Wi th

own | abe
pr oduct
range

24

10
42%

33%
33%
17%
4%
4%
8%
4%
8%
“o%
%
%
%

4%

agenci es

56

26
46%

11%

13%

7%

5%

4%

5%

4%

4%

4%

4%

-%

4%

-%

in aerosol packaging

63

25

40%

18

29%

13

21%

11%

11%

11%

3%

8%

5%

5%

3%

3%

2%

2%

45

23
51%

16%
18%
7%
2%
%
9%
%
2%
2%
2%
%
2%

-%

Wor ked on/ produced
products in
aer osol packagi ng
in past year Products been involved in, in past year

Yes No Househol d Per sonal Phar ma Foodstuffs
care ceuticals

49 14 52 74 36 27
18 7 26 34 17 14
37% 50% 50% 46% 47% 520
17 1 14 21 10 9
35% 7% 27% 28% 28% 33%
9 4 12 16 10 6
18% 29% 23% 22% 28% 22%
6 1 6 7 4 3
12% 7% 12% 9% 11% 11%
5 2 3 6 2 1
10% 14% 6% 8% 6% 4%
6 1 2 5 1 -
12% 7% 4% 7% 3% %
2 - 3 3 3 1
4% % 6% 4% 8% 4%
4 1 2 5 3 3
8% 7% 4% 7% 8% 11%
3 - 3 4 2 2
6% % 6% 5% 6% 7%
2 1 1 2 1 -
4% 7% 2% 3% 3% %
1 1 2 1 - -
2% 7% 4% 1% -% %
2 - - 2 - -
4% % -% 3% -% %
- 1 1 1 - -
% 7% 2% 1% -% %
1 - 1 1 1 1

2% -% 2% 1% 3% 4%

52

25

48%

13

25%

13

25%

10%

8%

4%

8%

6%

6%

2%

2%

-%

-%

2%




Tabl e 13 (continuation)

Aerosol s

Page 15

Q5 What el se do you think are the disadvantages of aerosol s?

Base: All respondents

Tot al

Tot al 108

Bul ky/ bi g 1
1%

Cl ean/ hygi eni ¢ 1
1%

Dk/ ns 15

14%

Description of organisation

Mar ket i ng

Retai | er

conpani es with

own | abel

product

range

38 24

1 -
3% -%

- 1
- % 4%

4 3
11% 13%

Wor ked on/ produced
products in

aer osol packagi ng
in past year

Ever worked
on/ produced products

in aerosol packaging Products been involved in, in past year

Desi gn/ Yes No Yes No Househol d Per sonal Phar ma Foodstuffs O hers
NPD care ceuticals
agenci es
56 63 45 49 14 52 74 36 27 52
- 1 - 1 - 1 1 - 1 -
- % 2% - % 2% - % 2% 1% -% 4% -%
- 1 - 1 - 1 1 1 1 1
- % 2% - % 2% - % 2% 1% 3% 4% 2%
10 6 9 4 2 7 10 4 4 7
18% 10% 20% 8% 14% 13% 14% 11% 15% 13%




Tabl e 14

Q6 Rating of the follow ng: Aerosol

Base: All respondents
Tot a

5 - Very (5.0)
maj or

di sadvant age

4 (4.0)
3 (3.0)
2 (2.0)
1- Very (1.0)
mi nor

di sadvant age
Dk/ ns
Mean score

St andard devi ation
St andard error

108

8%

6%

28
26%

25
23%

37
34%

2
2%

2.3
1.25
.12

technology is too conplicated to deal with

Aerosol s

Ever worked
on/ produced produc

Descri ption of organisation in aerosol packag
Mar ket i ng Ret ai | er Desi gn/ Yes
conpani es Wi th NPD
own | abel agenci es
product
range
38 24 56 63
3 1 7 5
8% 4% 13% 8%
1 4 3 3
3% 17% 5% 5%
5 6 18 14
13% 25% 32% 22%
10 4 13 16
26% 17% 23% 25%
19 9 13 24
50% 38% 23% 38%
- - 2 1
- % -% 4% 2%
1.9* 2.3 2. 6% 2.2 2
1.22 1.27 1.28 1.24 1
20 26 17 16

Wor ked on/ produced
products in

ts aer osol packagi ng

ng in past year Products been involved in, in past year

No Yes No Househol d Per sonal Phar ma Foodstuffs Q hers

care ceuticals

45 49 14 52 74 36 27 52
4 2 3 1 3 - 2 3
9% 4% 21% 2% 4% - % 7% 6%
4 2 1 4 6 5 5 5
9% 4% 7% 8% 8% 14% 19% 10%
14 11 3 13 15 9 6 15
31% 22% 21% 25% 20% 25% 22% 29%
9 13 3 13 18 6 7 13
20% 27% 21% 25% 24% 17% 26% 25%
13 21 3 20 30 15 6 15

29% 43% 21% 38% 41% 42% 22% 29%
1 - 1 1 2 1 1 1
2% -% 7% 2% 3% 3% 4% 2%
.5 2.0* 2.8 2.1 2. 1** 2.1 2.6 2.4

27 1.10 1.52 1.07 1.16 1.13 1. 27 1.18
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Tabl e 15

Q6 Rating of the follow ng: Aerosol

Base: All respondents

Tot al

5 - Very (5.0)
maj or
di sadvant age

4 (4.0)
3 (3.0)
2 (2.0)
1- Very (1.0)
mi nor

di sadvant age
Dk/ ns
Mean score

St andard devi ation
St andard error

Aerosol s

technol ogy doesn't suit certain types of product

Descri ption of organisation

Ever worked
on/ produced products
in aerosol packaging

Wor ked on/ produced
products in
aer osol packagi ng
in past year

Products been involved in, in past year

Total Marketing Ret ai | er Desi gn/ Yes No Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
conpani es Wi th NPD care ceuticals
own | abel agenci es
product
range

108 38 24 56 63 45 49 14 52 74 36 27 52

15 7 4 6 11 4 9 2 8 10 8 5 8
14% 18% 17% 11% 17% 9% 18% 14% 15% 14% 22% 19% 15%

28 9 6 17 16 12 12 4 12 21 9 10 13
26% 24% 25% 30% 25% 27% 24% 29% 23% 28% 25% 37% 25%

40 14 10 20 24 16 21 3 15 25 9 8 16
37% 37% 42% 36% 38% 36% 43% 21% 29% 34% 25% 30% 31%

19 7 3 9 8 11 6 2 13 13 8 3 11
18% 18% 13% 16% 13% 24% 12% 14% 25% 18% 22% 11% 21%

5 1 1 3 4 1 1 3 4 4 2 1 4
5% 3% 4% 5% 6% 2% 2% 21% 8% 5% 6% 4% 8%

1 - - 1 - 1 - - - 1 - - -
1% - % -% 2% -% 2% -% -% -% 1% -% - % -%

3.3 3.4 3.4 3.3 3.3 3.2 3.4 3.0 3.1 3.3 3.4 3.6 3.2

1.06 1.08 1.06 1.04 1.11 99 1.00 1.41 1.19 1.08 1.22 1.05 1.17

.10 .17 .22 .14 14 15 14 38 16 13 20 20 16
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Tabl e 16

Q6 Rating of the follow ng: Aerosol

Base: All respondents

Tot al

5 - Very (5.0)
maj or
di sadvant age

4 (4.0)
3 (3.0)
2 (2.0)
1- Very (1.0)
mi nor

di sadvant age
Dk/ ns
Mean score

St andard devi ation
St andard error

108

10
9%

29
27%

41
38%

16

15%

6%

6
6%

3.2
1.02

.10

Aerosol s

packagi ng i s expensive

Descri ption of organisation

Mar ket i ng Ret ai | er
conpani es Wi th
own | abel
product
range
38 24
5 3
13% 13%
11 8
29% 33%
16 7
42% 29%
4 5
11% 21%
1 1
3% 4%
1 -
3% -%
3.4 3.3
96 1.08
16 .22

Ever worked
on/ produced products
in aerosol packaging

Desi gn/ Yes No
NPD
agenci es
56 63 45
4 4 6
7% 6% 13%
10 22 7
18% 35% 16%
26 26 15
46% 41% 33%
7 7 9
13% 11% 20%
4 3 3
7% 5% 7%
5 1 5
9% 2% 11%
3.1 3.3 3.1
99 .93 1.15
14 .12 18

Wor ked on/ produced
products in

aer osol packagi ng
in past year

Yes No Househol d Per sonal
care
49 14 52 74
4 - 5 7
8% -% 10% 9%
17 5 15 22
35% 36% 29% 30%
18 8 17 27
37% 57% 33% 36%
6 1 11 12
12% 7% 21% 16%
3 - 2 3
6% -% 4% 4%
1 - 2 3
2% -% 4% 4%
3.3 3.3 3.2 3.3
1.01 61 1.03 1.00
15 16 15 12

Products been involved in,

36

17%

11

31%

12

33%

17%

3%

in past year
Phar ma Foodstuffs
ceuticals

27

15%

19%

12

44%

19%

Q hers

52

8%

15

29%

20
38%

10
19%

4%
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Table 17

Q6 Rating of the follow ng: Aerosols are al
respondent s

Base: Al

Tot a

5 - Very
maj or

di sadvant age

4

3

2

1'— Very
m nor

di sadvant age

Dk/ ns

Mean score

St andard devi ation
St andard error

(5.

(4

(3.

(2.

(1.

0)

0)

0)

0)

0)

108
19
18%
31
29%

25
23%

15
14%

16
15%

2
2%

3.2
1.31
.13

Aerosol s

nore or | ess the sane shape

Descri ption of organisation

Mar ket i ng Ret ai | er

conpani es Wi th

own | abe

product

range

38 24

8 4
21% 17%

11 6
29% 25%

5 8
13% 33%

6 1
16% 4%

7 5
18% 21%

1 -
3% -%

3.2 3.1

1. 45 1.36

24 28

Ever worked
on/ produced products

in aerosol packaging
Desi gn/ Yes No
NPD
agenci es
56 63 45
12 12 7
21% 19% 16%
15 17 14
27% 27% 31%
14 13 12
25% 21% 27%
10 10 5
18% 16% 11%
4 10 6
7% 16% 13%
1 1 1
2% 2% 2%
3.4 3.2 3.3
1.22 1.36 1.26
17 17 19

Wor ked on/ produced
products in
aer osol packagi ng
in past year

Products been involved in, in past year

Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
care ceuticals
49 14 52 74 36 27 52
11 1 7 11 6 3 7
22% 7% 13% 15% 17% 11% 13%
12 5 17 23 12 11 16
24% 36% 33% 31% 33% 41% 31%
11 2 9 17 5 6 13
22% 14% 17% 23% 14% 22% 25%
7 3 8 9 5 5 6
14% 21% 15% 12% 14% 19% 12%
7 3 11 12 8 2 10
14% 21% 21% 16% 22% 7% 19%
1 - - 2 - - -
2% -% - % 3% - % -% - %
3.3 2.9 3.0 3.2 3.1 3.3 3.1
1.36 1.35 1.38 1.31 1.44 1.14 1.33
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Table 18
Q6 Rating of the follow ng: Aerosols can be flamuable

Aerosol s

Page

Base: All respondents
Wor ked on/ produced
Ever wor ked products in
on/ produced products aer osol packagi ng
Descri ption of organisation in aerosol packaging in past year Products been involved in, in past year
Total Marketing Ret ai | er Desi gn/ Yes No Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
conpani es Wi th NPD care ceuticals
own | abel agenci es
product
range

Tot al 108 38 24 56 63 45 49 14 52 74 36 27 52
5 - Very (5.0) 64 22 19 33 32 32 25 7 34 45 26 19 37
maj or 59% 58% 79% 59% 51% 71% 51% 50% 65% 61% 72% 70% 71%
di sadvant age
4 (4.0) 26 10 3 13 20 6 16 4 10 19 7 7 9

24% 26% 13% 23% 32% 13% 33% 29% 19% 26% 19% 26% 17%
3 (3.0) 10 3 1 6 7 3 4 3 6 6 3 1 5

9% 8% 4% 11% 11% 7% 8% 21% 12% 8% 8% 4% 10%
2 (2.0) 3 1 - 2 1 2 1 - 1 - - - 1

3% 3% -% 4% 2% 4% 2% -% 2% - % -% - % 2%
1 - Very (1.0) 3 1 1 1 2 1 2 - 1 2 - - -
m nor 3% 3% 4% 2% 3% 2% 4% -% 2% 3% -% - % -%
di sadvant age
Dk/ ns 2 1 - 1 1 1 1 - - 2 - - -

2% 3% -% 2% 2% 2% 2% -% -% 3% -% - % -%
Mean score 4.4 4.4 4.6 4.4 4.3 4.5 4.3 4.3 4.4 4.5 4. 6* 4.7 4. 6*
St andard devi ation .97 .95 .92 .95 .96 98 1.01 83 92 87 64 55 75
St andard error .09 .16 .19 .13 .12 15 15 22 13 10 11 11 10

20




Aerosol s

Table 19
Q6 Rating of the follow ng: Aerosols are associated with sol vent abuse
Base: All respondents

Ever worked
on/ produced products

Descri ption of organisation in aerosol packaging

Total Marketing Ret ai | er Desi gn/ Yes No
conpani es Wi th NPD
own | abel agenci es
product
range
Tot al 108 38 24 56 63 45
5 - Very (5.0) 53 18 14 26 29 24
maj or 49% 47% 58% 46% 46% 53%
di sadvant age
4 (4.0) 26 9 6 12 16 10
24% 24% 25% 21% 25% 22%
3 (3.0) 13 5 4 8 9 4
12% 13% 17% 14% 14% 9%
2 (2.0) 13 5 - 8 7 6
12% 13% -% 14% 11% 13%
1 - Very (1.0) 3 1 - 2 2 1
m nor 3% 3% -% 4% 3% 2%
di sadvant age
Mean score 4.0 4.0 4.4 3.9 4.0 4.1
St andard devi ation 1.16 1.19 .78 1.23 1.16 1.17
Standard error .11 .19 .16 .16 .15 .17

Wor ked on/ produced
products in

aer osol packagi ng
in past year

Products been involved in, in past year

Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
care ceuticals

49 14 52 74 36 27 52
23 6 25 37 21 13 25
47% 43% 48% 50% 58% 48% 48%
11 5 15 19 9 10 17
22% 36% 29% 26% 25% 37% 33%
8 1 6 9 2 3 6
16% 7% 12% 12% 6% 11% 12%
6 1 4 7 3 1 2
12% 7% 8% 9% 8% 4% 4%
1 1 2 2 1 - 2
2% 7% 4% 3% 3% -% 4%
4.0 4.0 4.1 4.1 4.3 4.3 4.2
1.15 1.24 1.12 1.12 1.09 .82 1.04

.16 .33 .16 .13 .18 .16 .14
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Tabl e 20

Q6 Rating of the follow ng: Aerosols are not
Base: All respondents

Tot al

5 - Very

maj or

di sadvant age

4

3

2

1' - Very
m nor

di sadvant age

Mean score

St andard devi ati on
St andard error

(5.

(4

(3.

(2.

(1.

0)

0)

0)

0)

0)

108
27
25%
55
51%

13
12%

8
7%

5
5%

3.8
1.03

.10

Aerosol s

easily recycl able

Descri ption of organisation

Mar ket i ng Ret ai | er
conpani es Wi th
own | abel
product
range
38 24
11 8
29% 33%
15 10
39% 42%
6 4
16% 17%
5 -
13% -%
1 2
3% 8%
3.8 3.9
1.09 1.14
.18 .23

Ever worked
on/ produced products
in aerosol packaging

Desi gn/ Yes No
NPD
agenci es
56 63 45
14 16 11
25% 25% 24%
34 29 26
61% 46% 58%
3 9 4
5% 14% 9%
3 6 2
5% 10% 4%
2 3 2
4% 5% 4%
4.0 3.8 3.9
.92 1.08 . 96
.12 .14 .14

Wor ked on/ produced
products in

aer osol packagi ng
in past year

Yes No Househol d
49 14 52
13 3 12
27% 21% 23%
20 9 28
41% 64% 54%

8 1 5
16% 7% 10%

5 1 3
10% 7% 6%

3 - 4
6% -% 8%

3.7 4.0 3.8

1.15 .78 1.11

.16 .21 .15

Per sonal
care

74
20
27%

37
50%

11%

8%

4%

3.9
1.03
.12

Products been involved in,

36

25%

19
53%

14%

6%

3%

3.9
. 94
.16

in past year
Phar ma Foodstuffs
ceuticals

27

19%

17
63%

7%

4%

7%

3.8
1.04
.20

Q hers

52
14
27%

26
50%

12%

6%

6%

3.9
1.07
.15
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Tabl e 21

Aerosol s

Q6 Rating of the follow ng: Aerosols are associated with CFCS and dammge to the ozone |ayer

Base: All respondents

Descri ption of organisation

Ever worked
on/ produced products
in aerosol packaging

Wor ked on/ produced
products in

aer osol packagi ng
in past year

Products been involved in, in past year

Total Marketing Ret ai | er Desi gn/ Yes No Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
conpani es Wi th NPD care ceuticals
own | abel agenci es
product
range
Tot al 108 38 24 56 63 45 49 14 52 74 36 27 52
5 - Very (5.0) 49 16 13 25 25 24 18 7 27 36 18 12 26
maj or 45% 42% 54% 45% 40% 53% 37% 50% 52% 49% 50% 44% 50%
di sadvant age
4 (4.0) 19 2 5 12 12 7 6 6 9 14 6 8 12
18% 5% 21% 21% 19% 16% 12% 43% 17% 19% 17% 30% 23%
3 (3.0) 19 11 2 9 12 7 11 1 7 12 7 2 7
18% 29% 8% 16% 19% 16% 22% 7% 13% 16% 19% 7% 13%
2 (2.0) 9 4 1 4 7 2 7 - 5 6 3 2 3
8% 11% 4% 7% 11% 4% 14% -% 10% 8% 8% 7% 6%
1 - Very (1.0) 12 5 3 6 7 5 7 - 4 6 2 3 4
m nor 11% 13% 13% 11% 11% 11% 14% -% 8% 8% 6% 11% 8%
di sadvant age
Mean score 3.8 3.5 4.0 3.8 3.7 4.0 3. 4* 4.4 4.0 3.9 4.0 3.9 4.0
St andard devi ation 1.39 1. 47 1.41 1.36 1.39 1.38 1.47 . 65 1.33 1.31 1.25 1.37 1.26
Standard error .13 .24 .29 .18 .18 .21 .21 .17 .18 .15 .21 . 26 .17
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Aerosol s

Tabl e 22
Q6 Rating of the follow ng: Aerosols are bad for the environnent in general
Base: All respondents

Ever worked
on/ produced products

Descri ption of organisation in aerosol packaging

Total Marketing Ret ai | er Desi gn/ Yes No
conpani es Wi th NPD
own | abel agenci es
product
range
Tot al 108 38 24 56 63 45
5 - Very (5.0) 31 8 12 15 11 20
maj or 29% 21% 50% 27% 17% 44%
di sadvant age
4 (4.0) 32 6 5 21 20 12
30% 16% 21% 38% 32% 27%
3 (3.0) 25 10 6 15 17 8
23% 26% 25% 27% 27% 18%
2 (2.0) 12 9 1 2 10 2
11% 24% 4% 4% 16% 4%
1 - Very (1.0) 8 5 - 3 5 3
m nor 7% 13% -% 5% 8% 7%
di sadvant age
Mean score 3.6 3.1%* 4. 2% 3.8 3. 3** 4. 0**
St andard devi ation 1.22 1.34 . 96 1.06 1.18 1.20
Standard error .12 .22 .20 .14 .15 .18

Wor ked on/ produced
products in

aer osol packagi ng
in past year

Products been involved in, in past year

Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
care ceuticals

49 14 52 74 36 27 52
7 4 19 23 15 9 16
14% 29% 37% 31% 42% 33% 31%
15 5 16 21 9 11 21
31% 36% 31% 28% 25% 41% 40%
13 4 7 14 6 2 8
27% 29% 13% 19% 17% 7% 15%
10 - 9 11 5 4 5
20% -% 17% 15% 14% 15% 10%
4 1 1 5 1 1 2
8% 7% 2% 7% 3% 4% 4%
3. 2% 3.8 3.8 3.6 3.9 3.9 3.8
1.18 1.12 1.17 1.26 1.19 1.17 1.09

.17 .30 .16 .15 . 20 .22 .15
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Tabl e 23

Q6 Rating of the follow ng: Sone users don't

Base: All respondents

Tot al

5 - Very (5.0)
maj or
di sadvant age

4 (4.0)
3 (3.0)
2 (2.0)
1- Very (1.0)
mi nor

di sadvant age

Mean score
St andard devi ati on
St andard error

108

12
11%

18
17%

28
26%

27
25%

23
21%

2.7
1.28
.12

li ke aerosols

Ever wor ked

Aerosol s

on/ produced products

Descri ption of organisation

Mar ket i ng Ret ai | er
conpani es Wi th
own | abel
product
range
38 24
5 2
13% 8%
6 3
16% 13%
7 6
18% 25%
12 5
32% 21%
8 8
21% 33%
2.7 2.4
1.34 1.32
.22 .27

agenci es

56
14%
10

18%

17
30%

12
21%

16%

2.9
1.28
.17

in aerosol packaging
Yes No
63 45
7 5
11% 11%
10 8
16% 18%
19 9
30% 20%
16 11
25% 24%
11 12
17% 27%
2.8 2.6
1.24 1.35
.16 . 20

Wor ked on/ produced
products in

aer osol packagi ng
in past year

Yes No Househol d
49 14 52
7 - 4
14% -% 8%
8 2 11
16% 14% 21%
11 8 13
22% 57% 25%
14 2 14
29% 14% 27%
9 2 10
18% 14% 19%
2.8 2.7 2.7
1.32 .91 1.23
.19 .24 .17

Per sonal
care

74

%

13

18%

17
23%

20
27%

19
26%

2. 5%
1.24
.14

Products been involved in,

Phar ma Foodstuffs
ceuticals

36

3%

22%

11

31%

11%

12
33%

2.5
1.25
.21

in past year

27

4%

19%

26%

19%

33%

2.4
1.25
.24

Q hers

52

12%

10

19%

15
29%

10
19%

11
21%

2.8
1.30
.18
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Tabl e 24
Q7 Level

Base: All respondents

Tot al

Agr ee (5.0)
strongly

Agr ee (4.0)
slightly

Nei ther agree (3.0)
nor di sagree

Di sagree (2.0)
slightly

Di sagree (1.0)
strongly

Dk/ ns

Mean score
St andard devi ati on
St andard error

Aerosol s

of agreenment with the follow ng: Aerosols have an undeservedly poor reputation

Descri ption of organisation

Ever wor ked

Wor ked on/ produced
products in

on/ produced products aer osol packagi ng
in aerosol packaging in past year
Total Marketing Ret ai | er Desi gn/ Yes No Yes
conpani es Wi th NPD
own | abel agenci es
product
range
108 38 24 56 63 45 49 14
9 5 3 3 8 1 7 1
8% 13% 13% 5% 13% 2% 14% 7%
38 7 9 25 17 21 12 5
35% 18% 38% 45% 27% 47% 24% 36%
24 9 7 8 14 10 11 3
22% 24% 29% 14% 22% 22% 22% 21%
26 11 4 14 18 8 13 5
24% 29% 17% 25% 29% 18% 27% 36%
10 5 1 5 6 4 6 -
9% 13% 4% 9% 10% 9% 12% -%
1 1 - 1 - 1 - -
1% 3% -% 2% -% 2% -% -%
3.1 2.9 3.4 3.1 3.0 3.2 3.0 3.1
1.15 1.26 1.06 1.14 1.21 1.06 1.27 1.03
L11 .21 .22 .15 15 16 18 27

Products been involved in,

52

8%

21
40%

16
31%

10
19%

Per sonal
care

74

8%

24
32%

20
27%

19
26%

7%

-%

3.1
1.09

in past year

No Househol d

Phar ma Foodstuffs

ceuticals

36

3%
15
42%
22%
10
28%

6%

-%

3.1
1.02

27

11%

11
41%

3.4

Q hers

52

6%

19
37%

13
25%

15
29%

4%

-%

3.1
1.02
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Tabl e 25
Q7 Level
Base: Al

Tot al

Agr ee
strongly

Agr ee
slightly

Nei t her ag
nor di sagr

Di sagree
slightly

Di sagree
strongly

Dk/ ns
Mean score

Standard d
Standard e

of agreenent with the follow ng: Aerosols have potentia

respondent s

(5.0)

(4.0)
ree (3.0)
ee

(2.0)

(1.0)
eviation
rror

Tot al

108

15
14%

59
55%

11
10%

18
17%

3
3%

2
2%

3.6
1.02
.10

Aerosol s

to be used in other product categories than they currently are

Ever wor ked

Wor ked on/ produced
products in

on/ produced products aer osol packagi ng

Descri ption of organisation

Mar ket i ng

conpani es

38

16%

23

61%

3%

16%

5%

-%

3.7
1.10

Ret ai | er
Wi th

own | abe
product
range

24

3
13%

14
58%

agenci es

56
14%
29
52%
14%
14%
2%
4%

3.6
.97

in aerosol packaging in past year Products been involved in, in past year
Yes No Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
care ceuticals

63 45 49 14 52 74 36 27 52

13 2 10 3 8 11 2 3 7
21% 4% 20% 21% 15% 15% 6% 11% 13%

34 25 25 9 26 43 20 17 29
54% 56% 51% 64% 50% 58% 56% 63% 56%

4 7 4 - 6 7 4 2 2
6% 16% 8% -% 12% 9% 11% 7% 4%

10 8 8 2 10 12 7 5 12
16% 18% 16% 14% 19% 16% 19% 19% 23%

2 1 2 - 1 1 2 - 1
3% 2% 4% -% 2% 1% 6% -% 2%

- 2 - - 1 - 1 - 1
-% 4% -% -% 2% -% 3% -% 2%

3.7 3.4 3.7 3.9 3.6 3.7 3.4 3.7 3.6

1.07 .93 1.11 .92 1.04 . 96 1.06 .92 1.06

13 14 16 25 15 11 18 18 15
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Tabl e 26
Q7 Level
Base: All
Tot al
Agr ee
strongly
Agr ee
slightly

Nei t her agree
nor di sagree

Di sagree
slightly

Di sagree
strongly

Dk/ ns

Mean score

(5.0)

(4.0)

(3.0)

(2.0)

(1.0

St andard devi ati on

St andard error

Tot al

108

7
6%

35
32%

17
16%

25
23%

23
21%

1
1%

2.8
1.29

of agreenment with the follow ng: |
respondent s

Descri pti

Mar ket i ng
conpani es
38

3%

21%

16%

16%
17

45%

-%

2I 2**
1.30

Aerosol s

don't specify aerosols as nuch as |

coul d because |

don't feel qualified to deal with the technol ogy

Ever worked
on/ produced products

on of organisation in aerosol packaging
Ret ai | er Desi gn/ Yes No
W th NPD
own | abel agenci es
product
range
24 56 63 45
- 6 5 2
- % 11% 8% 4%
11 22 15 20
46% 39% 24% 44%
6 5 9 8
25% 9% 14% 18%
3 18 12 13
13% 32% 19% 29%
4 4 22 1
17% 7% 35% 2%
- 1 - 1
-% 2% -% 2%
3.0 3.1%* 2. 5%* 3.2%*
1.14 1.21 1.39 1.00
23 16 18 15

.12

Wor ked on/ produced
products in

aer osol packagi ng
in past year

Products been involved in, in past year

Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
care ceuticals

49 14 52 74 36 27 52

4 1 2 4 1 2 5
8% 7% 4% 5% 3% 7% 10%

8 7 15 24 12 11 18
16% 50% 29% 32% 33% 41% 35%

8 1 11 12 9 4 11
16% 7% 21% 16% 25% 15% 21%

10 2 14 15 8 6 11
20% 14% 27% 20% 22% 22% 21%

19 3 10 19 6 4 7
39% 21% 19% 26% 17% 15% 13%
- % -% - % - % - % - % - %

2, 3% 3.1 2.7 2.7 2.8 3.0 3. 1*

1.36 1.38 1.19 1.31 1.16 1.26 1.23
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Tabl e 27

Q 7 Level of agreement with the followi ng: Wiere you could use an aerosol
Base: All respondents

Tot al

Agr ee
strongly

Agr ee
slightly

Nei t her agree
nor di sagree

Di sagree
slightly

Di sagree
strongly

Dk/ ns

Mean score

St andard devi ati on

St andard error

(5.

(4.

(3.

(2.

(1.

0)

0)

0)

0)

0)

Tot al

108

17
16%

32
30%

9
8%

36
33%

12
11%

2
2%

3.1
1.32
.13

Aerosol s

there's usual ly another technol ogy that

is as effective,

such as punps or triggers

Ever worked
on/ produced products

Descri ption of organisation in aerosol packaging

Mar ket i ng Ret ai | er Desi gn/ Yes No
conpani es Wi th NPD
own | abel agenci es
product
range

38 24 56 63 45

4 4 9 13 4
11% 17% 16% 21% 9%

8 6 22 16 16
21% 25% 39% 25% 36%

5 3 1 5 4
13% 13% 2% 8% 9%

11 8 20 17 19
29% 33% 36% 27% 42%

8 3 3 10 2
21% 13% 5% 16% 4%

2 - 1 2 -
5% -% 2% 3% - %

2.7* 3.0 3.3 3.1 3.0

1.35 1.35 1.27 1.44 1.16

22 28 .17 18 17

Wor ked on/ produced
products in

aer osol packagi ng
in past year

Products been involved in,

Yes No Househol d
49 14 52
9 4 6
18% 29% 12%
10 6 11
20% 43% 21%
5 - 7
10% -% 13%
15 2 18
31% 14% 35%
9 1 10
18% 7% 19%
1 1 -
2% 7% - %
2.9 3. 8* 2. 7%
1.43 1.30 1.32
21 . 36 18

Per sonal
care

74

12%

20

27%

9%

26
35%

10
14%

3%

36

22%

11%

11%

16

44%

11%

in past year
Phar ma Foodstuffs
ceuticals

27

19%

11%

4%

13

48%

15%

Q hers

52

17%

14

27%

8%

18

35%

12%

2%
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Tabl e 28

Q7 Level

Base: All respondents
Tot al

Agr ee (5.0)
strongly

Agr ee (4.0)
slightly

Nei ther agree (3.0)
nor di sagree

Di sagree (2.0)
slightly

Di sagree (1.0)
strongly

Dk/ ns

Mean score
St andard devi ati on
St andard error

Tot al

108

7
6%

53
49%

22
20%

14
13%

7
6%

5
5%

3.4
1.03
.10

Aerosol s

of agreenment with the follow ng: Aerosols are nore versatile than marketing people tend to think

Ever worked
on/ produced products

Descri ption of organisation in aerosol packaging
Mar ket i ng Ret ai | er Desi gn/ Yes No
conpani es Wi th NPD

own | abel agenci es
product
range
38 24 56 63 45
4 1 4 7 -
11% 4% 7% 11% -%
15 12 31 27 26
39% 50% 55% 43% 58%
6 8 8 10 12
16% 33% 14% 16% 27%
6 3 7 9 5
16% 13% 13% 14% 11%
5 - 3 7 -
13% -% 5% 11% - %
2 - 3 3 2
5% -% 5% 5% 4%
3.2 3.5 3.5 3.3 3.5
1.26 .78 1.01 1.21 .70
21 16 14 16 11

Wor ked on/ produced
products in

aer osol packagi ng
in past year

Products been involved in,

Yes No Househol d
49 14 52
5 2 3
10% 14% 6%
21 6 25
43% 43% 48%
9 1 12
18% 7% 23%
7 2 7
14% 14% 13%
5 2 1
10% 14% 2%
2 1 4
4% 7% 8%
3.3 3.3 3.5
1.18 1.38 .90
17 .38 13

Per sonal
care

74

%

33
45%

17
23%

10
14%

5%

7%

3.4
1.01

in past year

Phar ma Foodstuffs

ceuticals

36

3%

19

53%

25%

11%

6%

3%

3.4
. 94

27

7%

14

52%

19%

11%

7%

4%

3.4
1.06

Q hers

52

6%

24

46%

17%

15%

8%

8%

3.3
1.09
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Tabl e 29
Q7 Level

Base: All respondents

Tot al

Agr ee (5.0)
strongly

Agr ee (4.0)
slightly

Nei ther agree (3.0)
nor di sagree

Di sagree (2.0)
slightly

Di sagree (1.0)
strongly

Dk/ ns

Mean score
St andard devi ati on
St andard error

Tot al

108

9
8%

30
28%

15
14%

45
42%

6
6%

3
3%

2.9
1.14
.11

Aerosol s

of agreenment with the follow ng: Aerosols have recovered their reputation after negative CFC publicity

Ever wor ked

on/ produced products

Wor ked on/ produced
products in
aer osol packagi ng

Descri ption of organisation in aerosol packaging in past year
Mar ket i ng Ret ai | er Desi gn/ Yes No Yes No Househo
conpani es Wi th NPD
own | abel agenci es
product
range
38 24 56 63 45 49 14
3 2 6 7 2 6 1
8% 8% 11% 11% 4% 12% 7%
12 5 18 15 15 11 4
32% 21% 32% 24% 33% 22% 29%
8 2 5 10 5 9 1
21% 8% 9% 16% 11% 18% 7%
12 13 23 24 21 19 5
32% 54% 41% 38% 47% 39% 36%
2 1 3 5 1 2 3
5% 4% 5% 8% 2% 4% 21%
1 1 1 2 1 2 -
3% 4% 2% 3% 2% 4% -%
3.1 2.7 3.0 2.9 2.9 3.0 2.6 2
1.10 1.14 1.19 1.20 1.05 1.16 1.34 1.
18 24 16 15 16 17 36

Products been involved in,

Id

52

8%

10
19%

10
19%

22
42%

8%

4%

.8
12

Per sonal
care

74

9%

19
26%

13
18%

30
41%

5%

1%

2.9
1.13

in past year

Phar ma Foodstuffs

ceuticals

36

6%

25%

11%

17

47%

6%

6%

2.8
1.10

27

15%

19%

15%

13

48%

4%

-%

2.9
1.21

Q hers

52

8%
17
33%

8%
21
40%

8%

4%

2.9
1.19
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Tabl e 30
Q7 Level
Base: All

Tot al

Agr ee
strongly

Agr ee
slightly

Nei t her agree
nor di sagree

Di sagree
slightly

Di sagree
strongly

Dk/ ns

Mean score

St andard devi ati on

St andard error

(5.

(4.

(3.

(2.

(1.

0)

0)

0)

0)

0)

of agreenment with the follow ng:
respondent s

Tot al

108

8
7%

18
17%

19
18%

26
24%

33
31%

4
4%

2.4
1.31
.13

I'mdeterred from specifying aerosols because of all

Aerosol s

the requirenments for statutory warnings and |abelling in general

Ever wor ked

on/ produced products

Wor ked on/ produced
products in
aer osol packagi ng

Descri ption of organisation in aerosol packaging in past year Products been involved in, in past year
Mar ket i ng Ret ai | er Desi gn/ Yes No Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
conpani es Wi th NPD care ceuticals
own | abel agenci es
product
range
38 24 56 63 45 49 14 52 74 36 27 52
1 2 5 5 3 3 2 3 4 2 2 5
3% 8% 9% 8% 7% 6% 14% 6% 5% 6% 7% 10%
6 4 14 7 11 4 3 5 11 3 5 11
16% 17% 25% 11% 24% 8% 21% 10% 15% 8% 19% 21%
5 8 7 5 14 4 1 11 15 10 4 8
13% 33% 13% 8% 31% 8% 7% 21% 20% 28% 15% 15%
10 3 14 17 9 15 2 12 16 11 4 11
26% 13% 25% 27% 20% 31% 14% 23% 22% 31% 15% 21%
14 6 15 25 8 20 5 19 26 9 12 15
37% 25% 27% 40% 18% 41% 36% 37% 35% 25% 44% 29%
2 1 1 4 - 3 1 2 2 1 - 2
5% 4% 2% 6% - % 6% 7% 4% 3% 3% - % 4%
2.2 2.7 2.6 2. 2%* 2.8*%* 2. 0** 2.6 2.2 2.3 2.4 2.3 2.6
1.21 1.29 1.37 1.32 1.19 1.22 1.61 1.23 1.27 1.14 1.41 1.39
20 27 18 17 18 18 45 17 15 19 27 20
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Table 31

Q7 Level

Base: All respondents
Tot al

Agr ee (5.0)
strongly

Agr ee (4.0)
slightly

Nei ther agree (3.0)
nor di sagree

Di sagree (2.0)
slightly

Di sagree (1.0)
strongly

Dk/ ns

Mean score
St andard devi ati on
St andard error

of agreenment with the follow ng:

Tot al

108

15
14%

23
21%

34
31%

25
23%

7
6%

4
4%

3.1
1.14
.11

Aerosol s

It's inportant to have an aerosol

in a packaged goods range where possible

Ever worked
on/ produced products

Descri ption of organisation in aerosol packaging
Mar ket i ng Ret ai | er Desi gn/ Yes No
conpani es Wi th NPD

own | abel agenci es
product
range
38 24 56 63 45
7 4 7 13 2
18% 17% 13% 21% 4%
9 6 11 12 11
24% 25% 20% 19% 24%
9 8 18 20 14
24% 33% 32% 32% 31%
7 6 15 11 14
18% 25% 27% 17% 31%
3 - 4 3 4
8% -% 7% 5% 9%
3 - 1 4 -
8% -% 2% 6% - %
3.3 3.3 3.0 3. 4* 2.8*
1.25 1.05 1.14 1.17 1.04
21 21 15 15 16

Wor ked on/ produced
products in

aer osol packagi ng
in past year

Yes No Househol d
49 14 52
13 - 9
27% -% 17%
11 1 10
22% 7% 19%
13 7 18
27% 50% 35%

6 5 12
12% 36% 23%

3 - -
6% -% - %

3 1 3
6% 7% 6%

3. 5% 2.7 3.3

1.22 .63 1.05

18 17 15

Per sonal
care

74

12%

16
22%

22
30%

21
28%

5%

3%

3.1
1.12

Products been involved in,

in past year

Phar ma Foodstuffs

ceuticals

36

14%

25%

12

33%

22%

-%

6%

3.3
1.01

27

19%

19%

10

37%

26%

-%

-%

3.3
1.07

Q hers

52
10
19%
15%

16
31%

13
25%

6%

4%

3.2
1.21
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Tabl e 32

Q 8 Vhich of the followi ng statenents apply to Punps & triggers

Base: All respondents

Tot al

Ef ficient performance

Yes (1.0)
Maybe (0.0)
No (-1.0)

Mean score
St andard devi ati on
St andard error

Mar ket i ng
conpani es

Tot al

108

72
67%

28
26%

7%

.63
. 06

38

23
61%

10
26%

13%

.73
.12

Descri ption of organisation

Ret ai | er
Wi th

own | abel
product
range

24

17

71%

29%

-%

. 46
.09

Ever wor ked

Aerosol s

on/ produced products

in aerosol packaging
Desi gn/ Yes No
NPD
agenci es
56 63 45
37 38 34
66% 60% 76%
15 18 10
27% 29% 22%
4 7 1
7% 11% 2%
.6 . 5* LT
.63 . 69 .50
.08 .09 .07

Wor ked on/ produced
products in
aer osol packagi ng
in past year Products been involved in, in past year

Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
care ceuticals

49 14 52 74 36 27 52
30 8 34 49 26 20 38
61% 57% 65% 66% 72% 74% 73%
12 6 15 20 9 6 12
24% 43% 29% 27% 25% 22% 23%
7 - 3 5 1 1 2
14% -% 6% 7% 3% 4% 4%
.5 .6 .6 .6 .7 .7 .7
.74 .51 . 60 .62 .52 .54 .54

.11 .14 .08 .07 .09 .10 .08
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Tabl e 33

Q 8 Vhich of the followi ng statenents apply to Punps & triggers

Base: All respondents

Mar ket i ng
conpani es

Tot al
Tot al 108
Aest hetical ly appealing
Yes (1.0) 42
39%
Maybe (0.0) 52
48%
No (-1.0) 14
13%
Mean score .3
St andard devi ati on .67
St andard error .06

38

13
34%

21
55%

11%

.63
.10

Descri ption of organisation

Ret ai | er
Wi th
own | abe
product
range

24

38%
13
54%

8%

.62
.13

Ever wor ked

Aerosol s

on/ produced products

in aerosol packaging
Desi gn/ Yes No
NPD
agenci es
56 63 45
24 27 15
43% 43% 33%
21 28 24
38% 44% 53%
11 8 6
20% 13% 13%
.2 .3 .2
.76 . 69 . 66
.10 .09 .10

Wor ked on/ produced
products in
aer osol packagi ng
in past year Products been involved in, in past year
Yes No Househol d Per sonal Phar ma Foodst uffs O hers
care ceuticals

49 14 52 74 36 27 52
21 6 17 29 9 11 17
43% 43% 33% 39% 25% 41% 33%
23 5 27 38 23 14 28
47% 36% 52% 51% 64% 52% 54%
5 3 8 7 4 2 7
10% 21% 15% 9% 11% 7% 13%
.3 .2 .2 .3 .1 .3 .2
. 66 . 80 .68 . 64 .59 .62 . 66

.09 .21 .09 .07 .10 .12 .09
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Aerosol s

Tabl e 34
Q 8 Vhich of the followi ng statenents apply to Punps & triggers
Base: All respondents

Ever worked
on/ produced products

Descri ption of organisation in aerosol packaging
Total Marketing Ret ai | er Desi gn/ Yes No
conpani es Wi th NPD
own | abel agenci es
product
range
Tot al 108 38 24 56 63 45
Adds val ue to products
Yes (1.0) 42 15 12 18 26 16
39% 39% 50% 32% 41% 36%
Maybe (0.0) 50 17 10 28 28 22
46% 45% 42% 50% 44% 49%
No (-1.0) 16 6 2 10 9 7
15% 16% 8% 18% 14% 16%
Mean score .2 .2 .4 .1 .3 .2
St andard devi ation .70 .71 . 65 .70 .70 . 69
Standard error .07 .12 .13 .09 .09 .10

Wor ked on/ produced

products in
aer osol packagi ng
in past year

49

21
43%

21

43%

14%

.71
.10

Products been involved in,

No Househol d

14

36%

50%

14%

.70
.19

52

25
48%

21
40%

12%

. 69
.10

Per sona
care

74

32
43%

33

45%

12%

. 68
.08

in past year

Phar ma Foodstuffs

ceuticals

36

16
44%

15

42%

14%

.71
.12

27

15
56%

10

37%
7%
. 5*

. 64
.12

52

23
44%

24

46%

10%

. 65
.09
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Tabl e 35

Aerosol s

Q 8 Vhich of the followi ng statenents apply to Punps & triggers

Base: All respondents
Tot a

Easy to use

Yes (1.0)
Maybe (0.0)
No (-1.0)

Mean score
St andard devi ati on
St andard error

Descri ption of organisation

Tot al

108

74
69%

12
11%

22
20%

.81
.08

Mar ket i ng
conpani es

38

27

71%

13%

16%

.76
.12

Ret ai | er
Wi th

own | abe
product
range

24

20

83%

-%

17%

.76
.16

Ever worked
on/ produced products

Wor ked on/ produced
products in
aer osol packagi ng

Products been involved in,

in past year

Phar ma Foodstuffs

in aerosol packaging in past year
Desi gn/ Yes No Yes No Househol d
NPD
agenci es
56 63 45 49 14 52
34 45 29 35 10 37
61% 71% 64% 71% 71% 71%
8 8 4 5 3 4
14% 13% 9% 10% 21% 8%
14 10 12 9 1 11
25% 16% 27% 18% 7% 21%
.4 .6 .4 .5 .6 .5
. 86 .76 .89 .79 .63 .83
.12 .10 .13 .11 .17 L11

Per sona
care

74

54

73%

11%

12

16%

.76
.09

ceuticals

36

27

75%

11%

14%

.73
.12

27

20

74%

15%

11%

. 69
.13

52

38

73%

10%

17%

.78
.11
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Aer

Tabl e 36
Q 8 Vhich of the followi ng statenents apply to Punps & triggers
Base: All respondents

Ever worked
on/ produced products

Descri ption of organisation in aerosol packaging
Total Marketing Ret ai | er Desi gn/ Yes No
conpani es Wi th NPD
own | abel agenci es
product
range
Tot al 108 38 24 56 63 45

St ops product getting on your fingers

Yes (1.0) 33 15 6 14 28 5
31% 39% 25% 25% 44% 11%
Maybe (0.0) 42 12 7 30 20 22
39% 32% 29% 54% 32% 49%
No (-1.0) 33 11 11 12 15 18
31% 29% 46% 21% 24% 40%
Mean score - .1 -.2 * L 2% -3
St andard devi ati on .79 .83 .83 .69 .81 . 66
St andard error .08 .13 .17 .09 .10 .10

osol s

Wor ked on/ produced

products in
aer osol packagi ng
in past year

49

24
49%

13
27%

12
24%

'2**
. 83
.12

Products been involved in,

No Househol d

14

29%

50%

21%

.73
. 20

52

16
31%

18
35%

18
35%

.82
.11

Per sonal
care

74

24
32%

24
32%

26
35%

. 83
.10

in past year

Phar ma Foodstuffs

ceuticals

36

19%

12
33%

17
47%

_'3**
.78
.13

27

33%

30%
10
37%

. 85
.16

52

15
29%

17
33%

20
38%

. 82
.11
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Tabl e 37

Q 8 Vhich of the followi ng statenents apply to Punps & triggers

Base: All respondents

Tot al

Easy to specify

Yes (1.0)
Maybe (0.0)
No (-1.0)
Dk/ ns

Mean score
St andard devi ati on
St andard error

Tot al

108

79
73%

17
16%

11
10%

1%

. 66
. 06

Descri ption of organisation

Mar ket i ng
conpani es

38

26

68%

24%

8%

-%

. 64
.10

Ret ai | er
Wi th

own | abel
product
range

24

15

63%

29%

8%

-%

. 66
.13

Ever wor ked

Aerosol s

on/ produced products

in aerosol packaging
Desi gn/ Yes No
NPD
agenci es
56 63 45
45 47 32
80% 75% 71%
3 10 7
5% 16% 16%
7 5 6
13% 8% 13%
1 1 -
2% 2% -%
.7 .7 .6
. 69 .62 .72
.09 .08 .11

Wor ked on/ produced
products in
aer osol packagi ng
in past year Products been involved in, in past year

Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
care ceuticals

49 14 52 74 36 27 52
37 10 32 53 24 18 36
76% 71% 62% 2% 67% 67% 69%
8 2 13 14 9 5 11
16% 14% 25% 19% 25% 19% 21%
4 1 7 7 3 4 5
8% 7% 13% 9% 8% 15% 10%
- 1 - - - - -
-% 7% -% -% -% -% -%
.7 .7 . 5* .6 .6 .5 .6
.63 . 63 .73 . 66 . 65 .75 . 66

.09 .17 .10 .08 .11 .14 .09
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Aerosol s

Tabl e 38

Q 8 Vhich of the followi ng statenents apply to Punps & triggers
Base: All respondents

Ever worked
on/ produced products

Descri ption of organisation in aerosol packaging
Total Marketing Ret ai | er Desi gn/ Yes No
conpani es Wi th NPD
own | abel agenci es
product
range
Tot al 108 38 24 56 63 45
Envi ronnental |y sound
Yes (1.0) 53 23 16 17 35 18
49% 61% 67% 30% 56% 40%
Maybe (0.0) 28 9 4 21 14 14
26% 24% 17% 38% 22% 31%
No (-1.0) 26 6 4 17 13 13
24% 16% 17% 30% 21% 29%
Dk/ ns 1 - - 1 1 -
1% - % -% 2% 2% - %
Mean score .3 .4 .5 -k .4 .1
St andard devi ation .83 .76 .78 .79 .81 .83
Standard error .08 .12 .16 .11 .10 .12

Wor ked on/ produced

products in

aer osol packagi ng

in past year

49

27
55%

12
24%

10

20%

-%

. 80
.11

Products been involved in,

No Househol d

14

57%

14%

21%

7%

. 87
.24

52

28

54%

17%

15

29%

-%

. 88
.12

Per sonal
care

74

41
55%

16
22%

17
23%

-%

. 83
.10

in past year

Phar ma Foodstuffs

ceuticals

36

21

58%

19%

22%

-%

. 83
.14

27

16

59%

19%

22%

-%

. 84
.16

Q hers

52

27
52%

13
25%

12
23%

-%

. 82
.11
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Tabl e 39

Q 8 Which of the followi ng statenents apply to Roll-ons & sticks

Base: All respondents

Tot al

Ef ficient performance

Yes (1.0)
Maybe (0.0)
No (-1.0)

Mean score
St andard devi ati on
St andard error

Tot al

108

66
61%

30
28%

12
11%

. 69
.07

38

25

66%

21%

13%

.73
.12

Ret ai | er
Wi th

own | abel
product
range

24

14

58%

29%

13%

.72
.15

Ever wor ked

Aerosol s

on/ produced products
in aerosol packaging

Descri ption of organisation

Mar ket i ng
conpani es

agenci es

56

31
55%

18
32%

13%

.71
.09

63

38
60%

17

27%

13%

.72
.09

45

28
62%

13
29%

9%

. 66
.10

Wor ked on/ produced
products in
aer osol packagi ng
in past year Products been involved in, in past year

Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
care ceuticals

49 14 52 74 36 27 52
29 9 35 48 26 19 31
59% 64% 67% 65% 72% 70% 60%
14 3 13 20 7 6 14
29% 21% 25% 27% 19% 22% 27%
6 2 4 6 3 2 7
12% 14% 8% 8% 8% 7% 13%
.5 .5 .6 .6 .6 .6 .5
.71 .76 .63 . 64 . 64 .63 .73

.10 . 20 .09 .07 .11 .12 .10
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Page 42

Tabl e 40
Q 8 Which of the followi ng statenents apply to Roll-ons & sticks
Base: All respondents

Wor ked on/ produced
products in

aer osol packagi ng
in past year

Ever worked
on/ produced products
in aerosol packaging

Descri ption of organisation Products been involved in, in past year

Total Marketing Ret ai | er Desi gn/ Yes No Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
conpani es Wi th NPD care ceuticals
own | abel agenci es
product
range
Tot al 108 38 24 56 63 45 49 14 52 74 36 27 52
Aest hetical ly appealing
Yes (1.0) 33 14 8 17 24 9 16 8 11 24 7 10 14
31% 37% 33% 30% 38% 20% 33% 57% 21% 32% 19% 37% 27%
Maybe (0.0) 43 15 7 21 19 24 17 2 26 30 18 8 20
40% 39% 29% 38% 30% 53% 35% 14% 50% 41% 50% 30% 38%
No (-1.0) 31 9 9 17 19 12 16 3 14 19 11 9 17
29% 24% 38% 30% 30% 27% 33% 21% 27% 26% 31% 33% 33%
Dk/ ns 1 - - 1 1 - - 1 1 1 - - 1
1% - % -% 2% 2% - % -% 7% 2% 1% -% - % 2%
Mean score * .1 * - .1 .1 - .4 .1 .1 -1 * .1
St andard devi ation .78 .78 . 86 .79 . 84 . 69 .82 . 87 .70 .77 .71 .85 .79
Standard error .08 .13 .18 .11 .11 .10 .12 .24 .10 .09 .12 16 .11




Tabl e 41

Aerosol s

Q 8 Which of the followi ng statenents apply to Roll-ons & sticks

Base: All respondents
Wor ked on/ produced
Ever wor ked products in
on/ produced products aer osol packagi ng
Descri ption of organisation in aerosol packaging in past year Products been involved in, in past year
Total Marketing Ret ai | er Desi gn/ Yes No Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
conpani es Wi th NPD care ceuticals
own | abel agenci es
product
range

Tot al 108 38 24 56 63 45 49 14 52 74 36 27 52
Adds val ue to products
Yes (1.0) 20 9 3 10 16 4 11 5 9 15 6 5 10

19% 24% 13% 18% 25% 9% 22% 36% 17% 20% 17% 19% 19%
Maybe (0.0) 35 8 11 20 15 20 13 2 18 23 10 9 19

32% 21% 46% 36% 24% 44% 27% 14% 35% 31% 28% 33% 37%
No (-1.0) 53 21 10 26 32 21 25 7 25 36 20 13 23

49% 55% 42% 46% 51% 47% 51% 50% 48% 49% 56% 48% 44%
Mean score -.3 -.3 -.3 -.3 -.3 -.4 -.3 -.1 -.3 -.3 -.4 -.3 -.3
St andard devi ation .77 .84 . 69 .76 . 84 . 65 .82 .95 .76 .79 .77 .78 .76

St andard error .07 .14 .14 .10 .11 .10 .12 .25 .10 .09 .13 .15 .11
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Tabl e 42

Aerosol s

Q 8 Which of the followi ng statenents apply to Roll-ons & sticks

Base: All respondents
Tot a

Easy to use

Yes (1.0)
Maybe (0.0)
No (-1.0)

Mean score
St andard devi ati on
St andard error

Descri ption of organisation

Tot al

108

85
79%

18

17%

5%

.54
.05

Mar ket i ng
conpani es

38

29

76%

18%

5%

.57
.09

Ret ai | er
Wi th

own | abe
product
range

24

20

83%

13%

4%

.51
.10

Ever worked
on/ produced products

Wor ked on/ produced
products in
aer osol packagi ng

Products been involved in,

in past year

Phar ma Foodstuffs

in aerosol packaging in past year
Desi gn/ Yes No Yes No Househol d
NPD
agenci es
56 63 45 49 14 52
41 53 32 41 12 42
73% 84% 71% 84% 86% 81%
11 7 11 6 1 7
20% 11% 24% 12% 7% 13%
4 3 2 2 1 3
7% 5% 4% 4% 7% 6%
.7 .8 .7 .8 .8 .8
.61 .51 .56 .50 .58 .56
.08 . 06 .08 .07 .15 .08

Per sona
care

74

60
81%

13

18%

1%

.44
.05

ceuticals

36

29

81%

17%

3%

.48
.08

27

26
96%

4%

-%

1.0*
.19
.04

52

40

7%

17%

6%

.57
.08
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Tabl e 43
Q 8 Which of the followi ng statenents apply to Roll-ons & sticks
Base: All respondents

Wor ked on/ produced

Ever wor ked products in
on/ produced products aer osol packagi ng
Descri ption of organisation in aerosol packaging in past year Products been involved in, in past year
Total Marketing Ret ai | er Desi gn/ Yes No Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
conpani es Wi th NPD care ceuticals
own | abel agenci es
product
range
Tot al 108 38 24 56 63 45 49 14 52 74 36 27 52
St ops product getting on your fingers
Yes (1.0) 40 18 9 17 29 11 22 7 17 30 11 13 15
37% 47% 38% 30% 46% 24% 45% 50% 33% 41% 31% 48% 29%
Maybe (0.0) 21 5 8 10 8 13 8 - 12 16 11 7 15
19% 13% 33% 18% 13% 29% 16% -% 23% 22% 31% 26% 29%
No (-1.0) 47 15 7 29 26 21 19 7 23 28 14 7 22
44% 39% 29% 52% 41% 47% 39% 50% 44% 38% 39% 26% 42%
Mean score -1 .1 .1 -.2 * -.2 .1 - -1 * -1 .2 -1
St andard devi ation .90 .94 .83 . 89 .94 .82 .92 1.04 . 88 . 89 . 84 .85 . 84

St andard error .09 .15 .17 .12 .12 .12 .13 . 28 .12 .10 .14 .16 .12
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Tabl e 44

Aerosol s

Q 8 Which of the followi ng statenents apply to Roll-ons & sticks

Base: All respondents

Tot al

Easy to specify

Yes (1.0)
Maybe (0.0)
No (-1.0)

Mean score
St andard devi ati on
St andard error

Descri ption of organisation

Tot al

108

82
76%

17

16%

8%

.62
. 06

Mar ket i ng
conpani es

38

27

71%

16%

13%

.72
.12

Ret ai | er
Wi th

own | abe
product
range

24

16

67%

25%

8%

. 65
.13

Ever worked
on/ produced products

Wor ked on/ produced
products in
aer osol packagi ng

Products been involved in,

in past year

Phar ma Foodstuffs

in aerosol packaging in past year
Desi gn/ Yes No Yes No Househol d
NPD
agenci es
56 63 45 49 14 52
45 49 33 38 11 36
80% 78% 73% 78% 79% 69%
6 7 10 6 1 11
11% 11% 22% 12% 7% 21%
5 7 2 5 2 5
9% 11% 4% 10% 14% 10%
.7 .7 .7 .7 .6 .6
.62 . 67 .56 .66 .74 .66
.08 .08 .08 .09 .20 .09

Per sona
care

74

58
78%

11

15%

7%

.59
.07

ceuticals

36

24

67%

22%

11%

. 69
.12

27

22

81%

11%

7%

.59
.11

52

36
69%

11

21%

10%

. 66
.09
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Aerosol s

Tabl e 45
Q 8 Which of the followi ng statenents apply to Roll-ons & sticks
Base: All respondents

Ever worked
on/ produced products

Descri ption of organisation in aerosol packaging
Total Marketing Ret ai | er Desi gn/ Yes No
conpani es Wi th NPD
own | abel agenci es
product
range
Tot al 108 38 24 56 63 45
Envi ronnental |y sound
Yes (1.0) 60 26 16 22 40 20
56% 68% 67% 39% 63% 44%
Maybe (0.0) 41 8 5 31 17 24
38% 21% 21% 55% 27% 53%
No (-1.0) 7 4 3 3 6 1
6% 11% 13% 5% 10% 2%
Mean score .5 .6 .5 L 3Fx .5 .4
St andard devi ation .62 . 68 .72 .58 .67 .54
Standard error . 06 .11 .15 .08 .08 .08

Wor ked on/ produced

products in
aer osol packagi ng
in past year

49

31
63%

13

27%

10%

. 68
.10

Products been involved in,

No Househol d

14

64%

29%

7%

. 65
.17

52

31
60%

18
35%

6%

.61
.08

Per sona
care

74

44
59%

25

34%

7%

.62
.07

in past year

Phar ma Foodstuffs

ceuticals

36

23
64%

11

31%

6%

. 60
.10

27

19

70%

22%

7%

.63
.12

52

29
56%

17

33%

12%

.70
.10
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Tabl e 46

Q 8 Which of the followi ng statenents apply to Bottles & jars

Base: All respondents

Tot al

Ef ficient performance

Yes (1.0)
Maybe (0.0)
No (-1.0)

Mean score
St andard devi ati on
St andard error

Tot al

108

66
61%

30
28%

12
11%

. 69
.07

38

24

63%

18%

18%

. 80
.13

Ret ai | er
Wi th

own | abel
product
range

24

12
50%

11
46%

4%

.59
.12

Ever wor ked

Aerosol s

on/ produced products
in aerosol packaging

Descri ption of organisation

Mar ket i ng
conpani es

agenci es

56

36
64%

16
29%

7%

.63
.08

63

41
65%

12
19%

10
16%

.76
.10

45

25
56%

18
40%

4%

.59
.09

Wor ked on/ produced
products in
aer osol packagi ng
in past year Products been involved in, in past year

Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
care ceuticals

49 14 52 74 36 27 52
32 9 29 42 18 14 32
65% 64% 56% 57% 50% 52% 62%
9 3 16 24 12 10 15
18% 21% 31% 32% 33% 37% 29%
8 2 7 8 6 3 5
16% 14% 13% 11% 17% 11% 10%
.5 .5 .4 .5 .3 .4 .5
.77 .76 .72 . 69 .76 . 69 .67

.11 . 20 .10 .08 .13 .13 .09
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Tabl e 47

Q 8 Which of the followi ng statenents apply to Bottles & jars

Base: All respondents

Tot al
Tot al 108
Aest hetical ly appealing
Yes (1.0) 58
54%
Maybe (0.0) 36
33%
No (-1.0) 14
13%
Mean score .4
St andard devi ati on .71
St andard error .07

38

17
45%

13
34%

21%

.79
.13

Ret ai | er
Wi th
own | abe
product
range

24

10

42%

38%

21%

.78
.16

Ever wor ked

Aerosol s

on/ produced products
in aerosol packaging

Descri ption of organisation

Mar ket i ng
conpani es

agenci es

56

38
68%

15

27%
5%

. 6* *

.59
.08

63

36
57%

19

30%

13%

.71
.09

45

22
49%

17
38%

13%

.71
.11

Wor ked on/ produced
products in
aer osol packagi ng
in past year Products been involved in, in past year
Yes No Househol d Per sonal Phar ma Foodst uffs O hers
care ceuticals

49 14 52 74 36 27 52
25 11 25 39 16 17 29
51% 79% 48% 53% 44% 63% 56%
16 3 19 24 12 5 15
33% 21% 37% 32% 33% 19% 29%
8 - 8 11 8 5 8
16% -% 15% 15% 22% 19% 15%
.3 . 8*% .3 .4 .2 .4 .4
.75 .43 .73 .73 . 80 . 80 .75

.11 .11 .10 .09 .13 .15 .10
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Aerosol s

Tabl e 48
Q 8 Which of the followi ng statenents apply to Bottles & jars
Base: All respondents

Wor ked on/ produced

Ever wor ked products in
on/ produced products aer osol packagi ng
Descri ption of organisation in aerosol packaging in past year Products been involved in, in past year
Total Marketing Ret ai | er Desi gn/ Yes No Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
conpani es Wi th NPD care ceuticals
own | abel agenci es
product
range
Tot al 108 38 24 56 63 45 49 14 52 74 36 27 52
Adds val ue to products
Yes (1.0) 31 10 4 20 20 11 13 7 12 21 6 5 11
29% 26% 17% 36% 32% 24% 27% 50% 23% 28% 17% 19% 21%
Maybe (0.0) 50 15 14 27 24 26 18 6 24 32 16 15 27
46% 39% 58% 48% 38% 58% 37% 43% 46% 43% 44% 56% 52%
No (-1.0) 27 13 6 9 19 8 18 1 16 21 14 7 14
25% 34% 25% 16% 30% 18% 37% 7% 31% 28% 39% 26% 27%
Mean score * -1 -1 . 2% * .1 -1 L4 -1 - - 2% -1 -1
St andard devi ation .74 .78 . 65 .70 .79 . 65 . 80 . 65 .74 .76 .72 . 68 .70

St andard error .07 .13 .13 .09 .10 .10 .11 .17 .10 .09 .12 .13 .10
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Tabl e 49

Aerosol s

Q 8 Which of the followi ng statenents apply to Bottles & jars

Base: All respondents
Tot a

Easy to use

Yes (1.0)
Maybe (0.0)
No (-1.0)

Mean score
St andard devi ati on
St andard error

Descri ption of organisation

Tot al

108

65
60%

34

31%

8%

. 65
. 06

Mar ket i ng
conpani es

38

20
53%

13
34%

13%

.72
.12

Ret ai | er
Wi th

own | abe
product
range

24

11
46%

12
50%

4%

.58
.12

Ever worked
on/ produced products

Wor ked on/ produced
products in
aer osol packagi ng

Products been involved in,

in past year

Phar ma Foodstuffs

in aerosol packaging in past year
Desi gn/ Yes No Yes No Househol d
NPD
agenci es
56 63 45 49 14 52
36 40 25 30 10 24
64% 63% 56% 61% 71% 46%
16 15 19 12 3 21
29% 24% 42% 24% 21% 40%
4 8 1 7 1 7
7% 13% 2% 14% 7% 13%
.6 .5 .5 .5 .6 L3
.63 .72 .55 .74 .63 .71
.08 .09 .08 .11 .17 .10

Per sona
care

74

44
59%

24

32%

8%

. 65
.08

ceuticals

36

19
53%

16

44%

3%

.56
.09

27

13
48%

12
44%

7%

. 64
.12

52

27
52%

20

38%

10%

.67
.09
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Aerosol s

Tabl e 50
Q 8 Which of the followi ng statenents apply to Bottles & jars
Base: All respondents
Wor ked on/ produced
Ever wor ked products in
on/ produced products aer osol packagi ng
Descri ption of organisation in aerosol packaging in past year Products been involved in, in past year
Total Marketing Ret ai | er Desi gn/ Yes No Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
conpani es Wi th NPD care ceuticals
own | abel agenci es
product
range

Tot al 108 38 24 56 63 45 49 14 52 74 36 27 52
St ops product getting on your fingers
Yes (1.0) 11 6 1 5 8 3 8 - 5 6 2 2 6

10% 16% 4% 9% 13% 7% 16% -% 10% 8% 6% 7% 12%
Maybe (0.0) 16 4 5 12 8 8 7 1 5 6 3 4 7

15% 11% 21% 21% 13% 18% 14% 7% 10% 8% 8% 15% 13%
No (-1.0) 81 28 18 39 47 34 34 13 42 62 31 21 39

75% 74% 75% 70% 75% 76% 69% 93% 81% 84% 86% 78% 75%
Mean score -.6 -.6 -7 -.6 -.6 -7 -.5 .9 .7 -.8* -.8 -7 -.6
St andard devi ation . 66 .76 .55 . 65 .71 . 60 .77 .27 .64 .59 .52 .61 . 69
Standard error . 06 .12 .11 .09 .09 .09 .11 .07 .09 .07 .09 .12 .10
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Tabl e 51

Aerosol s

Q 8 Which of the followi ng statenents apply to Bottles & jars

Base: All respondents

Tot al

Easy to specify

Yes (1.0)
Maybe (0.0)
No (-1.0)

Mean score
St andard devi ati on
St andard error

Descri ption of organisation

Tot al

108

88
81%

17

16%

3%

.47
.05

Mar ket i ng
conpani es

38

30

79%

21%

-%

.41
.07

Ret ai | er
Wi th

own | abe
product
range

24

15
63%

33%

4%

. 6*
.58
.12

Ever worked
on/ produced products

Wor ked on/ produced
products in
aer osol packagi ng

Products been involved in,

in past year

Phar ma Foodstuffs

in aerosol packaging in past year
Desi gn/ Yes No Yes No Househol d
NPD
agenci es
56 63 45 49 14 52
49 53 35 41 12 40
88% 84% 78% 84% 86% 7%
5 9 8 8 1 10
9% 14% 18% 16% 7% 19%
2 1 2 - 1 2
4% 2% 4% -% 7% 4%
.8 .8 .7 .8 .8 .7
.46 .42 .54 .37 .58 .53
. 06 .05 .08 .05 .15 .07

Per sona
care

74

60
81%

12

16%

3%

. 48
. 06

ceuticals

36

27

75%

22%

3%

.51
.09

27

23

85%

11%

4%

. 48
.09

52

39
75%

11

21%

4%

.54
.07

Page 53




Aerosol s

Tabl e 52
Q 8 Which of the followi ng statenents apply to Bottles & jars
Base: All respondents

Ever worked
on/ produced products

Descri ption of organisation in aerosol packaging
Total Marketing Ret ai | er Desi gn/ Yes No
conpani es Wi th NPD
own | abel agenci es
product
range
Tot al 108 38 24 56 63 45
Envi ronnental |y sound
Yes (1.0) 66 26 7 36 43 23
61% 68% 29% 64% 68% 51%
Maybe (0.0) 25 6 6 18 13 12
23% 16% 25% 32% 21% 27%
No (-1.0) 17 6 11 2 7 10
16% 16% 46% 4% 11% 22%
Mean score .5 .5 - 2% . 6* .6 .3
St andard devi ation .75 .76 . 87 .56 . 69 .82
Standard error .07 .12 .18 .08 .09 .12

Wor ked on/ produced

products in

aer osol packagi ng

in past year

49

32
65%

10

20%

14%

.74
.11

Products been involved in,

No Househol d

14

11

79%

21%

-%

.43
.11

52

32

62%

15%

12
23%

. 84
.12

Per sonal
care

74

42
57%

15
20%

17
23%

.3
. 83
.10

in past year

Phar ma Foodstuffs

ceuticals

36

18
50%

22%

10
28%

. 2%
. 87
.14

27

15

56%

15%

30%

.90
.17

52

29
56%

10
19%

13
25%

. 85
.12
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Tabl e 53

Q 8 Vhich of the followi ng statenents apply to W pes

Base: All respondents
Tot a

Ef ficient performance
Yes (1.0)
Maybe (0.0)
No (-1.0)

Mean score
St andard devi ati on
St andard error

Descri ption of organisation

Tot al

108

62
57%

38
35%

7%

.63
. 06

Mar ket i ng
conpani es

38

26
68%

10
26%

5%

.59
.10

Ret ai | er
Wi th

own | abe
product
range

24

15

63%

25%

13%

.72
.15

Aerosol s

Ever worked
on/ produced products

Wor ked on/ produced
products in
aer osol packagi ng

Products been involved in,

in past year

Phar ma Foodstuffs

in aerosol packaging in past year
Desi gn/ Yes No Yes No Househol d
NPD
agenci es
56 63 45 49 14 52
29 38 24 28 10 29
52% 60% 53% 57% 71% 56%
22 19 19 18 1 21
39% 30% 42% 37% 7% 40%
5 6 2 3 3 2
9% 10% 4% 6% 21% 4%
.4 .5 .5 .5 .5 .5
. 66 . 67 .59 .62 .85 .58
.09 .08 .09 .09 .23 .08

Per sona
care

74

42
57%

26

35%

8%

. 65
.08

ceuticals

36

22
61%

11

31%

8%

. 65
.11

27

15
56%

10

37%

7%

. 64
.12

52

30
58%

19

37%

6%

.61
.08
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Tabl e 54

Q 8 Vhich of the followi ng statenents apply to W pes

Base: All respondents

Tot al
Tot al 108
Aest hetical ly appealing
Yes (1.0) 34
31%
Maybe (0.0) 41
38%
No (-1.0) 33
31%
Mean score *
St andard devi ati on .79
St andard error .08

38

12
32%

15
39%

11
29%

.79
.13

Ret ai | er
Wi th
own | abe
product
range

24

33%

38%

29%

.81
.16

Ever wor ked

Aerosol s

on/ produced products
in aerosol packaging

Descri ption of organisation

Mar ket i ng
conpani es

agenci es

56

18
32%

19
34%

19
34%

.82
.11

63

20
32%

21
33%

22
35%

. 82
.10

45

14
31%

20
44%

11
24%

.75
.11

Wor ked on/ produced
products in
aer osol packagi ng
in past year Products been involved in, in past year
Yes No Househol d Per sonal Phar ma Foodst uffs O hers
care ceuticals

49 14 52 74 36 27 52
17 3 11 22 9 6 14
35% 21% 21% 30% 25% 22% 27%
18 3 25 29 19 10 19
37% 21% 48% 39% 53% 37% 37%
14 8 16 23 8 11 19
29% 57% 31% 31% 22% 41% 37%
.1 -. 4 -1 * * -.2 -1

. 80 . 84 .72 .79 .70 .79 . 80

.11 .23 .10 .09 .12 .15 .11
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Tabl e 55

Q 8 Vhich of the followi ng statenents apply to W pes

Base: All respondents

Tot al
Tot al 108
Adds val ue to products
Yes (1.0) 29
27%
Maybe (0.0) 50
46%
No (-1.0) 29
27%
Mean score -
St andard devi ati on .74
St andard error .07

38

10
26%

15
39%

13
34%

.78
.13

Ret ai | er

Wi th

own | abe
product

range

24

17%

10
42%

10
42%

.74
.15

Descri ption of organisation

Mar ket i ng
conpani es

agenci es

56

16
29%

30
54%

10
18%

. 68
.09

Aerosol s

Ever worked
on/ produced products

in aeroso

63

19
30%

22
35%

22
35%

.81
.10

packagi ng

45

10
22%

28
62%

16%

.62
.09

Wor ked on/ produced

products in
aer osol packagi ng
in past year

49

10
20%

18
37%

21
43%

_'2**
.77
.11

Products been involved in,

No Househol d

14

64%

29%

7%

N

. 65
.17

52

12
23%

24
46%

16
31%

.74
.10

Per sona

74 36
19 9
26% 25%
33 14
45% 39%
22 13
30% 36%
* -1
.75 .78

.09 .13

in past year
Phar ma Foodstuffs
care ceuticals

27

15%

13
48%

10
37%

.70
.13

52

15
29%

23
44%

14
27%

.75
.10
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Tabl e 56

Q 8 Vhich of the followi ng statenents apply to W pes

Base: All respondents

Tot al

Easy to use

Yes (1.0)
Maybe (0.0)
No (-1.0)

Mean score
St andard devi ati on
St andard error

Tot al

108

86
80%

17
16%

5%

.53

Aerosol s

Ever worked
on/ produced products

Wor ked on/ produced
products in
aer osol packagi ng

Products been involved in,

in past year

Phar ma Foodstuffs

Descri ption of organisation in aerosol packaging in past year
Mar ket i ng Ret ai | er Desi gn/ Yes No Yes No Househol d
conpani es Wi th NPD
own | abel agenci es
product
range
38 24 56 63 45 49 14 52
30 18 45 51 35 38 13 40
79% 75% 80% 81% 78% 78% 93% 7%
5 4 9 7 10 7 - 10
13% 17% 16% 11% 22% 14% -% 19%
3 2 2 5 - 4 1 2
8% 8% 4% 8% -% 8% 7% 4%
.7 L7 .8 .7 .8 .7 .9 .7
.61 . 64 .50 . 60 .42 .62 .53 .53
.10 .13 .07 .08 .06 .09 .14 .07

.05

Per sonal
care

74

61
82%

10

14%

4%

.50
. 06

ceuticals

36

29

81%

19%

-%

. 40
.07

27

23

85%

15%

-%

. 36
.07

52

41

79%

13%

8%

.61
.08
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Tabl e 57
Q 8 Vhich of the followi ng statenents apply to W pes

Aerosol s

Base: All respondents
Wor ked on/ produced
Ever wor ked products in
on/ produced products aer osol packagi ng
Descri ption of organisation in aerosol packaging in past year Products been involved in, in past year
Total Marketing Ret ai | er Desi gn/ Yes No Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
conpani es Wi th NPD care ceuticals
own | abel agenci es
product
range

Tot al 108 38 24 56 63 45 49 14 52 74 36 27 52
St ops product getting on your fingers
Yes (1.0) 11 5 3 4 7 4 6 1 6 8 5 3 9

10% 13% 13% 7% 11% 9% 12% 7% 12% 11% 14% 11% 17%
Maybe (0.0) 18 6 6 8 8 10 7 1 9 13 11 5 10

17% 16% 25% 14% 13% 22% 14% 7% 17% 18% 31% 19% 19%
No (-1.0) 79 27 15 44 48 31 36 12 37 53 20 19 33

73% 71% 63% 79% 76% 69% 73% 86% 71% 72% 56% 70% 63%
Mean score -.6 -.6 -.5 -7 -7 -.6 -.6 -.8 -.6 -.6 -4 -.6 -. 5%
St andard devi ation . 66 .72 .72 .59 . 68 . 65 .70 .58 .69 . 68 .73 .69 .78
Standard error . 06 .12 .15 .08 .09 .10 .10 .15 .10 .08 .12 .13 .11
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Tabl e 58

Q 8 Vhich of the followi ng statenents apply to W pes

Base: All respondents

Tot al

Easy to specify

Yes (1.0)
Maybe (0.0)
No (-1.0)
Dk/ ns

Mean score
St andard devi ati on
St andard error

Tot al

108

65
60%

36

33%

6%

1%

. 60
. 06

Ever wor ked

Aerosol s

on/ produced products

Descri ption of organisation

Mar ket i ng
conpani es

38

21
55%

13
34%
11%

-%

. 69
.11

Ret ai | er
Wi th

own | abe
product
range

24

14

58%

38%

4%

-%

.59
.12

agenci es

56

38
68%

14
25%
5%

2%

.59
.08

in aerosol packaging

63

37
59%

20

32%

8%

2%

. 65
.08

45

28
62%

16

36%

2%

-%

.54
.08

Wor ked on/ produced
products in
aer osol packagi ng
in past year Products been involved in, in past year

Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
care ceuticals

49 14 52 74 36 27 52
26 11 27 a4 20 17 32
53% 79% 52% 59% 56% 63% 62%
18 2 23 26 16 9 16
37% 14% 44% 35% 44% 33% 31%

5 - 2 4 - 1 4
10% % 4% 5% -% 4% 8%
R 1 R - R - R

% 7% % % -% % -%
.4 .8 .5 .5 .6 .6 .5
.68 .38 .58 . 60 .50 .57 .64

.10 .10 .08 .07 .08 .11 .09
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Tabl e 59

Q 8 Vhich of the followi ng statenents apply to W pes

Base: All respondents

Descri ption of organisation

Total Marketing Ret ai | er

conpani es Wi th

own | abel

product

range

Tot al 108 38 24

Envi ronnental |y sound

Yes (1.0) 34 15 9
31% 39% 38%

Maybe (0.0) 37 14 9
34% 37% 38%

No (-1.0) 36 9 6
33% 24% 25%

Dk/ ns 1 - -
1% -% -%

Mean score * .2 .1

St andard devi ati on .81 .79 . 80

St andard error .08 .13 .16

Aerosol s

Ever worked
on/ produced products
in aerosol packaging

Desi gn/ Yes No
NPD
agenci es
56 63 45
14 22 12
25% 35% 27%
18 20 17
32% 32% 38%
23 20 16
41% 32% 36%
1 1 -
2% 2% -%
-.2 * -1
.81 .83 .79
L11 J11 .12

Wor ked on/ produced

products in
aer osol packagi ng
in past year

49

17
35%

16
33%

16

33%

-%

. 83
.12

Products been involved in,

No Househol d

14

36%

29%

29%

7%

. 86
.24

52

14
27%

20
38%

18
35%

-%

.79
.11

Per sonal
care

74

23
31%

29
39%

22
30%

-%

.79
.09

in past year

Phar ma Foodstuffs

ceuticals

36

11
31%

18

50%

19%

-%

.71
.12

27

26%

13

48%

26%

-%

.73
.14

Q hers

52

18
35%

19
37%

15
29%

-%

. 80
.11
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Tabl e 60

Q 8 Which of the follow ng statenents apply to Aerosols

Base: All respondents
Tot a

Ef ficient performance
Yes (1.0)
Maybe (0.0)
No (-1.0)

Mean score
St andard devi ati on
St andard error

Descri ption of organisation

Tot al

108

92
85%

12
11%

4%

. 48
.05

Mar ket i ng
conpani es

38

35

92%

5%

3%

.39
. 06

Ret ai | er
Wi th

own | abe
product
range

24

20

83%

13%

4%

.51
.10

Aerosol s

Ever worked
on/ produced products

Wor ked on/ produced
products in
aer osol packagi ng

Products been involved in,

in past year

Phar ma Foodstuffs

in aerosol packaging in past year
Desi gn/ Yes No Yes No Househol d
NPD
agenci es
56 63 45 49 14 52
44 53 39 43 10 46
79% 84% 87% 88% 71% 88%
10 7 5 5 2 5
18% 11% 11% 10% 14% 10%
2 3 1 1 2 1
4% 5% 2% 2% 14% 2%
.8 .8 .8 .9 . 6% .9
.51 .51 .42 .41 .76 .40
.07 . 06 . 06 .06 .20 .06

Per sona
care

74

64

86%

9%

4%

. 48
. 06

ceuticals

36

30

83%

14%

3%

.47
.08

27

24

89%

11%

-%

.32
. 06

52

42

81%

15%

4%

.51
.07
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Tabl e 61

Q 8 Which of the follow ng statenents apply to Aerosols

Base: All respondents

Ever wor ked

Aerosol s

on/ produced products

Descri ption of organisation

Total Marketing Ret ai | er Desi gn/

conpani es Wi th NPD
own | abel agenci es
product
range
Tot al 108 38 24 56
Aest hetical ly appealing
Yes (1.0) 48 22 11 23
44% 58% 46% 41%
Maybe (0.0) 44 14 11 20
41% 37% 46% 36%
No (-1.0) 16 2 2 13
15% 5% 8% 23%
Mean score .3 . 5* .4 .2
St andard devi ati on .71 . 60 . 65 .79
St andard error .07 .10 .13 .11

in aerosol packaging

63

29
46%

26

41%

13%

.70
.09

45

19
42%

18
40%

18%

.74
.11

Wor ked on/ produced

products in
aer osol packagi ng
in past year

49

24
49%

21

43%

8%

. 64
.09

Products been involved in,

No Househol d

14

36%

36%

29%

. 83
.22

52

20
38%

26
50%

12%

. 66
.09

Per sona
care

74

34
46%

32

43%

11%

.67
.08

in past year

Phar ma Foodstuffs

ceuticals

36

16
44%

17

47%

8%

. 64
.11

27

12
44%

13
48%

7%

.63
.12

52

24
46%

22

42%

12%

. 68
.09
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Tabl e 62

Q 8 Which of the follow ng statenents apply to Aerosols

Base: All respondents

Descri ption of organisation

Total Marketing Ret ai | er

conpani es Wi th

own | abe

product

range

Tot al 108 38 24

Adds val ue to products

Yes (1.0) 42 18 11
39% 47% 46%

Maybe (0.0) 44 9 10
41% 24% 42%

No (-1.0) 22 11 3
20% 29% 13%

Mean score .2 .2 .3

St andard devi ati on .75 . 87 .70

St andard error .07 .14 .14

agenci es

56

15
27%

28
50%

13
23%

* %

.71
.10

Aerosol s

Ever worked
on/ produced products

in aeroso

63

30
48%

19
30%

14
22%

. 80
.10

packagi ng

45

12
27%

25
56%

18%

.67
.10

Wor ked on/ produced

products in
aer osol packagi ng
in past year

49

25
51%

13
27%

11
22%

.82
.12

Products been involved in,

No Househol d

14

36%

43%

21%

.77
.21

52

23
44%

22
42%

13%

.70
.10

Per sona
care

74

30
41%

28
38%

16
22%

.77
.09

in past year

Phar ma Foodstuffs

ceuticals

36

15
42%

15

42%

17%

.73
.12

27

11

41%

33%

26%

.82
.16

52

22
42%

21

40%

17%

.74
.10
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Tabl e 63

Q 8 Which of the follow ng statenents apply to Aerosols

Base: All respondents
Tot a

Easy to use

Yes (1.0)
Maybe (0.0)
No (-1.0)

Mean score
St andard devi ati on
St andard error

Tot al

108

98

91%

5%

5%

. 46

Aerosol s

Ever worked
on/ produced products

Wor ked on/ produced
products in
aer osol packagi ng

Products been involved in,

in past year

Phar ma Foodstuffs

Descri ption of organisation in aerosol packaging in past year
Mar ket i ng Ret ai | er Desi gn/ Yes No Yes No Househol d
conpani es Wi th NPD
own | abel agenci es
product
range
38 24 56 63 45 49 14 52
35 21 46 60 38 48 12 51
92% 88% 82% 95% 84% 98% 86% 98%
1 2 5 1 4 1 - -
3% 8% 9% 2% 9% 2% -% -%
2 1 5 2 3 - 2 1
5% 4% 9% 3% 7% -% 14% 2%
.9 .8 LTE* .9 .8 1.0* .7 1.0*
.47 .48 .62 .37 .56 .14 .73 .28
.08 .10 .08 .05 .08 .02 .19 .04

.04

Per sona
care

74

70

95%

1%

4%

.41
.05

ceuticals

36

34

94%

-%

6%

. 46
.08

27

25

93%

-%

7%

.53
.10

52

49

94%

4%

2%

.33
.05
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Tabl e 64
Q 8 Which of the follow ng statenents apply to Aerosols

Aerosol s

Base: All respondents
Wor ked on/ produced
Ever wor ked products in
on/ produced products aer osol packagi ng
Descri ption of organisation in aerosol packaging in past year Products been involved in, in past year
Total Marketing Ret ai | er Desi gn/ Yes No Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
conpani es Wi th NPD care ceuticals
own | abel agenci es
product
range

Tot al 108 38 24 56 63 45 49 14 52 74 36 27 52
St ops product getting on your fingers
Yes (1.0) 69 31 19 27 47 22 38 9 33 52 26 22 34

64% 82% 79% 48% 75% 49% 78% 64% 63% 70% 72% 81% 65%
Maybe (0.0) 21 4 3 15 8 13 8 - 13 12 7 3 12

19% 11% 13% 27% 13% 29% 16% -% 25% 16% 19% 11% 23%
No (-1.0) 18 3 2 14 8 10 3 5 6 10 3 2 6

17% 8% 8% 25% 13% 22% 6% 36% 12% 14% 8% 7% 12%
Mean score .5 LTE* L7 L2%* . 6* .3 A .3 .5 .6 .6 LT .5
St andard devi ation .77 . 60 .62 .83 .71 .81 .58 .99 .70 .72 . 64 .59 .70
Standard error .07 .10 .13 .11 .09 .12 .08 .27 .10 .08 .11 .11 .10
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Tabl e 65

Q 8 Which of the follow ng statenents apply to Aerosols

Base: All respondents

Tot al

Easy to specify

Yes (1.0)
Maybe (0.0)
No (-1.0)

Mean score
St andard devi ati on
St andard error

Tot al

108

60
56%

38
35%

10
9%

. 66

Aerosol s

Ever worked
on/ produced products

Wor ked on/ produced
products in
aer osol packagi ng

Products been involved in,

in past year

Phar ma Foodstuffs

Descri ption of organisation in aerosol packaging in past year
Mar ket i ng Ret ai | er Desi gn/ Yes No Yes No Househol d
conpani es Wi th NPD
own | abel agenci es
product
range
38 24 56 63 45 49 14 52
20 14 34 33 27 27 6 23
53% 58% 61% 52% 60% 55% 43% 44%
11 9 18 21 17 16 5 23
29% 38% 32% 33% 38% 33% 36% 44%
7 1 4 9 1 6 3 6
18% 4% 7% 14% 2% 12% 21% 12%
.3 .5 .5 .4 .6 .4 .2 . 3*
.78 .59 .63 .73 .54 .71 . 80 .68
.13 .12 .08 .09 .08 .10 .21 .09

. 06

Per sona
care

74

41
55%

26

35%

9%

.67
.08

ceuticals

36

17
47%

14

39%

14%

.72
.12

27

15
56%

10
37%

7%

. 64
.12

52

29
56%

19

37%

8%

. 64
.09
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Tabl e 66
Q 8 Which of the follow ng statenents apply to Aerosols

Aerosol s

Base: All respondents
Wor ked on/ produced
Ever wor ked products in
on/ produced products aer osol packagi ng
Descri ption of organisation in aerosol packaging in past year Products been involved in, in past year
Total Marketing Ret ai | er Desi gn/ Yes No Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
conpani es Wi th NPD care ceuticals
own | abel agenci es
product
range
Tot al 108 38 24 56 63 45 49 14 52 74 36 27 52
Envi ronnental |y sound
Yes (1.0) 11 7 3 3 8 3 8 - 5 8 2 2 4
10% 18% 13% 5% 13% 7% 16% -% 10% 11% 6% 7% 8%
Maybe (0.0) 29 8 5 19 18 11 12 6 13 20 12 8 16
27% 21% 21% 34% 29% 24% 24% 43% 25% 27% 33% 30% 31%
No (-1.0) 68 23 16 34 37 31 29 8 34 46 22 17 32
63% 61% 67% 61% 59% 69% 59% 57% 65% 62% 61% 63% 62%
Mean score -.5 -.4 -.5 -.6 -.5 -.6 -.4 -.6 -.6 -.5 -.6 -.6 -.5
St andard devi ation . 68 .79 .72 . 60 .71 .61 .76 .51 .67 .69 .61 . 64 . 64
Standard error .07 .13 .15 .08 .09 .09 .11 .14 .09 .08 .10 .12 .09
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Tabl e 67

Q 9A Wi ch of these product

Base: All respondents

Tot al

Air fresheners

Ast hna i nhal ers

Aut onoti ve products

Bath & shower foans

Anti perspirants

Col ognes & perfunes

Deodorants &

body sprays

Foodst uff eg cream
must ard, ket chup

Hai r sprays
Hair nousses
Househol d products

eg, oven cl eaners

I ndustrial products
eg lubricants

I nsectici des

Novel ty products
eg silly string

108

38

35%

7%

29
27%

45
42%

51
47%

39
36%

54
50%

27
25%

42
39%

40
37%

38
35%

29
27%

25
23%

14
13%

Aerosol s

areas has your organisation been involved in, in the past year

Ever worked
on/ produced products

Descri ption of organisation in aerosol packaging
Mar ket i ng Ret ai | er Desi gn/ Yes No
conpani es Wi th NPD

own | abel agenci es
pr oduct
range

38 24 56 63 45
11 15 13 24 14
29% 63% 23% 38% 31%

2 5 3 2 6

5% 21% 5% 3% 13%

8 11 12 16 13
21% 46% 21% 25% 29%
17 18 13 32 13
45% 75% 23% 51% 29%
19 18 16 36 15
50% 75% 29% 57% 33%
16 16 9 25 14
42% 67% 16% 40% 31%
23 19 14 39 15
61% 79% 25% 62% 33%
6 11 13 18 9
16% 46% 23% 29% 20%
19 17 9 27 15
50% 71% 16% 43% 33%
17 17 9 25 15
45% 71% 16% 40% 33%
13 14 11 24 14
34% 58% 20% 38% 31%
7 10 16 11 18
18% 42% 29% 17% 40%
9 12 4 15 10
24% 50% 7% 24% 22%
2 11 2 7 7
5% 46% 4% 11% 16%

whet her it

Wor ked on/ produced

products in
aer osol packagi ng
in past year

49

21

43%

-%

13
27%

25
51%

29
59%

20
41%

33
67%

13
27%

24
49%

22
45%

19
39%

10
20%

13
27%

12%

i nvol ved aerosols or not?

Products been involved in,

No Househol d

14

21%

14%

21%

50%

50%

36%

43%

36%

21%

21%

36%

7%

14%

7%

52

38

73%

10%

22
42%

34
65%

35
67%

26
50%

38
73%

19
37%

27
52%

26
50%

38
73%

20
38%

25
48%

13
25%

Per sona
care

74

35

47%
9%

24
32%

45
61%

51
69%

39
53%

54
73%

27
36%

42
57%

40
54%

34
46%

16
22%

24
32%

14
19%

in past year

Phar ma Foodstuffs

ceuticals

36
26
72%
22%

19
53%

22
61%

27
75%

19
53%

28
78%

15
42%

24
67%

22
61%

25
69%

14
39%

21
58%

13
36%

27

14

52%

15%

13
48%

19
70%

22
81%

15
56%

21
78%

27
100%

18
67%

17
63%

17

63%

26%

11
41%

11
41%

52

28

54%

12%

29
56%

29
56%

27
52%

22
42%

30
58%

17
33%

23
44%

22
42%

31
60%

29
56%

22
42%

14
27%
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Tabl e 67 (continuation)

Q 9A Wi ch of these product

Base: All respondents

Tot al

Pai nts & | acquers

Phar maceuti cal s

eg burn sprays

Shanpoos

Shavi ng products

Shoe sprays

Skin creans

Sun tan lotions

Veterinary
and pet care such
as flea sprays

Waxes & polishes

Dk/ ns

108

21
19%

27
25%

40
37%

40
37%

19
18%

38
35%

26
24%

18
17%
26
24%

16
15%

areas has your organisation been involved in,

Aerosol s

in the past year

Ever wor ked

on/ produced products

Description of organisation

Mar ket i ng Retai | er
conpani es with
own | abe
product
range
38 24
4 11
11% 46%
7 11
18% 46%
13 14
34% 58%
15 17
39% 71%
7 10
18% 42%
16 13
42% 54%
7 14
18% 58%
5 11
13% 46%
8 12
21% 50%
2 2
5% 8%

agenci es

56
14%
16%
16
29%
16%
4%
12
21%
13%
7%

11%

14
25%

in aeroso

63

14%

17
27%

24
38%

27
43%

10
16%

25
40%

12

19%

14%

17
27%

8%

packagi ng

45

12
27%

10
22%

16
36%

13
29%
20%

13
29%

14
31%

20%

20%

11
24%

whet her it

Wor ked on/ produced

products in
aer osol
in past year

49

16%

14
29%

17
35%

20

41%

18%

19
39%

10

20%

12%

15
31%

6%

packagi ng

i nvol ved aerosols or not?

Products been involved in,

No Househol d

14

7%

21%

50%

50%

7%

43%

14%

21%

14%

14%

52

19
37%

20
38%

22
42%

30
58%

17
33%

21
40%

17
33%

16
31%

26
50%

-%

Per sonal
care

74

19
26%

23
31%

40
54%

40
54%

19
26%

38
51%

26
35%

18
24%

24
32%

-%

in past year

Phar ma Foodstuffs

ceuticals

36

15
42%

27
75%

17
47%

21
58%

15
42%

16
44%

17
47%

18
50%

19
53%

-%

27

10
37%

12
44%

16
59%

19
70%
30%

16
59%

10
37%

10
37%

11
41%

- %

52

21
40%

19
37%

18
35%

25
48%

19
37%

22
42%

17
33%

15
29%

23
44%

-%
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Tabl e 68

Q 9B Rate the growth potential of aerosol

in these areas in your own mnd,

Aerosol s

interns of the follow ng

Base: All respondents
Wor ked on/ produced
Ever wor ked products in
on/ produced products aer osol packagi ng
Descri ption of organisation in aerosol packaging in past year
Total Marketing Ret ai | er Desi gn/ Yes No Yes
conpani es Wi th NPD
own | abel agenci es
pr oduct
range
Tot al 108 38 24 56 63 45 49 14
Air fresheners
10 (10.0) 11 1 2 8 6 5 4 2
10% 3% 8% 14% 10% 11% 8% 14%
9 (9.0) 4 2 1 1 3 1 2 1
4% 5% 4% 2% 5% 2% 4% 7%
8 (8.0) 8 - 2 6 6 2 3 3
7% -% 8% 11% 10% 4% 6% 21%
7 (7.0) 7 3 - 4 6 1 5 1
6% 8% -% 7% 10% 2% 10% 7%
6 (6.0) 5 4 1 2 4 1 3 1
5% 11% 4% 4% 6% 2% 6% 7%
5 (5.0) 18 7 4 10 11 7 8 3
17% 18% 17% 18% 17% 16% 16% 21%
4 (4.0) 10 2 1 7 5 5 4 1
9% 5% 4% 13% 8% 11% 8% 7%
3 (3.0) 7 4 1 2 5 2 5 -
6% 11% 4% 4% 8% 4% 10% -%
2 (2.0) 14 6 4 4 5 9 5 -
13% 16% 17% 7% 8% 20% 10% -%
1 (1.0) 19 9 6 8 10 9 9 1
18% 24% 25% 14% 16% 20% 18% 7%
Dk/ ns 5 - 2 4 2 3 1 1
5% -% 8% 7% 3% 7% 2% 7%
Mean score 4.7 3. 9% 4.2 5.3* 5.1 4.2 4.7 6. 6*
St andard devi ation 2.98 2.57 3.14 3.01 2.91 3.02 2.88 2.60
Standard error .29 .42 .67 .42 .37 .47 .42 .72

Products been involved in,

Phar ma Foodstuffs

No Househol d

52

10%

4%

13%

10%

6%

12%

6%

10%

13%

15%

2%

5.0
3.02
.42

Per sonal
care

74

4%

4%

9%

8%

4%
12
16%

%

8%

13
18%

14
19%
3%

4. 3*

2.78
.33

ceuticals

36

6%

3%

6%

8%

3%

17%

3%

11%

17%

22%

6%

4.1

2.84
.49

in past year

27

11%
- %
4%
7%
4%

26%
-
7%

15%

22%
4%

4.3

2.98
.58

52

10%
4%
8%
6%
6%

15%
6%
8%
13%
12
23%
2%
4.5

3.06
43
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Tabl e 69
Q 9B Rate the growth potential of aerosol in these areas in your own mind, in ternms of the follow ng
Base: All respondents

Wor ked on/ produced

Ever wor ked products in
on/ produced products aer osol packagi ng
Descri ption of organisation in aerosol packaging in past year Products been involved in, in past year
Total Marketing Ret ai | er Desi gn/ Yes No Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
conpani es Wi th NPD care ceuticals
own | abel agenci es
pr oduct
range
Tot al 108 38 24 56 63 45 49 14 52 74 36 27 52
Asthna inhalers

10 (10.0) 11 3 - 9 6 5 4 2 4 5 2 3 5
10% 8% - % 16% 10% 11% 8% 14% 8% 7% 6% 11% 10%

9 (9.0) 4 2 - 2 3 1 2 1 1 2 1 1 1
4% 5% -% 4% 5% 2% 4% 7% 2% 3% 3% 4% 2%

8 (8.0) 15 3 7 7 11 4 7 4 9 13 5 5 8
14% 8% 29% 13% 17% 9% 14% 29% 17% 18% 14% 19% 15%

7 (7.0) 12 5 1 6 10 2 7 3 6 9 4 3 6
11% 13% 4% 11% 16% 4% 14% 21% 12% 12% 11% 11% 12%

6 (6.0) 14 4 2 10 6 8 6 - 6 6 1 2 4
13% 11% 8% 18% 10% 18% 12% -% 12% 8% 3% 7% 8%

5 (5.0) 7 2 - 5 4 3 4 - 6 6 4 1 4
6% 5% -% 9% 6% 7% 8% -% 12% 8% 11% 4% 8%

4 (4.0) 4 2 - 2 3 1 3 - 2 4 2 2 2
4% 5% - % 4% 5% 2% 6% -% 4% 5% 6% 7% 4%

3 (3.0) 7 4 2 1 5 2 5 - 4 5 3 1 5
6% 11% 8% 2% 8% 4% 10% -% 8% 7% 8% 4% 10%

2 (2.0) 12 6 7 1 5 7 4 1 8 11 8 5 8
11% 16% 29% 2% 8% 16% 8% 7% 15% 15% 22% 19% 15%

1 (1.0) 14 6 3 6 6 8 6 - 5 10 4 2 7
13% 16% 13% 11% 10% 18% 12% -% 10% 14% 11% 7% 13%

Dk/ ns 8 1 2 7 4 4 1 3 1 3 2 2 2
7% 3% 8% 13% 6% 9% 2% 21% 2% 4% 6% 7% 4%

Mean score 5.4 4.8 4.5 6. 3** 5.8 4.9 5.4 7.6%* 5.3 5.1 4.7 5.6 5.1

St andard devi ation 2.98 3.00 2.94 2.81 2.84 3.13 2.83 2.16 2.80 2.92 2.89 3. 06 3.02

St andard error .30 .49 .63 . 40 .37 .49 .41 . 65 .39 .35 .50 .61 .43




Tabl e 70

Aerosol s

Q 9B Rate the growth potential of aerosol in these areas in your own mind, in ternms of the follow ng

Base: All respondents

Ever wor ked

on/ produced products
in aerosol packaging

No Househol d

Descri ption of organisation

Total Marketing Ret ai | er Desi gn/ Yes
conpani es Wi th NPD
own | abel agenci es
pr oduct
range
Tot al 108 38 24 56 63
Aut onoti ve products

10 (10.0) 4 3 - 2 2
4% 8% - % 4% 3%

9 (9.0) 4 1 - 3 3
4% 3% -% 5% 5%

8 (8.0) 27 9 6 16 16
25% 24% 25% 29% 25%

7 (7.0) 12 3 2 9 9
11% 8% 8% 16% 14%

6 (6.0) 8 2 2 4 5
7% 5% 8% 7% 8%

5 (5.0) 9 5 1 3 7
8% 13% 4% 5% 11%

4 (4.0) 2 1 1 - 2
2% 3% 4% -% 3%

3 (3.0) 5 2 - 3 4
5% 5% - % 5% 6%

2 (2.0) 10 6 2 2 7
9% 16% 8% 4% 11%

1 (1.0) 20 6 8 8 5
19% 16% 33% 14% 8%

Dk/ ns 7 - 2 6 3
6% -% 8% 11% 5%

Mean score 5.3 5.2 4.3 6. 0* 5.7

St andard devi ation 2.98 3.05 3.09 2.84 2.65

St andard error .30 .49 . 66 .40 .34

Wor ked on/ produced
products in

aer osol packagi ng
in past year

No Yes

45 49 14

2 2 -
4% 4% -%

1 3 -
2% 6% -%

11 13 3
24% 27% 21%

3 6 3
7% 12% 21%

3 4 1
7% 8% 7%

2 6 1
4% 12% 7%

- 1 1
-% 2% 7%

1 2 2
2% 4% 14%

3 7 -
7% 14% -%

15 4 1
33% 8% 7%

4 1 2
9% 2% 14%

4.6 5.7 5.6

3.34 2.74 2.35

.52 .40 . 68

Products been involved in,

52

2%

6%

12

23%

10%

8%

12%

4%

4%

6%

13

25%

2%

5.0
3.00
.42

Per sonal
care

74

1%

5%

15

20%

11%

9%

9%

3%

5%

12%

15

20%

3%

4. 9*

2.91
.34

in past year

Phar ma Foodstuffs

ceuticals

36

- %

8%

17%

6%

8%

11%

3%

3%

11%

10

28%

6%

4.5

3.04
.52

27

4%

-%

26%

15%

7%

7%

4%

4%

7%

22%

4%

51

3.00
.59

52

- %

4%

12

23%

13%

4%

8%

2%

6%

8%

16

31%

2%

4. 5*

3.05
.43
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Table 71

Q 9B Rate the growth potential of aerosol

Base: All respondents

Tot al

Bat h & shower foans

10 (10.0)
9 (9.0)
8 (8.0)
7 (7.0)
6 (6.0)
5 (5.0)
4 (4.0)
3 (3.0)
2 (2.0)
1 (1.0)
Dk/ ns

Mean score
St andard devi ati on
St andard error

108

5
5%

3
3%

14
13%

9
8%

6
6%

23
21%

9
8%

7
6%

15
14%

11
10%

6
6%

4.9
2.61
. 26

in these areas in your own mnd,

Ever wor ked

on/ produced products

Aerosol s

interns of the follow ng

Wor ked on/ produced
products in
aer osol packagi ng

Descri ption of organisation in aerosol packaging in past year
Mar ket i ng Ret ai | er Desi gn/ Yes No Yes
conpani es Wi th NPD
own | abel agenci es
pr oduct
range

38 24 56 63 45 49 14

1 1 3 3 2 2 1
3% 4% 5% 5% 4% 4% 7%

1 1 1 3 - 2 1
3% 4% 2% 5% -% 4% 7%

4 4 6 11 3 9 2
11% 17% 11% 17% 7% 18% 14%

4 1 4 8 1 7 1
11% 4% 7% 13% 2% 14% 7%

2 2 6 2 4 1 1
5% 8% 11% 3% 9% 2% 7%

10 2 13 13 10 11 2
26% 8% 23% 21% 22% 22% 14%

4 1 4 6 3 5 1
11% 4% 7% 10% 7% 10% 7%

3 1 3 5 2 3 2
8% 4% 5% 8% 4% 6% 14%

4 8 5 5 10 5 -
11% 33% 9% 8% 22% 10% -%

5 1 6 5 6 3 2
13% 4% 11% 8% 13% 6% 14%

- 2 5 2 4 1 1
-% 8% 9% 3% 9% 2% 7%

4.7 4.7 5.0 5. 4* 4.1* 5. 5* 5.4

2.46 2.88 2.55 2.57 2.50 2.49 2.93

. 40 .61 .36 .33 .39 .36 .81

Products been involved in,

52

4%

2%

15%

10%

2%

10

19%

8%

10%

10

19%

10%

2%

4.7
2.64
.37

Per sonal
care

74

1%

3%
12
16%

9%

3%
13
18%

9%

8%
15
20%

9%

3%

4.6
2.55
.30

in past year

Phar ma Foodstuffs

ceuticals

36

6%

-%

14%

6%

3%

17%

8%

8%

25%

8%

6%

4.5

2.69
. 46

27

4%

-%

22%

15%

-%

4%

7%

7%

30%

7%

4%

4.7

2.88
. 56

No Househol d

52

4%

2%

13%

2%

6%

17%

6%

10%

11

21%

17%

2%

4, 2% *

2.71
.38
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Table 72
Q 9B Rate the growth potential of aerosol in these areas in your own mind, in ternms of the follow ng
Base: All respondents

Wor ked on/ produced

Ever wor ked products in
on/ produced products aer osol packagi ng
Descri ption of organisation in aerosol packaging in past year Products been involved in, in past year
Total Marketing Ret ai | er Desi gn/ Yes No Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
conpani es Wi th NPD care ceuticals
own | abel agenci es
pr oduct
range
Tot al 108 38 24 56 63 45 49 14 52 74 36 27 52
Anti perspirants

10 (10.0) 13 3 5 7 9 4 7 2 7 7 3 4 4
12% 8% 21% 13% 14% 9% 14% 14% 13% 9% 8% 15% 8%

9 (9.0) 7 3 - 4 5 2 4 1 5 4 2 - 5
6% 8% -% 7% 8% 4% 8% 7% 10% 5% 6% - % 10%

8 (8.0) 10 2 3 7 6 4 4 2 3 9 1 3 3
9% 5% 13% 13% 10% 9% 8% 14% 6% 12% 3% 11% 6%

7 (7.0) 8 4 - 4 8 - 5 3 2 6 3 2 3
7% 11% -% 7% 13% -% 10% 21% 4% 8% 8% 7% 6%

6 (6.0) 3 - - 3 2 1 1 1 2 3 - 2 2
3% -% -% 5% 3% 2% 2% 7% 4% 4% -% 7% 4%

5 (5.0) 13 5 2 7 8 5 6 2 6 8 4 3 7
12% 13% 8% 13% 13% 11% 12% 14% 12% 11% 11% 11% 13%

4 (4.0) 9 5 1 3 6 3 6 - 6 5 3 - 4
8% 13% 4% 5% 10% 7% 12% -% 12% 7% 8% -% 8%

3 (3.0) 11 2 1 8 4 7 3 1 4 6 2 1 5
10% 5% 4% 14% 6% 16% 6% 7% 8% 8% 6% 4% 10%

2 (2.0) 13 6 5 2 8 5 8 - 8 12 9 6 8
12% 16% 21% 4% 13% 11% 16% -% 15% 16% 25% 22% 15%

1 (1.0) 15 8 5 6 5 10 4 1 8 12 7 5 10
14% 21% 21% 11% 8% 22% 8% 7% 15% 16% 19% 19% 19%

Dk/ ns 6 - 2 5 2 4 1 1 1 2 2 1 1
6% -% 8% 9% 3% 9% 2% 7% 2% 3% 6% 4% 2%

Mean score 5.1 4.5 4.8 57 5. 7* 4.2* 5.5 6.6 5.0 4.9 4.1* 4.8 4.6

St andard devi ation 3.10 3.05 3.66 2.99 2.99 3.09 3.06 2.63 3.21 3.08 3.04 3.31 3.06

St andard error .31 .49 .78 .42 .38 . 48 .44 .73 . 45 . 36 .52 . 65 .43




Table 73
Q 9B Rate the growth potenti

Base: All respondents
Tot al
Tot al 108
Col ognes & perfunes
10 (10.0) 10
9%
9 (9.0) 9
8%
8 (8.0) 11
10%
7 (7.0) 7
6%
6 (6.0) 16
15%
5 (5.0) 13
12%
4 (4.0) 4
4%
3 (3.0) 7
6%
2 (2.0) 12
11%
1 (1.0) 13
12%
Dk/ ns 6
6%
Mean score 5.4
St andard devi ati on 2.93
St andard error .29

al of aerosol

in these areas in your own mnd,

Descri ption of organisation

Mar ket i ng Ret ai | er

conpani es Wi th

own | abel

pr oduct

range

38 24

2 3
5% 13%

1 2
3% 8%

5 1
13% 4%

- 1
- % 4%

7 2
18% 8%

4 1
11% 4%

2 -
5% - %

4 2
11% 8%

6 6
16% 25%

7 4
18% 17%

- 2
-% 8%

4.5* 4.6

2.81 3.42

. 46 .73

agenci es

56

13%
11%
13%
11%
13%
16%
4%
2%
%
11%
9%

6. 4**
2.71

Ever wor ked

Aerosol s

interns of the follow ng

Wor ked on/ produced
products in

on/ produced products aer osol packagi ng
in aerosol packaging in past year
Yes No Yes
63 45 49 1
6 4 5
10% 9% 10%
6 3 3
10% 7% 6% 2
9 2 7
14% 4% 14% 1
4 3 2
6% 7% 4% 1
10 6 8
16% 13% 16% 1
6 7 5
10% 16% 10%
3 1 2
5% 2% 4%
4 3 4
6% 7% 8%
7 5 7
11% 11% 14%
6 7 5
10% 16% 10%
2 4 1
3% 9% 2%
5.7 5.0 5.4 6.
2.89 2.97 2.94 2.4
.37 . 46 .42 .6

. 38

4

7%
1%
4%
4%
4%
7%
7%
-
-
7%
7%
8

8
9

Products been involved in,

Phar ma Foodstuffs

No Househol d

52

10%

6%

13%

4%

12%

12%

8%

8%

13%

13%

2%

51

2.98
.42

Per sonal
care

74

%

5%

10

14%

7%

12%

11%

3%

9%

12
16%

10
14%
3%

5. 0%

2.92
.34

ceuticals

36

8%

3%

11%

6%

8%

11%

6%

6%

19%

17%

6%

4. 6*

3.03
.52

in past year

27

15%
%
119%
119%
7%
15%
-
4%
15%
19%
4%
5.1

3.23
.63

52

10%
6%
12%
6%
10%
10%
6%
6%
15%
10
19%
2%
4.9

3.13
a4
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Table 74

Q 9B Rate the growth potential of aerosol

in these areas in your own mnd,

Aerosol s

interns of the follow ng

Base: All respondents
Wor ked on/ produced
Ever wor ked products in
on/ produced products aer osol packagi ng
Descri ption of organisation in aerosol packaging in past year
Total Marketing Ret ai | er Desi gn/ Yes No Yes
conpani es Wi th NPD
own | abel agenci es
pr oduct
range
Tot al 108 38 24 56 63 45 49 14
Deodor ants & body sprays
10 (10.0) 11 4 4 5 8 3 7 1
10% 11% 17% 9% 13% 7% 14% 7%
9 (9.0) 8 2 - 6 5 3 4 1
7% 5% -% 11% 8% 7% 8% 7%
8 (8.0) 17 3 5 11 12 5 7 5
16% 8% 21% 20% 19% 11% 14% 36%
7 (7.0) 5 2 - 3 4 1 2 2
5% 5% -% 5% 6% 2% 4% 14%
6 (6.0) 10 5 1 4 8 2 7 1
9% 13% 4% 7% 13% 4% 14% 7%
5 (5.0) 9 5 - 5 5 4 4 1
8% 13% -% 9% 8% 9% 8% 7%
4 (4.0) 3 2 1 - 3 - 3 -
3% 5% 4% -% 5% -% 6% -%
3 (3.0) 10 2 1 7 2 8 2 -
9% 5% 4% 13% 3% 18% 4% -%
2 (2.0) 19 7 7 5 10 9 9 1
18% 18% 29% 9% 16% 20% 18% 7%
1 (1.0) 10 6 3 5 4 6 3 1
9% 16% 13% 9% 6% 13% 6% 7%
Dk/ ns 6 - 2 5 2 4 1 1
6% -% 8% 9% 3% 9% 2% 7%
Mean score 5.4 4.9 5.0 5.8 6. 0* 4. 5% 5.8 6.7
St andard devi ation 3.06 3.03 3.53 3.01 2.94 3.05 3.02 2.63
Standard error .30 .49 .75 .42 .38 . 48 .44 .73

Products been involved in,

Phar ma Foodstuffs

No Househol d

52

12%

4%

17%

2%

12%

10%

4%

8%

12

23%

8%

2%

5.2
3.04
.43

Per sonal
care

74

9%

5%

13

18%

5%

9%

8%

4%

7%

16

22%

9%

3%

5.2

3.04
. 36

ceuticals

36

6%

-%

14%

6%

14%

3%

6%

8%

10

28%

11%

6%

4. 4%

2.83
.49

in past year

27

19%
%
19%
7%
7%
%
%
11%
22%
11%
4%
5.4

3.41
. 67

52

8%
6%
17%
6%
10%
6%
4%
8%
11
21%
13%
2%
5.0

3.08
43

Page 77




Tabl e 75

Q9B Rate the growth potential of aerosol in these areas in your own mnd,

Aerosol s

interns of the follow ng

Base: All respondents
Wor ked on/ produced
Ever wor ked products in
on/ produced products aer osol packagi ng
Descri ption of organisation in aerosol packaging in past year
Total Marketing Ret ai | er Desi gn/ Yes No Yes
conpani es Wi th NPD
own | abel agenci es
pr oduct
range
Tot al 108 38 24 56 63 45 49 14
Foodstuff eg cream nustard, ketchup
10 (10.0) 2 1 - 1 2 - 2 -
2% 3% - % 2% 3% -% 4% -%
9 (9.0) 6 4 1 3 5 1 5 -
6% 11% 4% 5% 8% 2% 10% -%
8 (8.0) 7 4 1 2 6 1 5 1
6% 11% 4% 4% 10% 2% 10% 7%
7 (7.0) 13 3 6 8 8 5 6 2
12% 8% 25% 14% 13% 11% 12% 14%
6 (6.0) 13 2 - 11 9 4 6 3
12% 5% -% 20% 14% 9% 12% 21%
5 (5.0) 14 8 2 6 10 4 9 1
13% 21% 8% 11% 16% 9% 18% 7%
4 (4.0) 14 6 2 6 5 9 4 1
13% 16% 8% 11% 8% 20% 8% 7%
3 (3.0) 8 2 4 2 4 4 4 -
7% 5% 17% 4% 6% 9% 8% -%
2 (2.0) 12 4 2 6 5 7 3 2
11% 11% 8% 11% 8% 16% 6% 14%
1 (1.0) 12 4 4 5 7 5 4 3
11% 11% 17% 9% 11% 11% 8% 21%
Dk/ ns 7 - 2 6 2 5 1 1
6% -% 8% 11% 3% 11% 2% 7%
Mean score 4.8 5.1 4.4 5.0 5. 3* 4.1* 5. 5** 4.3
St andard devi ation 2.48 2.61 2.59 2.40 2.58 2.16 2.53 2.59
Standard error .25 .42 .55 .34 .33 .34 .37 .72

Products been involved in,

Phar ma Foodstuffs

No Househol d

52

4%

6%

6%

8%

12%

12%

17%

12%

13%

8%

4%

4.7

2. 49

.35

Per sonal
care

74

3%

7%

7%

9%

11%

12%

10

14%

9%

10

14%

11%

4%

4.7

2.57
.30

ceuticals

36

- %

3%

11%

11%

6%

8%

19%

14%

14%

6%

8%

4.6

2.29
. 40

in past year

27

%

11%

7%

22%

11%

-%

11%

11%

4%

11%

4%

5.7*

2.84
. 56

52

29
4%
8%

12%
8%
8%

17%

12%

13%

13%
4%

4.4

2.52
36
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Tabl e 76

Q 9B Rate the growth potential of aerosol

in these areas in your own mnd,

Aerosol s

interns of the follow ng

Base: All respondents
Wor ked on/ produced
Ever wor ked products in
on/ produced products aer osol packagi ng
Descri ption of organisation in aerosol packaging in past year
Total Marketing Ret ai | er Desi gn/ Yes No Yes
conpani es Wi th NPD
own | abel agenci es
pr oduct
range
Tot al 108 38 24 56 63 45 49 14
Hai r sprays
10 (10.0) 14 2 3 11 7 7 5 2
13% 5% 13% 20% 11% 16% 10% 14%
9 (9.0) 5 2 - 3 4 1 4 -
5% 5% -% 5% 6% 2% 8% -%
8 (8.0) 13 5 4 6 9 4 6 3
12% 13% 17% 11% 14% 9% 12% 21%
7 (7.0) 4 2 1 1 4 - 3 1
4% 5% 4% 2% 6% -% 6% 7%
6 (6.0) 14 7 - 7 8 6 7 1
13% 18% -% 13% 13% 13% 14% 7%
5 (5.0) 14 2 3 10 8 6 6 2
13% 5% 13% 18% 13% 13% 12% 14%
4 (4.0) 5 2 - 3 5 - 3 2
5% 5% - % 5% 8% -% 6% 14%
3 (3.0) 2 - - 2 1 1 - 1
2% -% - % 4% 2% 2% - % 7%
2 (2.0) 6 5 - 1 5 1 5 -
6% 13% - % 2% 8% 2% 10% -%
1 (1.0) 26 11 11 8 10 16 9 1
24% 29% 46% 14% 16% 36% 18% 7%
Dk/ ns 5 - 2 4 2 3 1 1
5% -% 8% 7% 3% 7% 2% 7%
Mean score 5.2 4.6 4.3 6. 0** 5.5 4.7 5.4 6.1
St andard devi ation 3.22 3.11 3.66 3.08 3.00 3.49 3.08 2.72
Standard error .32 .50 .78 .43 .38 .54 .45 .75

Products been involved in,

52

10%

2%

12%

2%

15%

17%

8%

2%

4%

14

27%

2%

4.8

3.02
.42

Per sonal
care

74

5%

4%

10

14%

5%

12%

12%

%

3%

%

21

28%

3%

4.6*%*

3.01
. 36

in past year

Phar ma Foodstuffs

ceuticals

36

6%
%
14%
3%
8%
11%
11%
S0
8%
12
33%
6%
4.1*

3.00
.51

27

%

-%

7%

7%

7%

15%

11%

4%

4%

33%

4%

4.2

2.96
.58

No Househol d

52

10%
4%
13%
2%
10%
15%
4%
2%
4%
18
35%
2%
4.6

3.26
46
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Table 77
Q 9B Rate the growth potential of aerosol in these areas in your own mind, in ternms of the follow ng
Base: All respondents

Wor ked on/ produced

Ever wor ked products in
on/ produced products aer osol packagi ng
Descri ption of organisation in aerosol packaging in past year Products been involved in, in past year
Total Marketing Ret ai | er Desi gn/ Yes No Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
conpani es Wi th NPD care ceuticals
own | abel agenci es
pr oduct
range
Tot al 108 38 24 56 63 45 49 14 52 74 36 27 52
Hair nousses

10 (10.0) 8 1 3 4 4 4 4 - 6 5 3 3 4
7% 3% 13% 7% 6% 9% 8% -% 12% 7% 8% 11% 8%

9 (9.0) 5 2 - 3 5 - 4 1 1 3 - - 1
5% 5% -% 5% 8% -% 8% 7% 2% 4% -% - % 2%

8 (8.0) 8 2 2 4 6 2 3 3 4 5 4 1 3
7% 5% 8% 7% 10% 4% 6% 21% 8% 7% 11% 4% 6%

7 (7.0) 14 4 4 10 9 5 6 3 3 7 2 3 6
13% 11% 17% 18% 14% 11% 12% 21% 6% 9% 6% 11% 12%

6 (6.0) 9 5 - 4 6 3 6 - 6 7 4 1 4
8% 13% -% 7% 10% 7% 12% -% 12% 9% 11% 4% 8%

5 (5.0) 8 4 1 4 6 2 5 1 5 7 1 3 5
7% 11% 4% 7% 10% 4% 10% 7% 10% 9% 3% 11% 10%

4 (4.0) 10 3 - 7 5 5 4 1 6 5 3 3 3
9% 8% - % 13% 8% 11% 8% 7% 12% 7% 8% 11% 6%

3 (3.0) 9 1 1 7 5 4 2 3 4 7 2 2 5
8% 3% 4% 13% 8% 9% 4% 21% 8% 9% 6% 7% 10%

2 (2.0) 6 5 - 1 5 1 5 - 2 5 3 1 2
6% 13% - % 2% 8% 2% 10% -% 4% 7% 8% 4% 4%

1 (1.0) 26 11 11 8 10 16 9 1 14 21 12 9 18
24% 29% 46% 14% 16% 36% 18% 7% 27% 28% 33% 33% 35%

Dk/ ns 5 - 2 4 2 3 1 1 1 2 2 1 1
5% -% 8% 7% 3% 7% 2% 7% 2% 3% 6% 4% 2%

Mean score 4.7 4.2 4.2 5.2 5.2 4.0 5.1 5.6 4.6 4.4 4.1 4.2 4.2

St andard devi ation 3.01 2.83 3.62 2.79 2.90 3.07 3.00 2.57 3.09 3.00 3.15 3.12 3.05

St andard error .30 . 46 e .39 .37 .47 .43 .71 .43 .35 .54 .61 .43




Table 78

Q9B Rate the growth potential of aerosol in these areas in your own mnd,

Aerosol s

interns of the follow ng

Base: All respondents
Wor ked on/ produced
Ever wor ked products in
on/ produced products aer osol packagi ng
Descri ption of organisation in aerosol packaging in past year
Total Marketing Ret ai | er Desi gn/ Yes No Yes
conpani es Wi th NPD
own | abel agenci es
pr oduct
range
Tot al 108 38 24 56 63 45 49 14
Househol d products eg, oven cl eaners
10 (10.0) 1 - 1 - 1 - 1 -
1% -% 4% -% 2% -% 2% -%
9 (9.0) 6 2 - 4 4 2 4 -
6% 5% -% 7% 6% 4% 8% -%
8 (8.0) 16 5 6 9 10 6 6 4
15% 13% 25% 16% 16% 13% 12% 29%
7 (7.0) 16 7 2 7 12 4 10 2
15% 18% 8% 13% 19% 9% 20% 14%
6 (6.0) 20 4 1 15 13 7 9 4
19% 11% 4% 27% 21% 16% 18% 29%
5 (5.0) 10 5 2 6 5 5 4 1
9% 13% 8% 11% 8% 11% 8% 7%
4 (4.0) 3 2 - 2 3 - 2 1
3% 5% - % 4% 5% -% 4% 7%
3 (3.0) 2 - - 2 - 2 - -
2% -% - % 4% - % 4% - % -%
2 (2.0) 8 5 1 2 6 2 6 -
7% 13% 4% 4% 10% 4% 12% -%
1 (1.0) 21 8 9 5 7 14 6 1
19% 21% 38% 9% 11% 31% 12% 7%
Dk/ ns 5 - 2 4 2 3 1 1
5% -% 8% 7% 3% 7% 2% 7%
Mean score 5.1 4.8 4.5 5.8* 5. 6* 4. 4% 5.5 6.2
St andard devi ation 2.74 2.76 3.35 2.28 2.53 2.90 2.66 1.99
Standard error .27 . 45 .71 .32 .32 . 45 .38 .55

Products been involved in,

Phar ma Foodstuffs

No Househol d

52

2%
8%
15%
15%
10
19%
4%
4%
- %
6%
13
25%
2%
5.2

2.96
.41

Per sonal
care

74

1%

8%

10

14%

12%

13

18%

7%

3%

1%

9%
18
24%

3%

4.9

2.95
.35

ceuticals

36

- %
3%
22%
8%
8%
11%
-0
S0
11%
11
31%
6%
4.4

3.04
.52

in past year

27

-%
4%
15%
11%
19%
11%
4%
%
7%
26%
4%
4.7

2.81
.55

52

- %

4%

13%

12%

15%

10%

2%

4%

6%

17

33%

2%

4. 4x*

2.88
. 40
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Table 79

Q9B Rate the growth potential of aerosol in these areas in your own mnd,

Aerosol s

interns of the follow ng

Base: All respondents
Wor ked on/ produced
Ever wor ked products in
on/ produced products aer osol packagi ng
Descri ption of organisation in aerosol packaging in past year
Total Marketing Ret ai | er Desi gn/ Yes No Yes
conpani es Wi th NPD
own | abel agenci es
pr oduct
range
Tot al 108 38 24 56 63 45 49 14
Industrial products eg |lubricants
10 (10.0) 3 2 1 2 2 1 2 -
3% 5% 4% 4% 3% 2% 4% -%
9 (9.0) 6 2 - 4 3 3 3 -
6% 5% -% 7% 5% 7% 6% -%
8 (8.0) 12 3 4 7 9 3 6 3
11% 8% 17% 13% 14% 7% 12% 21%
7 (7.0) 28 10 5 15 19 9 15 4
26% 26% 21% 27% 30% 20% 31% 29%
6 (6.0) 6 3 - 3 5 1 3 2
6% 8% -% 5% 8% 2% 6% 14%
5 (5.0) 10 3 1 7 5 5 3 2
9% 8% 4% 13% 8% 11% 6% 14%
4 (4.0) 4 2 - 2 3 1 3 -
4% 5% - % 4% 5% 2% 6% -%
3 (3.0) 5 2 1 2 3 2 3 -
5% 5% 4% 4% 5% 4% 6% -%
2 (2.0) 7 - 2 5 1 6 - 1
6% -% 8% 9% 2% 13% - % 7%
1 (1.0) 21 11 7 5 10 11 9 1
19% 29% 29% 9% 16% 24% 18% 7%
Dk/ ns 6 - 3 4 3 3 2 1
6% -% 13% 7% 5% 7% 4% 7%
Mean score 5.2 5.0 4.6 5.8* 5. 7* 4. 5% 5.6 5.9
St andard devi ation 2.84 3.02 3.25 2.60 2.66 2.98 2.79 2.22
Standard error .28 .49 .71 .36 .34 . 46 .41 .61

Products been involved in,

Phar ma Foodstuffs

No Househol d

52

2%

10%

15%

14

27%

4%

-%

4%

4%

8%

12

23%

4%

5.3

3.10
.44

Per sonal
care

74

1%

7%

11%

18

24%

5%

5%

5%

5%

%

18

24%

4%

4.9

2.94
.35

ceuticals

36

- %

3%

11%

19%

6%

8%

3%

3%

8%

11

31%

8%

4. 3*

2.92
.51

in past year

27

-%
4%
119%
26%
4%
7%
7%
4%
%
30%
7%
4.7

2.91
.58

52

6%
6%
15%
17%
4%
4%
4%
6%
10%
13
25%
4%
4.9

3.19
45
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Tabl e 80
Q 9B Rate the growth potential

of aerosol

in these areas in your own mnd,

Aerosol s

interns of the follow ng

Base: All respondents
Wor ked on/ produced
Ever wor ked products in
on/ produced products aer osol packagi ng
Descri ption of organisation in aerosol packaging in past year Products been involved in, in past year
Total Marketing Ret ai | er Desi gn/ Yes No Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
conpani es Wi th NPD care ceuticals
own | abel agenci es
pr oduct
range
Tot al 108 38 24 56 63 45 49 14 52 74 36 27 52
I nsectici des
10 (10.0) 7 1 2 4 3 4 3 - 4 4 1 2 2
6% 3% 8% 7% 5% 9% 6% -% 8% 5% 3% 7% 4%
9 (9.0) 6 1 3 2 5 1 3 2 4 5 3 1 2
6% 3% 13% 4% 8% 2% 6% 14% 8% 7% 8% 4% 4%
8 (8.0) 9 2 2 7 5 4 4 1 5 6 3 2 5
8% 5% 8% 13% 8% 9% 8% 7% 10% 8% 8% 7% 10%
7 (7.0) 11 4 2 5 9 2 6 3 4 7 3 1 6
10% 11% 8% 9% 14% 4% 12% 21% 8% 9% 8% 4% 12%
6 (6.0) 9 4 - 5 8 1 5 3 6 8 4 3 6
8% 11% -% 9% 13% 2% 10% 21% 12% 11% 11% 11% 12%
5 (5.0) 4 3 1 2 3 1 3 - 1 3 - 2 3
4% 8% 4% 4% 5% 2% 6% -% 2% 4% -% 7% 6%
4 (4.0) 8 4 1 5 5 3 5 - 4 6 2 2 2
7% 11% 4% 9% 8% 7% 10% -% 8% 8% 6% 7% 4%
3 (3.0) 9 3 1 6 5 4 4 1 3 5 2 3 3
8% 8% 4% 11% 8% 9% 8% 7% 6% 7% 6% 11% 6%
2 (2.0) 12 7 1 4 8 4 8 - 6 9 6 3 6
11% 18% 4% 7% 13% 9% 16% -% 12% 12% 17% 11% 12%
1 (1.0) 27 9 9 11 9 18 7 2 14 19 10 7 16
25% 24% 38% 20% 14% 40% 14% 14% 27% 26% 28% 26% 31%
Dk/ ns 6 - 2 5 3 3 1 2 1 2 2 1 1
6% -% 8% 9% 5% 7% 2% 14% 2% 3% 6% 4% 2%
Mean score 4.5 3.9 4.5 4.8 5. 0* 3. 7* 4.8 5.8 4.6 4.5 4.2 4.2 4.2
St andard devi ation 3.09 2.65 3.63 3.03 2.87 3.26 2.89 2.76 3.22 3.05 3.10 3.02 3.00
Standard error .31 .43 .77 .42 .37 .50 .42 . 80 .45 . 36 .53 .59 .42
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Tabl e 81

Aerosol s

Q 9B Rate the growth potential of aerosol in these areas in your own mind, in ternms of the follow ng

Base: All respondents

Ever wor ked

Wor ked on/ produced
products in

on/ produced products aer osol packagi ng

Products been involved in,

in past year

Phar ma Foodstuffs

Descri ption of organisation in aerosol packaging in past year
Total Marketing Ret ai | er Desi gn/ Yes No Yes No Househol d
conpani es Wi th NPD
own | abel agenci es
pr oduct
range
Tot al 108 38 24 56 63 45 49 14 52
Novel ty products eg silly string

10 (10.0) 2 - 1 1 1 1 1 - 1
2% -% 4% 2% 2% 2% 2% -% 2%

9 (9.0) 1 - - 1 - 1 - - -
1% -% -% 2% -% 2% -% -% -%

8 (8.0) 9 2 2 5 8 1 4 4 5
8% 5% 8% 9% 13% 2% 8% 29% 10%

7 (7.0) 7 4 1 4 5 2 5 - 2
6% 11% 4% 7% 8% 4% 10% -% 4%

6 (6.0) 8 1 1 6 5 3 4 1 2
7% 3% 4% 11% 8% 7% 8% 7% 4%

5 (5.0) 18 8 6 9 13 5 9 4 10
17% 21% 25% 16% 21% 11% 18% 29% 19%

4 (4.0) 10 5 1 4 6 4 6 - 9
9% 13% 4% 7% 10% 9% 12% -% 17%

3 (3.0) 10 3 1 6 6 4 4 2 3
9% 8% 4% 11% 10% 9% 8% 14% 6%

2 (2.0) 21 7 5 9 8 13 7 1 10
19% 18% 21% 16% 13% 29% 14% 7% 19%

1 (1.0) 16 8 4 6 9 7 8 1 8
15% 21% 17% 11% 14% 16% 16% 7% 15%

Dk/ ns 6 - 2 5 2 4 1 1 2
6% -% 8% 9% 3% 9% 2% 7% 4%

Mean score 4.1 3.7 4.1 4.4 4.4 3.5 4.3 5.2 4.0

St andard devi ation 2.42 2.20 2.62 2.44 2.41 2.36 2.40 2.41 2.33

Standard error .24 .36 .56 .34 .31 .37 .35 .67 .33

Per sonal
care

74

1%

1%

7%

4%

7%
14
19%

12%

12%

14
19%

10
14%
4%

4.0

2.26
.27

ceuticals

36

3%

-%

6%

-%

8%

19%

11%

6%

19%

19%

8%

3.7

2.35
.41

27

4%

-%

7%

-%

7%

22%

7%

19%

11%

19%

4%

3.9

2.40
.47

52

2%
- %
10%
6%
8%
15%
12%
4%

10
19%

11
21%
4%

3.9

2.51
|35
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Tabl e 82

Q9B Rate the growth potential of aerosol in these areas in your own mnd,

Aerosol s

interns of the follow ng

Base: All respondents
Wor ked on/ produced
Ever wor ked products in
on/ produced products aer osol packagi ng
Descri ption of organisation in aerosol packaging in past year
Total Marketing Ret ai | er Desi gn/ Yes No Yes
conpani es Wi th NPD
own | abel agenci es
pr oduct
range
Tot al 108 38 24 56 63 45 49 14
Pai nts & | acquers
10 (10.0) 5 1 1 3 3 2 2 1
5% 3% 4% 5% 5% 4% 4% 7%
9 (9.0) 2 1 - 1 2 - 2 -
2% 3% -% 2% 3% -% 4% -%
8 (8.0) 10 2 2 8 6 4 4 2
9% 5% 8% 14% 10% 9% 8% 14%
7 (7.0) 12 6 3 5 9 3 6 3
11% 16% 13% 9% 14% 7% 12% 21%
6 (6.0) 19 6 3 10 13 6 12 1
18% 16% 13% 18% 21% 13% 24% 7%
5 (5.0) 17 7 3 10 10 7 7 3
16% 18% 13% 18% 16% 16% 14% 21%
4 (4.0) 5 2 - 3 3 2 2 1
5% 5% - % 5% 5% 4% 4% 7%
3 (3.0) 5 - - 5 2 3 1 1
5% -% - % 9% 3% 7% 2% 7%
2 (2.0) 8 4 3 1 4 4 4 -
7% 11% 13% 2% 6% 9% 8% -%
1 (1.0) 20 9 7 6 9 11 8 1
19% 24% 29% 11% 14% 24% 16% 7%
Dk/ ns 5 - 2 4 2 3 1 1
5% -% 8% 7% 3% 7% 2% 7%
Mean score 4.9 4.6 4.2 5. 4* 5.3 4.3 5.1 5.8
St andard devi ation 2.67 2.67 2.96 2.47 2.57 2.74 2.62 2.38
Standard error . 26 .43 .63 .34 .33 .42 .38 . 66

Products been involved in,

Phar ma Foodstuffs

No Househol d

52

4%

2%

10%

10%

11

21%

15%

2%

4%

10%

11

21%

2%

4.7
2.71
.38

Per sonal
care

74

3%

3%

7%

12%

12
16%

12

16%

4%

4%

11%
16

22%

3%

4. 5*

2.66
.31

ceuticals

36

3%

-%

8%

6%

14%

17%

3%

6%

14%

25%

6%

4. 0*

2.65
. 45

in past year

27

-%
%
7%
7%
26%
15%
%
11%
11%
19%
4%

4.3

2.36
. 46

52

2%
2%
10%
15%
13%
12%
4%
4%
10%
14
27%
2%
4.4

2.78
-39
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Tabl e 83
Q 9B Rate the growth potential of aerosol in these areas in your own mind, in ternms of the follow ng
Base: All respondents

Wor ked on/ produced

Ever wor ked products in
on/ produced products aer osol packagi ng
Descri ption of organisation in aerosol packaging in past year Products been involved in, in past year
Total Marketing Ret ai | er Desi gn/ Yes No Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
conpani es Wi th NPD care ceuticals
own | abel agenci es
pr oduct
range
Tot al 108 38 24 56 63 45 49 14 52 74 36 27 52
Phar maceuti cal s eg burn sprays

10 (10.0) 7 1 1 5 3 4 2 1 3 2 2 1 2
6% 3% 4% 9% 5% 9% 4% 7% 6% 3% 6% 4% 4%

9 (9.0) 5 2 2 3 5 - 4 1 1 4 1 1 3
5% 5% 8% 5% 8% -% 8% 7% 2% 5% 3% 4% 6%

8 (8.0) 20 8 2 11 16 4 10 6 10 14 7 6 9
19% 21% 8% 20% 25% 9% 20% 43% 19% 19% 19% 22% 17%

7 (7.0) 21 5 3 13 11 10 9 2 10 12 3 3 7
19% 13% 13% 23% 17% 22% 18% 14% 19% 16% 8% 11% 13%

6 (6.0) 12 5 3 8 6 6 5 1 7 10 5 2 6
11% 13% 13% 14% 10% 13% 10% 7% 13% 14% 14% 7% 12%

5 (5.0) 6 1 1 5 4 2 2 2 3 5 2 5 3
6% 3% 4% 9% 6% 4% 4% 14% 6% 7% 6% 19% 6%

4 (4.0) 13 10 3 - 8 5 8 - 7 12 6 1 8
12% 26% 13% -% 13% 11% 16% -% 13% 16% 17% 4% 15%

3 (3.0) 9 3 3 3 4 5 4 - 4 6 3 3 6
8% 8% 13% 5% 6% 11% 8% -% 8% 8% 8% 11% 12%

2 (2.0) 3 1 2 - 2 1 2 - 2 3 2 1 2
3% 3% 8% -% 3% 2% 4% -% 4% 4% 6% 4% 4%

1 (1.0) 7 2 2 4 2 5 2 - 4 4 3 3 5
6% 5% 8% 7% 3% 11% 4% -% 8% 5% 8% 11% 10%

Dk/ ns 5 - 2 4 2 3 1 1 1 2 2 1 1
5% -% 8% 7% 3% 7% 2% 7% 2% 3% 6% 4% 2%

Mean score 6.0 5.7 5.2 6. 6* 6.3 5.5 6.0 7.5* 5.8 5.7 5.5 5.5 5. 5*

St andard devi ation 2.47 2.33 2.71 2.34 2.29 2.64 2.39 1.45 2.46 2.33 2.60 2.63 2.58

St andard error .24 . 38 .58 .32 .29 .41 .35 . 40 .34 .27 . 45 .52 . 36
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Tabl e 84
Q 9B Rate the growth potential of aerosol in these areas in your own mind, in ternms of the follow ng
Base: All respondents

Wor ked on/ produced

Ever wor ked products in
on/ produced products aer osol packagi ng
Descri ption of organisation in aerosol packaging in past year Products been involved in, in past year
Total Marketing Ret ai | er Desi gn/ Yes No Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
conpani es Wi th NPD care ceuticals
own | abel agenci es
pr oduct
range
Tot al 108 38 24 56 63 45 49 14 52 74 36 27 52
Shanpoos

10 (10.0) 5 - - 5 2 3 1 1 3 3 1 1 2
5% -% - % 9% 3% 7% 2% 7% 6% 4% 3% 4% 4%

9 (9.0) - - - - - - - - - - - - -
-% -% -% -% -% -% -% -% -% -% -% - % -%

8 (8.0) 3 1 1 1 3 - 3 - 1 2 2 2 2
3% 3% 4% 2% 5% -% 6% -% 2% 3% 6% 7% 4%

7 (7.0) 7 3 2 4 4 3 3 1 1 5 2 3 3
6% 8% 8% 7% 6% 7% 6% 7% 2% 7% 6% 11% 6%

6 (6.0) 8 1 2 5 7 1 3 4 2 6 2 3 2
7% 3% 8% 9% 11% 2% 6% 29% 4% 8% 6% 11% 4%

5 (5.0) 8 5 - 5 5 3 4 1 6 5 3 2 4
7% 13% -% 9% 8% 7% 8% 7% 12% 7% 8% 7% 8%

4 (4.0) 12 7 3 6 8 4 7 1 5 8 1 1 6
11% 18% 13% 11% 13% 9% 14% 7% 10% 11% 3% 4% 12%

3 (3.0) 7 2 1 4 4 3 4 - 5 5 3 1 3
6% 5% 4% 7% 6% 7% 8% -% 10% 7% 8% 4% 6%

2 (2.0) 13 4 - 9 6 7 4 2 5 7 4 2 5
12% 11% - % 16% 10% 16% 8% 14% 10% 9% 11% 7% 10%

1 (1.0) 38 15 12 12 20 18 18 2 22 30 15 10 23
35% 39% 50% 21% 32% 40% 37% 14% 42% 41% 42% 37% 44%

Dk/ ns 7 - 3 5 4 3 2 2 2 3 3 2 2
6% -% 13% 9% 6% 7% 4% 14% 4% 4% 8% 7% 4%

Mean score 3.4 3.1 2.9 4.1* 3.6 3.1 3.4 4.7 3.1 3.3 3.1 3.8 3.1

St andard devi ation 2.64 2.16 2.51 2.85 2.59 2.70 2.52 2.74 2.59 2.62 2.65 2.94 2.60

St andard error . 26 .35 .55 . 40 .34 .42 .37 .79 .37 .31 . 46 .59 .37




Tabl e 85

Q9B Rate the growth potential of aerosol in these areas in your own mnd,

Aerosol s

interns of the follow ng

Base: All respondents
Wor ked on/ produced
Ever wor ked products in
on/ produced products aer osol packagi ng
Descri ption of organisation in aerosol packaging in past year
Total Marketing Ret ai | er Desi gn/ Yes No Yes
conpani es Wi th NPD
own | abel agenci es
pr oduct
range
Tot al 108 38 24 56 63 45 49 14
Shavi ng products
10 (10.0) 4 - - 4 1 3 - 1
4% -% - % 7% 2% 7% - % 7%
9 (9.0) 5 3 - 2 4 1 4 -
5% 8% -% 4% 6% 2% 8% -%
8 (8.0) 15 2 6 7 11 4 8 3
14% 5% 25% 13% 17% 9% 16% 21%
7 (7.0) 11 5 1 7 9 2 6 3
10% 13% 4% 13% 14% 4% 12% 21%
6 (6.0) 10 4 2 6 5 5 4 1
9% 11% 8% 11% 8% 11% 8% 7%
5 (5.0) 9 4 2 6 5 4 5 -
8% 11% 8% 11% 8% 9% 10% -%
4 (4.0) 7 3 - 4 3 4 3 -
6% 8% - % 7% 5% 9% 6% -%
3 (3.0) 12 4 2 6 10 2 7 3
11% 11% 8% 11% 16% 4% 14% 21%
2 (2.0) 6 3 1 2 3 3 3 -
6% 8% 4% 4% 5% 7% 6% -%
1 (1.0) 24 10 8 8 10 14 8 2
22% 26% 33% 14% 16% 31% 16% 14%
Dk/ ns 5 - 2 4 2 3 1 1
5% -% 8% 7% 3% 7% 2% 7%
Mean score 4.7 4.3 4.2 5.3* 5.1 4.2 5.0 5.5
St andard devi ation 2.89 2.73 3.02 2.80 2.76 3.03 2.73 2.96
Standard error .29 .44 . 64 .39 .35 .47 .39 .82

Products been involved in,

Phar ma Foodstuffs

No Househol d

52

2%

4%

15%

12%

6%

8%

10%

10%

8%

13

25%

2%

4.5
2.87
.40

Per sonal
care

74

-%

4%

14

19%

9%

9%

8%

4%
10
14%

5%
18
24%

3%

4.6

2.81
.33

ceuticals

36

10
28%

6%
4.1

2.91
.50

in past year

27

-%

4%

22%

4%

11%

11%

4%

7%

7%

26%

4%

4.5

2.90
.57

52

4%
2%
12%
13%
4%
10%
6%
10%
6%
17
33%
2%
4.2

2.96
“a1

Page 88




Tabl e 86

Q 9B Rate the growth potential of aerosol
respondent s

Base: All

Tot al

Shoe sprays

10 (10.
9 (9
8 (8
7 (7
6 (6
5 (5
4 (4
3 (3
2 (2
1 (1
Dk/ ns

Mean score

St andard devi ati on

St andard error

0)

.0)

.0)

.0)

.0)

.0)

.0)

.0)

108

2
2%

5
5%

10
9%

16
15%

16
15%

18
17%

4
4%

2
2%

11
10%

17
16%

7
6%

5.0

2.61

. 26

in these areas in your own mnd,

Ever wor ked

on/ produced products

Aerosol s

interns of the follow ng

Wor ked on/ produced
products in
aer osol packagi ng

Descri ption of organisation in aerosol packaging in past year
Mar ket i ng Ret ai | er Desi gn/ Yes No Yes
conpani es Wi th NPD
own | abel agenci es
pr oduct
range

38 24 56 63 45 49 14

- - 2 1 1 - 1
-% - % 4% 2% 2% - % 7%

2 1 2 5 - 5 -
5% 4% 4% 8% -% 10% -%

2 2 8 6 4 3 3
5% 8% 14% 10% 9% 6% 21%

5 4 7 11 5 9 2
13% 17% 13% 17% 11% 18% 14%

7 3 8 11 5 8 3
18% 13% 14% 17% 11% 16% 21%

4 1 14 10 8 7 3
11% 4% 25% 16% 18% 14% 21%

4 1 1 3 1 3 -
11% 4% 2% 5% 2% 6% -%

- - 2 - 2 - -
-% - % 4% - % 4% - % -%

6 4 1 4 7 4 -
16% 17% 2% 6% 16% 8% -%

8 4 7 8 9 7 1
21% 17% 13% 13% 20% 14% 7%

- 4 4 4 3 3 1
-% 17% 7% 6% 7% 6% 7%

4.4 4.6 5. 5* 5. 5* 4.3 5.3 6.3

2.59 2.82 2.45 2.51 2.62 2.58 2.18

.42 .63 .34 .33 . 40 .38 . 60

Products been involved in,

52

%
4%
8%

15%

12%

12

23%
4%
-0

12%

17%

6%

4.7
2.51
.36

Per sonal
care

74

-%

5%

7%

11
15%

12

16%

12%

5%

3%

11
15%

12

16%

5%
4.7

2.58
.31

in past year

Phar ma Foodstuffs

ceuticals

36

3%
3%
8%
19%
11%
8%
3%
%
19%
14%
11%
4.8

2.80
.49

27

-%

7%

7%

11%

11%

22%

4%

4%

7%

15%

11%

4.9

2.57
.52

No Househol d

52

2%
4%
8%
10%
8%
11
21%
6%
-%
13%
12
23%
6%
4. 3*

2.71
.39
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Tabl e 87
Q 9B Rate the growth potential of aerosol in these areas in your own mind, in ternms of the follow ng
Base: All respondents

Wor ked on/ produced

Ever wor ked products in
on/ produced products aer osol packagi ng
Descri ption of organisation in aerosol packaging in past year Products been involved in, in past year
Total Marketing Ret ai | er Desi gn/ Yes No Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
conpani es Wi th NPD care ceuticals
own | abel agenci es
pr oduct
range
Tot al 108 38 24 56 63 45 49 14 52 74 36 27 52
Skin creans

10 (10.0) 3 1 - 2 2 1 1 1 2 1 1 1 1
3% 3% - % 4% 3% 2% 2% 7% 4% 1% 3% 4% 2%

9 (9.0) 4 1 - 3 3 1 3 - 1 3 1 1 1
4% 3% -% 5% 5% 2% 6% -% 2% 4% 3% 4% 2%

8 (8.0) 15 6 4 9 10 5 8 2 9 13 4 6 9
14% 16% 17% 16% 16% 11% 16% 14% 17% 18% 11% 22% 17%

7 (7.0) 12 5 1 7 8 4 6 2 5 8 4 3 4
11% 13% 4% 13% 13% 9% 12% 14% 10% 11% 11% 11% 8%

6 (6.0) 16 3 4 9 9 7 5 4 9 10 4 3 7
15% 8% 17% 16% 14% 16% 10% 29% 17% 14% 11% 11% 13%

5 (5.0) 9 5 1 6 5 4 5 - 3 4 2 1 4
8% 13% 4% 11% 8% 9% 10% -% 6% 5% 6% 4% 8%

4 (4.0) 6 2 1 3 4 2 4 - 4 4 3 - 2
6% 5% 4% 5% 6% 4% 8% -% 8% 5% 8% -% 4%

3 (3.0) 2 - 1 1 1 1 1 - 2 2 2 1 1
2% -% 4% 2% 2% 2% 2% -% 4% 3% 6% 4% 2%

2 (2.0) 16 6 5 5 9 7 7 2 7 13 7 5 8
15% 16% 21% 9% 14% 16% 14% 14% 13% 18% 19% 19% 15%

1 (1.0) 18 9 4 6 8 10 7 1 8 13 5 4 13
17% 24% 17% 11% 13% 22% 14% 7% 15% 18% 14% 15% 25%

Dk/ ns 7 - 3 5 4 3 2 2 2 3 3 2 2
6% -% 13% 9% 6% 7% 4% 14% 4% 4% 8% 7% 4%

Mean score 4.9 4.6 4.2 5. 5* 5.2 4.4 5.1 5.8 5.0 4.8 4.5 5.1 4.4

St andard devi ation 2.80 2.90 2.70 2.64 2.77 2.80 2.79 2.73 2.78 2.84 2.76 3.05 2.91

St andard error .28 .47 .59 .37 .36 .43 .41 .79 .39 .34 . 48 .61 .41
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Tabl e 88
Q 9B Rate the growth potential of aerosol in these areas in your own mind, in ternms of the follow ng
Base: All respondents

Wor ked on/ produced

Ever wor ked products in
on/ produced products aer osol packagi ng
Descri ption of organisation in aerosol packaging in past year Products been involved in, in past year
Total Marketing Ret ai | er Desi gn/ Yes No Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
conpani es Wi th NPD care ceuticals
own | abel agenci es
pr oduct
range
Tot al 108 38 24 56 63 45 49 14 52 74 36 27 52
Sun tan lotions

10 (10.0) 12 4 1 7 8 4 5 3 4 5 3 3 3
11% 11% 4% 13% 13% 9% 10% 21% 8% 7% 8% 11% 6%

9 (9.0) 5 - 1 4 4 1 3 1 3 4 1 3 2
5% -% 4% 7% 6% 2% 6% 7% 6% 5% 3% 11% 4%

8 (8.0) 14 3 3 10 7 7 6 1 6 12 5 3 7
13% 8% 13% 18% 11% 16% 12% 7% 12% 16% 14% 11% 13%

7 (7.0) 15 8 3 7 10 5 8 2 6 11 2 3 6
14% 21% 13% 13% 16% 11% 16% 14% 12% 15% 6% 11% 12%

6 (6.0) 7 4 2 3 6 1 5 1 4 5 4 2 4
6% 11% 8% 5% 10% 2% 10% 7% 8% 7% 11% 7% 8%

5 (5.0) 5 2 - 3 4 1 3 1 3 4 1 1 2
5% 5% -% 5% 6% 2% 6% 7% 6% 5% 3% 4% 4%

4 (4.0) 6 2 - 4 2 4 2 - 5 3 1 1 4
6% 5% - % 7% 3% 9% 4% -% 10% 4% 3% 4% 8%

3 (3.0) 10 4 2 4 6 4 5 1 3 6 4 - 2
9% 11% 8% 7% 10% 9% 10% 7% 6% 8% 11% -% 4%

2 (2.0) 6 1 2 3 4 2 3 1 4 5 4 4 4
6% 3% 8% 5% 6% 4% 6% 7% 8% 7% 11% 15% 8%

1 (1.0) 22 10 7 7 9 13 7 2 12 16 8 5 16
20% 26% 29% 13% 14% 29% 14% 14% 23% 22% 22% 19% 31%

Dk/ ns 6 - 3 4 3 3 2 1 2 3 3 2 2
6% -% 13% 7% 5% 7% 4% 7% 4% 4% 8% 7% 4%

Mean score 5.3 4.9 4.4 5. 9* 5.7 4.7 5.6 6.1 4.9 5.1 4.7 5.4 4. 5*

St andard devi ation 3.17 3.07 3.26 3.04 3.06 3.28 2.98 3.40 3.11 3.10 3.19 3.39 3.16

St andard error .31 .50 .71 .42 .39 .51 .44 .94 .44 .37 .56 . 68 . 45




Aerosol s

Tabl e 89
Q 9B Rate the growth potential of aerosol in these areas in your own mind, in ternms of the follow ng
Base: All respondents

Wor ked on/ produced

Products been involved in,

in past year

Phar ma Foodstuffs

Ever wor ked products in
on/ produced products aer osol packagi ng
Descri ption of organisation in aerosol packaging in past year
Total Marketing Ret ai | er Desi gn/ Yes No Yes No Househol d
conpani es Wi th NPD
own | abel agenci es
pr oduct
range
Tot al 108 38 24 56 63 45 49 14 52
Veterinary and pet care such as flea sprays

10 (10.0) 7 2 1 4 3 4 3 - 2
6% 5% 4% 7% 5% 9% 6% -% 4%

9 (9.0) 4 1 1 2 3 1 1 2 1
4% 3% 4% 4% 5% 2% 2% 14% 2%

8 (8.0) 11 4 3 6 7 4 6 1 8
10% 11% 13% 11% 11% 9% 12% 7% 15%

7 (7.0) 15 6 3 8 10 5 9 1 6
14% 16% 13% 14% 16% 11% 18% 7% 12%

6 (6.0) 17 4 2 11 12 5 7 5 8
16% 11% 8% 20% 19% 11% 14% 36% 15%

5 (5.0) 14 8 1 6 11 3 10 1 7
13% 21% 4% 11% 17% 7% 20% 7% 13%

4 (4.0) 2 1 1 2 1 1 1 - 1
2% 3% 4% 4% 2% 2% 2% -% 2%

3 (3.0) 3 1 1 1 2 1 2 - 1
3% 3% 4% 2% 3% 2% 4% -% 2%

2 (2.0) 5 2 1 2 3 2 3 - 2
5% 5% 4% 4% 5% 4% 6% -% 4%

1 (1.0) 22 9 8 7 7 15 6 1 13
20% 24% 33% 13% 11% 33% 12% 7% 25%

Dk/ ns 8 - 2 7 4 4 1 3 3
7% -% 8% 13% 6% 9% 2% 21% 6%

Mean score 5.2 4.9 4.5 57 5.6 4.6 5.5 6.3 4.9

St andard devi ation 2.88 2.83 3.22 2.66 2.50 3.29 2.56 2.20 2.89

Standard error .29 . 46 . 69 .38 .33 .51 .37 . 66 .41

Per sonal
care

74

1%

4%

9%

11
15%

11
15%

11

15%

3%

4%

5%
17
23%

5%

4.8*

2.72
.32

ceuticals

36

11%
3%
6%

11%
8%

11%
3%
%
8%

11

31%
8%

4.6

3.32
.58

27

4%
%
11%
11%
15%
15%
7%
%
4%
26%
7%
4.6

2.80
. 56

52

6%

-%

13%

17%

8%

8%

2%

4%

6%

16

31%

6%

4. 6*

3.10
.44

Page 92




Aerosol s Page 93

Tabl e 90
Q 9B Rate the growth potential of aerosol in these areas in your own mind, in ternms of the follow ng
Base: All respondents

Wor ked on/ produced

Ever wor ked products in
on/ produced products aer osol packagi ng
Descri ption of organisation in aerosol packaging in past year Products been involved in, in past year
Total Marketing Ret ai | er Desi gn/ Yes No Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
conpani es Wi th NPD care ceuticals
own | abel agenci es
pr oduct
range
Tot al 108 38 24 56 63 45 49 14 52 74 36 27 52
Waxes & polishes

10 (10.0) 3 1 - 2 2 1 1 1 1 - 2 - 1
3% 3% - % 4% 3% 2% 2% 7% 2% -% 6% -% 2%

9 (9.0) 4 2 2 2 4 - 2 2 - 2 1 - 1
4% 5% 8% 4% 6% -% 4% 14% -% 3% 3% - % 2%

8 (8.0) 9 2 2 5 6 3 4 2 5 6 - 2 3
8% 5% 8% 9% 10% 7% 8% 14% 10% 8% -% 7% 6%

7 (7.0) 12 5 1 6 11 1 9 2 6 10 5 5 5
11% 13% 4% 11% 17% 2% 18% 14% 12% 14% 14% 19% 10%

6 (6.0) 18 7 2 11 10 8 9 1 10 12 4 4 11
17% 18% 8% 20% 16% 18% 18% 7% 19% 16% 11% 15% 21%

5 (5.0) 14 4 2 9 6 8 5 1 5 7 5 1 5
13% 11% 8% 16% 10% 18% 10% 7% 10% 9% 14% 4% 10%

4 (4.0) 5 1 2 2 2 3 2 - 4 4 - 1 1
5% 3% 8% 4% 3% 7% 4% -% 8% 5% - % 4% 2%

3 (3.0) 8 2 - 6 6 2 3 3 6 7 3 3 6
7% 5% - % 11% 10% 4% 6% 21% 12% 9% 8% 11% 12%

2 (2.0) 12 6 4 2 6 6 6 - 5 11 5 2 6
11% 16% 17% 4% 10% 13% 12% -% 10% 15% 14% 7% 12%

1 (1.0) 18 8 7 7 8 10 7 1 9 13 9 8 12
17% 21% 29% 13% 13% 22% 14% 7% 17% 18% 25% 30% 23%

Dk/ ns 5 - 2 4 2 3 1 1 1 2 2 1 1
5% -% 8% 7% 3% 7% 2% 7% 2% 3% 6% 4% 2%

Mean score 4.7 4.5 3.9 5.2 5. 2* 4. 0% 5.0 6. 1* 4.5 4. 4% 4.1 4.0 4.2

St andard devi ation 2.64 2.77 2.93 2.49 2.67 2.46 2.60 2.84 2.48 2.51 2.84 2.66 2.60

St andard error . 26 . 45 .62 .35 .34 . 38 .38 .79 .35 .30 .49 .52 . 36




Tabl e 91

Q 10 Are there any other areas where you think aerosols have growth potential ?

Base: All respondents

Tot al

Cosnetics

Ar omat her apy
Dri nks

Hair colourists
Ani nal food products
Vitanm ns

Public lavatories

d ue

Recycling

Garden products

Powder products
eg, flour, sugar
Dk/ ns

108

3%

2%

1%

1%

1%

1%

1%

1%

1%

1%

1%

94
87%

Ever wor ked

Aerosol s

on/ produced products

Descri ption of organisation

Mar ket i ng Ret ai | er

conpani es Wi th

own | abe

pr oduct

range

38 24

1 -
3% - %

2 1
5% 4%
-% -%

1 -
3% -%

1 -
3% -%
-% -%
-% -%
-% - %
-% - %

1 1
3% 4%
-% - %

32 22
84% 92%

agenci es

56

4%

2%

2%

-%

-%

2%

2%

2%

2%

2%

2%

46
82%

in aeroso

packagi ng
Yes No
63 45
2 1
3% 2%
1 1
2% 2%
1 -
2% -%
1 -
2% -%
1 -
2% -%
1 -
2% -%
1 -
2% -%
1 -
2% -%
1 -
2% -%
- 1
- % 2%
1 -
2% -%
52 42
83% 93%

Wor ked on/ produced
products in

aer osol packagi ng
in past year

Products been involved in, in past year

Yes No Househol d Per sonal Phar ma Foodstuffs
care ceuticals

49 14 52 74 36 27
1 1 1 - - -
2% 7% 2% -% -% -%
- 1 - 2 - -
-% 7% -% 3% -% -%
- 1 1 1 - -
- % 7% 2% 1% - % -%
1 - 1 1 - 1
2% -% 2% 1% - % 4%
1 - - 1 - -
2% -% - % 1% - % - %
1 - 1 1 - -
2% -% 2% 1% - % - %
- 1 - 1 1 -
- % 7% - % 1% 3% - %
- 1 1 1 1 1
-% 7% 2% 1% 3% 4%
1 - - - - -
2% -% -% -% -% -%
- - - 1 1 1
-% -% -% 1% 3% 4%
1 - 1 1 1 -
2% -% 2% 1% 3% -%
43 9 46 64 32 24
88% 64% 88% 86% 89% 89%

52
2%
2%
2%
-%
-%
2%
-%
2%
2%
%
2%

45
87%




Tabl e 92

Q 11A Rating of the future of aerosols in your business

Base: All respondents

Tot al

10 - Mbst (10.
potenti al

9 (9.
8 (8.
7 (7.
6 (6.
5 (5.
4 (4.
3 (3.
2 (2.
1- No (1.
potenti al

Mean score

St andard devi ati on

St andard error

0)

0)

0)

0)

0)

0)

0)

0)

0)

Tot al

108

7
6%

5
5%

22
20%

12
11%

8
7%

15
14%

7
6%

9
8%

6
6%

17
16%

5.4
2.84
.27

Ever wor ked

Aer

on/ produced products

Descri ption of organisation

Mar ket i ng

conpani es

38

16%

3%

21%

11%

8%

16%

5%

11%

5%

5%

6. 2*

2.71
.44

Ret ai | er
Wi th

own | abel
pr oduct
range

24

1
4%
8%
29%
13%
4%
21%
8%
8%
4%
%

6.3

2.18
.45

agenci es

56

4%

4%

13%

9%

7%

11%

9%

7%

9%

16
29%

4. 3**
2.90
.39

in aerosol packaging

63

11%

5%

17

27%

11%

10%

14%

5%

8%

2%

8%

6. 3**

2.59
.33

45

-%

4%

11%

11%

4%

13%

9%

9%

11%

12
27%

4. 1**
2.70
.40

osol s

Wor ked on/ produced
products in

aer osol packagi ng
in past year

Products been involved in,

Yes No Househol d

49 14 52

6 1 6
12% 7% 12%

3 - 2
6% -% 4%

15 2 15
31% 14% 29%

4 3 9
8% 21% 17%

3 3 4
6% 21% 8%

8 1 4
16% 7% 8%

2 1 3
4% 7% 6%

5 - 3
10% -% 6%

- 1 4
-% 7% 8%

3 2 2
6% 14% 4%
6. 5** 5.6 6. 5**

2.54 2.71 2.54

.36 .72 .35

Per sonal
care

74

8%

5%

17
23%

10

14%

9%

12

16%

5%

9%

5%

4%

6. 1**
2.45
.29

in past year

Phar ma Foodstuffs

ceuticals

36
8%
8%

11

31%

19%
6%
8%

11%
3%
%
6%

6. 7**

2.30
.38

27
11%
11%
19%
15%
7%
7%
7%
11%
4%
7%

6.2

2.78
.53

Q hers

52

10%

8%

10
19%

10

19%

6%

12%

4%

4%

10%

10%

6. 0*

2.81
.39
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Tabl e 93
Q 11B Wiy do you say
Base: All

Tot al
Conveni ent for

user to operate/
i nstant/easy

Appeal i ng
to consuners

Do their job
effectively

Fl exi bl e/ suit wi de
range of products/
applications

Good product

New met hods of

product devel opnent

Look attractive/
i mpact on shel f

Consuner s
under st and them

Coul d use nore
Al'l ow control | ed
delivery in terms of

direction and vol une

Freshness of product
Nor mal f or mat

Consuners |ike them

t hat

about
those rating aerosol

6- 10

aerosol s in your business?
potenti al

Descri ption of organisation

Tot al

54
21
39%
17
31%

15
28%

14
26%

14
26%

15%

13%

11%

11%

9%

7%

7%

7%

Mar ket i ng

conpani es

22

18%

18%

18%

41%

27%

18%

5%

9%

9%

18%

9%

5%

9%

Ret ai | er
Wi th

own | abel
pr oduct
range

14

7
50%

57%
43%

21%

29%
%
14%
21%
%

- %

7%

7%

Aerosol s

Ever wor ked

on/ produced products

Wor ked on/ produced
products in
aer osol packagi ng

Products been involved in,

in past year

Phar ma Foodstuffs

in aerosol packaging in past year
Desi gn/ Yes No Yes No Househol d
NPD
agenci es
20 40 14 31 9 36
10 14 7 11 3 14
50% 35% 50% 35% 33% 39%
5 12 5 10 2 14
25% 30% 36% 32% 22% 39%
5 10 5 8 2 12
25% 25% 36% 26% 22% 33%
4 9 5 9 - 9
20% 23% 36% 29% -% 25%
6 11 3 8 3 7
30% 28% 21% 26% 33% 19%
4 6 2 5 1 4
20% 15% 14% 16% 11% 11%
4 5 2 2 3 6
20% 13% 14% 6% 33% 17%
1 4 2 3 1 6
5% 10% 14% 10% 11% 17%
4 5 1 3 2 3
20% 13% 7% 10% 22% 8%
1 5 - 4 1 3
5% 13% -% 13% 11% 8%
1 4 - 3 1 2
5% 10% -% 10% 11% 6%
2 2 2 1 1 4
10% 5% 14% 3% 11% 11%
2 4 - 4 - 2
10% 10% -% 13% -% 6%

Per sonal
care

44
18
41%
15
34%

14
32%

12
27%

20%

16%

14%

14%

9%

11%

9%

7%

9%

ceuticals

26
14
54%
10
38%
12
46%

27%

15%

8%

23%

15%

4%

8%

-%

12%

4%

17

47%

41%
35%

12%

24%
18%
24%
18%
12%

-%

-%
6%

6%

32

15
47%

28%
11
34%

22%

22%

9%

19%

13%

6%

9%

3%

13%

-%
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Tabl e 93 (continuati on)
Q 11B Wiy do you say that
Base: All those rating aeroso

Tot al

Print quality

Al l ow for higher
profit margins/
cost effective

Unlikely to

lead to spillage
or contami nation/
sealed in

Have to | ook
for alternatives

eg punps/sprays

Easy to carry

Nor mal product

Aerosol s

about aerosols in your business?

potential 6-10
Ever worked

on/ produced products

Description of organisation in aerosol packaging

Total Marketing Retai | er Desi gn/ Yes No

conpani es with NPD
own | abel agenci es
product
range

54 22 14 20 40 14

3 3 - - 3 -
6% 14% -% - % 8% - %

2 2 1 1 2 -
4% 9% 7% 5% 5% - %

2 2 1 1 2 -
4% 9% 7% 5% 5% -%

2 2 - - 2 -
4% 9% -% -% 5% -%

2 1 1 - 1 1
4% 5% 7% -% 3% 7%

2 1 - 1 2 -
4% 5% -% 5% 5% - %

Wor ked on/ produced

products in
aer osol packagi ng
in past year

31

10%

6%

6%

6%

3%

6%

Products been involved in,

No Househol d

- %

- %

- %

- %

- %

- %

36

6%

3%

3%

6%

3%

6%

Per sonal
care

44

7%

2%

2%

5%

5%

2%

in past year

Phar ma Foodstuffs

ceuticals

26

4%

4%

- %

- %

4%

4%

17
- %

- %

- %

6%

6%

- %

32
6%

6%

6%

3%

3%

- %

Page 97




Tabl e 94

Q 11B Wiy do you say that
those rating aerosol

Base: All

Tot al

New net hods of
product devel opnent

Have to | ook
for alternatives

eg punps/sprays

Coul d use nore

Associated with
CFCS and damage
to ozone |ayer

Nor mal product

Consuners |ike them

Conveni ent for
user to operate/
i nstant/easy

Good product

Do their job
effectively

Fl exi bl e/suit w de
range of products/

applications

Cannot produce
i n-house

Look attractive/
i npact on shel f

Appeal i ng
to consumers

Tot al

54

14
26%

11
20%

17%

17%

9%

9%

7%

7%

6%

4%

4%

2%

2%

about

1-5

aerosol s in your business?
potenti al

Ever wor ked

Aerosol s

on/ produced products

Descri ption of organisation

Mar ket i ng

conpani es
16
25%

13%

19%

25%

13%
13%

6%

-%
-%
6%
6%

6%

-%

Ret ai | er
Wi th

own | abel
pr oduct
range

10
2
20%

10%

10%

20%

-%
10%

30%

10%
20%

-%

10%
-%

-%

agenci es

36
10
28%

22%

25%

14%

8%
8%

-%

8%
3%

3%

3%
-%

3%

in aerosol packaging
Yes No
23 31
6 8
26% 26%
6 5
26% 16%
4 5
17% 16%
2 7
9% 23%
2 3
9% 10%
2 3
9% 10%
3 1
13% 3%
1 3
4% 10%
2 1
9% 3%
1 1
4% 3%
1 1
4% 3%
- 1
-% 3%
- 1
-% 3%

Wor ked on/ produced
products in

aer osol packagi ng
in past year

18

28% 2

22% 4

11% 4

6% 2

11%

11%

17%

6%

11%

6%

6%

-%

-%

0%

0%

0%

0%

-%
-%

-%

-%
-%
-%
-%

-%

-%

Products been involved in,

16
19%

19%

44%

19%

6%
13%

13%

19%
13%

- %

-%
-%

6%

Per sonal

care

30

20%

27%

17%

20%

13%

7%

13%

%

10%

%

3%

3%

3%

in past year

Phar ma Foodstuffs

ceuticals

10

20%

30%

20%

20%

20%

-%

10%

10%

10%

10%

-%

-%

10%

10

30%

20%

30%

20%

10%

-%

10%

-%

-%

-%

-%

No Househol d

Q hers

20

25%

15%

40%

25%

5%

10%

10%

15%

10%

5%

-%

-%

5%
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Tabl e 94 (continuation)
Q 11B Wiy do you say that
those rating aeroso

Base: Al

Tot al

Al l ow for higher
profit margins/
cost effective

Unlikely to

lead to spillage
or contam nation/
sealed in

Consurmer s
under st and t hem

Dk/ ns

about

Tot a

54

2%

2%

2%

9%

Description of organisation

Mar ket i ng
conpani es

16

6%

- %

-%

-%

Retai | er
with

own | abe
product
range

10

-%

-%

10%

10%

Aerosol s

aerosol s in your business?
potential 1-5

Wor ked on/ produced
products in
aer osol packagi ng

Ever worked
on/ produced products

in aerosol packaging in past year Products been
Desi gn/ Yes No Yes No Househol d Per sonal
NPD care
agenci es
36 23 31 18 5 16 30
- 1 - 1 - - 1
- % 4% - % 6% - % -% 3%
1 - 1 - - - -
3% -% 3% -% - % -% - %
- 1 - 1 - 1 1
-% 4% -% 6% -% 6% 3%
4 3 2 3 - - -
11% 13% 6% 17% -% -% -%

nvol ved in

in past year

O hers

Phar ma Foodstuffs

ceuticals

10

-%

-%

10

- %

- %

10%

-%

Page

20

-%

5%

-%

5%
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Tabl e 95
Q 11C Rating of the future of aerosol

Base: All respondents
Wor ked on/ produced
Ever wor ked products in
on/ produced products aer osol packagi ng
Descri ption of organisation in aerosol packaging in past year Products been involved in, in past year
Total Marketing Ret ai | er Desi gn/ Yes No Yes No Househol d Per sonal Phar ma Foodstuffs
conpani es Wi th NPD care ceuticals
own | abel agenci es
pr oduct
range

Tot al 108 38 24 56 63 45 49 14 52 74 36 27

10 - Most (10.0) 5 3 1 3 2 3 2 - 2 3 1 -
potenti al 5% 8% 4% 5% 3% 7% 4% -% 4% 4% 3% -%

9 (9.0) 5 2 1 2 3 2 3 - 3 4 2 2
5% 5% 4% 4% 5% 4% 6% -% 6% 5% 6% 7%

8 (8.0) 12 4 5 3 7 5 5 2 9 11 6 5
11% 11% 21% 5% 11% 11% 10% 14% 17% 15% 17% 19%

7 (7.0) 26 11 7 11 16 10 13 3 13 19 7 8
24% 29% 29% 20% 25% 22% 27% 21% 25% 26% 19% 30%

6 (6.0) 15 4 3 8 10 5 6 4 8 11 4 1
14% 11% 13% 14% 16% 11% 12% 29% 15% 15% 11% 4%

5 (5.0) 22 8 4 12 15 7 12 3 11 15 9 7
20% 21% 17% 21% 24% 16% 24% 21% 21% 20% 25% 26%

4 (4.0) 7 4 2 3 5 2 4 1 2 5 2 3
6% 11% 8% 5% 8% 4% 8% 7% 4% 7% 6% 11%

3 (3.0) 6 2 - 5 2 4 2 - 2 3 2 -
6% 5% - % 9% 3% 9% 4% -% 4% 4% 6% -%

2 (2.0) 2 - 1 1 - 2 - - 1 1 1 1
2% -% 4% 2% - % 4% - % -% 2% 1% 3% 4%

1- No (1.0) 4 - - 4 1 3 1 - - 1 - -
potenti al 4% -% - % 7% 2% 7% 2% -% - % 1% - % -%

Dk/ ns 4 - - 4 2 2 1 1 1 1 2 -
4% -% - % 7% 3% 4% 2% 7% 2% 1% 6% -%

Mean score 6.0 6.4 6.5 5. 6* 6.2 5.8 6.2 6.2 6. 5* 6. 3* 6.2 6.3

St andard devi ation 2.05 1.87 1.79 2.28 1.73 2.45 1.85 1.21 1.74 1.84 1.87 1.75

Standard error .20 .30 .37 .32 .22 .37 .27 .34 .24 .22 .32 .34

packagi ng of goods in general

Aerosol s

Page 100

Q hers

52

6%

8%

15%

17%

15%

10

19%

6%

8%

2%

2%

2%

6.2

2.10
.29




Tabl e 96

Q 11D Wy do you say that
those rating potenti al

Base: All

Tot al

Flexible suit w de
range of products/
applications

Conveni ent for
user to operate/
i nstant/easy

Pr oduct
desi gn i nnovation

Associated with
CFCS and damage
to ozone | ayer

Have to | ook
for alternatives

eg punps/sprays

Look attractive/
i mpact on shel f

More or |ess
all sanme shape

No need for
preservatives

Cl ean hygienic
Technol ogy
doesn't suit

certain products

Not easily
recycl abl e

Some consumners
do not like them

i nnovati on/

Tot al

63
31
49%

24
38%

14
22%

11%

8%

8%

3%

3%

3%

2%

2%

2%

about

6-10

aerosol s in business in general ?

Ever wor ked

Aerosol s

on/ produced products

Descri ption of organisation

Mar ket i ng
conpani es

24
13
54%

10
42%

29%

13%

13%

8%
%
8%
8%

4%

-%

-%

Ret ai | er
Wi th

own | abel
pr oduct
range

17

9
53%

35%

24%

18%

6%

18%
6%
%
6%

-%

6%

-%

agenci es

27
14
52%

10
37%

19%

4%

4%

%
4%
%
4%

-%

-%

4%

in aerosol packaging
Yes No
38 25
17 14
45% 56%
16 8
42% 32%
8 6
21% 24%
5 2
13% 8%
5 -
13% -%
2 3
5% 12%
- 2
- % 8%
2 -
5% -%
1 1
3% 4%
1 -
3% -%
1 -
3% -%
1 -
3% -%

Wor ked on/ produced
products in

aer osol packagi ng
in past year

Products been involved in,

Yes No Househol d
29 9 35
15 2 15
52% 22% 43%
12 4 11
41% 44% 31%

7 1 5
24% 11% 14%
3 2 7
10% 22% 20%
3 2 4
10% 22% 11%
1 1 2
3% 11% 6%
- - 1
-% -% 3%
2 - 2
7% -% 6%
1 - 1
3% -% 3%
1 - 1
3% -% 3%
1 - 1
3% -% 3%
- 1 1

-% 11%

3%

Per sonal
care

48
21
44%

19
40%

11
23%

13%

10%

8%

4%

4%

4%

2%

2%

2%

in past year

Phar ma Foodstuffs

ceuticals

20

40%

30%

20%

20%

5%

10%
5%
5%
%

-%

5%

-%

16

31%

50%

25%

19%

13%

19%
%
%
%

6%

6%

-%

32
13
41%

13
41%

13%

16%

9%

13%

3%

3%

3%

-%

3%

3%
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Tabl e 96 (continuation)

Q 11D Wiy do you say that about

Base: All those rating potential 6-10
Ever worked
on/ produced products
Description of organisation in aerosol packaging
Total Marketing Retai | er Desi gn/ Yes No
conpani es with NPD
own | abel agenci es
product
range
Tot al 63 24 17 27 38 25
Propel | ent 1 - 1 - 1 -
choice linmted 2% - % 6% - % 3% - %
Dk/ ns 1 1 - - - 1
2% 4% -% - % -% 4%

Aerosol s

aerosol s in business in general ?

Page 102

Wor ked on/ produced

products in
aer osol packagi ng
in past year

Products been involved in, in past year

Yes No Househol d Per sonal Phar ma Foodstuffs O hers
care ceuticals
29 9 35 48 20 16 32
1 - - 1 - - -
3% -% -% 2% -% -% -%
- - 1 1 - - 1
-% -% 3% 2% -% -% 3%




Tabl e 97

Q 11D Wiy do you say that about

Base: All those rating potential

Tot al

Associated with
CFCS and dammage
to ozone | ayer

Have to | ook
for alternatives

eg punps/sprays

Fl exi bl e suit wide
range of products/
applications

More or |ess
all same shape

Not easily
recycl abl e

Bad for environnment
in general

Conveni ent for
user to operate/
i nstant/easy

Product i nnovation/
desi gn innovation

Sonme consumners
do not |ike them

Propel | ent
choice limted

Dk/ ns

aerosol s in business in general ?

1-5

Ever wor ked

Aerosol s

on/ produced products

Descri ption of organisation

Total Marketing

conpani es
41 14
15 2
37% 14%
13 8
32% 57%
8 2
20% 14%
3 2
7% 14%
3 1
7% 7%
3 -
7% -%
3 -
7% -%
3 2
7% 14%
1 -
2% -%
1 -
2% -%
3 1
7% 7%

Ret ai | er
Wi th

own | abe
pr oduct
range

7

4
57%

14%

14%

-%
14%
-%

14%

-%
14%
-%

14%

agenci es

25

36%

36%

20%

8%
4%
12%

8%

4%
-%
4%

4%

in aerosol packaging

23

35%

26%

22%

9%

9%

9%

4%

9%

4%

-%

9%

18

39%

39%

17%

6%
6%
6%

11%

6%
-%
6%

6%

Wor ked on/ produced
products in
aer osol packagi ng
in past year Products been involved in, in past year

Yes No Househol d Per sonal Phar ma Foodstuffs
care ceuticals

19 4 16 25 14 11
7 1 8 11 6 5
37% 25% 50% 44% 43% 45%
5 1 4 7 3 2
26% 25% 25% 28% 21% 18%
3 2 2 5 3 3
16% 50% 13% 20% 21% 27%
2 - 1 2 - 1
11% % 6% 8% -% 9%
2 - 1 3 1 1
11% % 6% 12% 7% 9%
2 - 2 2 1 2
11% % 13% 8% 7% 18%
1 - 1 1 - 1
5% % 6% 4% % 9%
2 - - 2 1 -
11% % % 8% 7% -%
1 - 1 1 1 1
5% % 6% 4% 7% 9%
% % % % -% %
2 - 1 - - -
11% % 6% % -% %
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47%

37%

21%

-%
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5%
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-%
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Tabl e 98

Aerosol s

Q 12 Are the aerosol manufacturers making you aware of new devel opnents in aerosols such as new shapes, new actuators or bespoke designs?

Base: All respondents

Tot al

Tot al 108

Yes 49
45%

No 59
55%

Wor ked on/ produced

Ever wor ked products in
on/ produced products aer osol packagi ng
Descri ption of organisation in aerosol packaging in past year Products been involved in, in past year
Mar ket i ng Ret ai | er Desi gn/ Yes No Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
conpani es Wi th NPD care ceuticals
own | abel agenci es
pr oduct
range
38 24 56 63 45 49 14 52 74 36 27 52
22 13 16 34 15 32 2 33 39 21 15 26
58% 54% 29% 54% 33% 65% 14% 63% 53% 58% 56% 50%
16 11 40 29 30 17 12 19 35 15 12 26

42% 46% 71% 46% 67% 35% 86% 37% 47% 42% 44% 50%
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Tabl e 99

Q 13 Do aerosol

Base:

Tot al

Yes

Al respondents

108

35
32%

73
68%

Aerosol s

manuf acturers contact you on a regul ar basis?

Ever worked
on/ produced products

Descri ption of organisation in aerosol packaging
Mar ket i ng Ret ai | er Desi gn/ Yes No
conpani es Wi th NPD

own | abel agenci es
pr oduct
range
38 24 56 63 45
19 13 5 29 6
50% 54% 9% 46% 13%
19 11 51 34 39
50% 46% 91% 54% 87%

Wor ked on/ produced

products in

aer osol packagi ng

in past year

49

28
57%

21
43%

Products been involved in,

No Househol d

14

7%

13
93%

52

24
46%

28
54%

Per sona
care

74

31
42%

43
58%

in past year

Phar ma Foodstuffs

ceuticals

36

14
39%

22
61%

27

14
52%

13
48%

52

18
35%

34
65%
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Tabl e 100

Aerosol s

Q 14 Wich of these ideas would help you to specify aerosols nore readily in future?

Base: All respondents

Tot al

New shapes

New nmaterial s

New act uators

I nf or mati on
on the BAMA website

Regul ar

manuf act urer updat es
on packagi ng and
desi gn devel opnents

Manuf act ur er
information on
safety and | abelling

Smal | er sizes

Manuf act ur er
techni cal hel pdesk

Manuf act ur er
manual s and
gui des on the web

Li st of
manuf acturers

Manuf act ur er
manual s and gui des
di stributed by nai

Manuf act ur er
mai | i ngs

Descri ption of organisation

108

78
72%

69
64%

68
63%

62
57%

59
55%

58
54%

56

52%

52
48%

45
42%
43
40%
36
33%

33
31%

Mar ket i ng Ret ai | er
conpani es Wi th
own | abe
pr oduct
range
38 24
28 20
74% 83%
28 18
74% 75%
29 19
76% 79%
19 16
50% 67%
20 17
53% 71%
20 20
53% 83%
26 11
68% 46%
19 16
50% 67%
17 11
45% 46%
20 9
53% 38%
13 9
34% 38%
11 10
29% 42%

Ever worked
on/ produced products

Wor ked on/ produced
products in
aer osol packagi ng

Products been involved in,

in past year

Phar ma Foodstuffs

in aerosol packaging in past year

Desi gn/ Yes No Yes No Househol d

NPD
agenci es

56 63 45 49 14 52
38 46 32 35 11 45
68% 73% 71% 71% 79% 87%
28 44 25 36 8 43
50% 70% 56% 73% 57% 83%
25 43 25 37 6 39
45% 68% 56% 76% 43% 75%
35 36 26 26 10 34
63% 57% 58% 53% 71% 65%
22 36 23 30 6 34
39% 57% 51% 61% 43% 65%
26 34 24 26 8 35
46% 54% 53% 53% 57% 67%
23 41 15 34 7 32
41% 65% 33% 69% 50% 62%
21 32 20 27 5 34
38% 51% 44% 55% 36% 65%
21 31 14 23 8 27
38% 49% 31% 47% 57% 52%
17 33 10 28 5 23
30% 52% 22% 57% 36% 44%
16 24 12 20 4 21
29% 38% 27% 41% 29% 40%
14 25 8 20 5 18
25% 40% 18% 41% 36% 35%

Per sona
care

74

61
82%

54
73%

51
69%

46
62%

43
58%

44
59%

43
58%

40
54%

35
47%
33
45%
28
38%

26
35%

ceuticals

36

31
86%

28
78%

25
69%

23
64%

19
53%

22
61%

19
53%

23
64%

16
44%
14
39%
11
31%

10
28%

27

22
81%

20
74%

17
63%

20
74%

16
59%

18
67%

14

52%

15
56%

15
56%
11
41%

12
44%

33%

Q hers

52

41
79%

35
67%

33
63%

30
58%

30
58%

32
62%

25
48%

30
58%

23
44%
18
35%
18
35%

17
33%
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Aerosol s
Tabl e 100 (continuation)
Q 14 Wich of these ideas would help you to specify aerosols nore readily in future?
Base: All respondents

Wor ked on/ produced
Ever wor ked products in

on/ produced products aer osol packagi ng
in aerosol packaging in past year

Description of organisation Products been involved in, in past year

Total Marketing Retai | er Desi gn/ Yes No Yes No Househol d Per sonal Phar ma Foodstuffs O hers
conpani es with NPD care ceuticals
own | abel agenci es
product
range
Tot al 108 38 24 56 63 45 49 14 52 74 36 27 52
Bi gger sizes 30 8 8 16 17 13 15 2 19 18 10 9 15
28% 21% 33% 29% 27% 29% 31% 14% 37% 24% 28% 33% 29%
None of these 7 4 - 5 3 4 3 - 1 1 - - 1
6% 11% -% 9% 5% 9% 6% - % 2% 1% -% - % 2%
Dk/ ns 1 - 1 - 1 - - 1 - 1 1 - -

1% -% 4% -% 2% -% -% 7% -% 1% 3% -% -%
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Aerosol s

Tabl e 101
Q 15 What el se have the aerosol manufacturers got to do to develop their share of the packagi ng market
Base: All respondents
Wor ked on/ produced
Ever wor ked products in
on/ produced products aer osol packagi ng
Descri ption of organisation in aerosol packaging in past year
Total Marketing Ret ai | er Desi gn/ Yes No Yes No
conpani es Wi th NPD
own | abel agenci es
pr oduct
range
Tot al 108 38 24 56 63 45 49 14
Product innovation/ 40 14 12 19 19 21 16 3
desi gn innovation 37% 37% 50% 34% 30% 47% 33% 21
Educat e about the 25 10 4 12 15 10 11 4
environnental issues 23% 26% 17% 21% 24% 22% 22% 29
Reduce cost 14 6 4 4 8 6 8 -
13% 16% 17% 7% 13% 13% 16% -
Cont act peopl e 13 5 1 8 9 4 7 2
nore often 12% 13% 4% 14% 14% 9% 14% 14
Product marketing 12 8 2 6 8 4 6 2
11% 21% 8% 11% 13% 9% 12% 14
Target design 10 3 - 7 8 2 7 1
agenci es 9% 8% -% 13% 13% 4% 14% 7
Di fferent propellent 7 2 3 2 4 3 4 -
6% 5% 13% 4% 6% 7% 8% -
Target retailers 5 3 1 1 5 - 3 2
5% 8% 4% 2% 8% -% 6% 14
Lead tine 3 3 - - 3 - 3 -
i mprovenent/ 3% 8% -% -% 5% -% 6% -
flexibility
M ni mum or der 1 1 - - 1 - 1 -
quantities 1% 3% -% -% 2% -% 2% -
Mal e groom ng 1 1 - - 1 - 1 -
products/fragrances/ 1% 3% -% -% 2% -% 2% -
ot her product areas
Conpetitive prices 1 1 - - 1 - 1 -
1% 3% -% -% 2% -% 2% -
Dk/ ns 19 4 4 12 13 6 8 5
18% 11% 17% 21% 21% 13% 16% 36

in the future?

Products been involved in,

Phar ma Foodstuffs

Househol d
52
23

% 44%
13

% 25%
10

% 19%
7

% 13%
3

% 6%
4

% 8%
4

% 8%
3

% 6%
1

% 2%

% -%

% - %
1

% 2%
4

% 8%

Per sona
care

74

32
43%

19
26%

10

14%

9%

8%

9%

8%

5%

4%

1%

1%

1%

11
15%

ceuticals

36
15
42%
22%
11%
11%
8%
11%
8%
8%

- %

- %
-%

-%

17%

in past year

27
17
63%
19%
7%
- %
- %
7%
15%
%

4%

-%
-%

4%

15%

52

24
46%

12
23%
12%
13%
13%
8%
8%
2%

- %

- %
2%

-%

13%
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Tabl e 102
Q 16A How effective are design conpanies in general

Base: All respondents
Description of organ
Total Marketing Ret ai | er
conpani es Wi th
own | abe
pr oduct
range
Tot al 108 38 24
Very (5.0) 33 10 3
effective 31% 26% 13%
Fairly (4.0) 36 12 8
effective 33% 32% 33%
Nei t her (3.0) 20 7 7
effective nor 19% 18% 29%
ineffective
Fairly (2.0) 14 5 5
effective 13% 13% 21%
Very (1.0) 3 3 -
effective 3% 8% -%
Dk/ ns 2 1 1
2% 3% 4%
Mean score 3.8 3.6 3.4
St andard devi ation 1.12 1.26 .99
St andard error .11 .21 .21

Aerosol s

in terms of offering packaging

Ever wor ked

on/ produced products
sation in aerosol packaging
Desi gn/ Yes No
NPD
agenci es
56 63 45
25 18 15
45% 29% 33%
21 22 14
38% 35% 31%
6 10 10
11% 16% 22%
4 8 6
7% 13% 13%
- 3 -
-% 5% -%
- 2 -
-% 3% -%
4, 2%* 3.7 3.8
90 1.17 1. 04
12 15 16

advice and expertise to their clients?

Wor ked on/ produced
products in

aer osol packagi ng
in past year

Yes No Househol d Pers
49 14 52
15 3 16
31% 21% 31%
17 5 15
35% 36% 29%

9 1 11
18% 7% 21%

4 4 8
8% 29% 15%

3 - 1
6% -% 2%

1 1 1
2% 7% 2%

3.8 3.5 3.7

1.17 1.20 1.13

17 .33 16

onal
care

74

20
27%

23
31%

14
19%

12
16%

4%

3%

3. 6*

Products been involved in,

in past year

Phar ma Foodstuffs

ceuticals

36
25%
14

39%

19%

27

22%

10

37%

19%

15%

4%

4%

3.6

Q hers

52

15
29%

17
33%

12
23%

15%
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Tabl e 103

Q 16B Wiy do you say that?
Base: All those who think design conpanies are effective in offering packaging advice to clients

Tot al

Under st and
t echnol ogy

Engi neering advice
Meet client
requirenents

Not actively
suppor t ed

by suppliers

Dk/ ns

Tot al

69

53
7%

26
38%

12
17%

6%

6%

Ever wor ked

Aerosol s

on/ produced products

Descri ption of organisation

Mar ket i ng
conpani es

22

16
73%

10
45%

14%

9%

14%

Ret ai | er
Wi th

own | abe
pr oduct
range

11
9
82%

18%

agenci es

46

37
80%

18
39%

15%

4%

2%

in aerosol packaging

40

30
75%

16

40%

15%

10%

8%

29

23
79%

10

34%

21%

-%

3%

Wor ked on/ produced
products in

aer osol packagi ng
in past year

Products been involved in,

Yes No Househol d
32 8 31
24 6 25
75% 75% 81%
13 3 13
41% 38% 42%

6 - 7
19% -% 23%
2 2 3
6% 25% 10%
3 - 1
9% -% 3%

Per sona
care

43

32
74%

17
40%

21%

7%

5%

in past year

Phar ma Foodstuffs

ceuticals

23

17

74%

39%

13%

13%

-%

16

12

75%

50%

13%

13%

-%

Q hers

32

26
81%

11
34%

16%

9%

3%
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Tabl e 104

Q 16C Wiy do you say that?

Base: All

Tot al

Lack of know edge
No packagi ng advi ce
Unawar e of

what's avail abl e

Don't generally
use them

Need to speak
to manufacturers

More or |ess
all same shape

They | aunch
their products

Client requirenents

Dk/ ns

Ever wor ked

Aerosol s

on/ produced products

Descri ption of organisation

Total Marketing Ret ai | er

conpani es Wi th

own | abel

pr oduct

range

37 15 12

20 8 8
54% 53% 67%

11 5 5
30% 33% 42%

7 4 2
19% 27% 17%

4 2 2
11% 13% 17%

4 3 -
11% 20% -%

3 2 1
8% 13% 8%

1 - 1
3% -% 8%

1 - -
3% -% - %

5 2 -
14% 13% - %

in aerosol

packagi ng

agenci es

10

40%

10%

10%

-%

10%

-%

-%

10%

30%

21

11

52%

29%

24%

14%

19%

5%

5%

5%

10%

those who think design conpanies are not effective in offering packagi ng advice to clients

Wor ked on/ produced
products in

Products been involved in,

in past year

Phar ma Foodstuffs

aer osol packagi ng
in past year
No Yes No Househol d
16 16 5 20
9 9 2 11
56% 56% 40% 55%
5 5 1 7
31% 31% 20% 35%
2 5 - 3
13% 31% -% 15%
1 2 1 3
6% 13% 20% 15%
- 3 1 3
-% 19% 20% 15%
2 1 - 1
13% 6% -% 5%
- 1 - 1
-% 6% -% 5%
- - 1 -
-% - % 20% - %
3 2 - 3
19% 13% -% 15%

Per sonal
care

29

16
55%

10

34%

17%

10%

14%

10%

3%

3%

10%

ceuticals

12

58%

42%

17%

17%

-%

8%

-%

8%

8%

10
70%
30%
10%
10%
30%
10%

%
10%

-%

Q hers

20

10

50%

35%

20%

10%

10%

5%

5%

5%

15%
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Tabl e 105

Q 17A Wi ch trade magazi nes do you see a copy of once a nonth or nore often?

Base: All respondents

Tot al

Mar ket i ng

Desi gn Week

Mar keti ng Week

Packagi ng Today

The Grocer

Packagi ng Magazi ne

Canpai gn

Ret ai | Packagi ng

Soap, Perfunery

& Cosnetics

Packagi ng News

Fi nanci al Ti mes

Creative Business

Creative Review

Packagi ng Week

Eye

Tot al

108

42
39%

42
39%

39
36%

38
35%

30
28%

25
23%

20
19%

16
15%

16

15%

7%

6%

5%

4%

4%

Ever wor ked

Aerosol s

on/ produced products

Descri ption of organisation

Mar ket i ng
conpani es

38
13
34%
11%

11
29%

18
47%
16%
14
37%
8%
18%
12
32%
13%
5%
-%

5%

-%

Ret ai | er
Wi th

own | abel
pr oduct
range

24
11
46%
21%
10
42%
33%
15
63%
29%
25%
38%
13%
4%
4%
-%

4%

-%

agenci es

56

23
41%

36
64%

20
36%

14
25%

14
25%
7%
12
21%
-%
2%
4%
7%
9%

2%

7%

in aerosol packaging

63

23
37%

20
32%

22
35%

29
46%

17
27%

19
30%

13
21%

11
17%

14

22%

13%

8%

2%

6%

2%

45

19
42%

22
49%

17
38%
20%
13
29%
13%
16%
11%
4%
-%
4%
9%

-%

7%

Wor ked on/ produced
products in

aer osol packagi ng
in past year

Products been involved in,

Phar ma Foodstuffs

Yes No Househol d
49 14 52
19 4 23
39% 29% 44%
13 7 18
27% 50% 35%
17 5 22
35% 36% 42%
24 5 23
49% 36% 44%
14 3 20
29% 21% 38%
16 3 14
33% 21% 27%

9 4 14
18% 29% 27%
11 - 12
22% -% 23%
13 1 7
27% 7% 13%

5 3 7
10% 21% 13%

4 1 3

8% 7% 6%

1 - 2

2% -% 4%

2 2 4

4% 14% 8%

- 1 -

-% 7%

-%

Per sonal
care

74

33
45%

24
32%

31
42%

32
43%

24
32%

22
30%

15
20%

15
20%

16

22%

11%

8%

1%

5%

1%

ceuticals

36

16
44%

12
33%

17
47%

17
47%

15
42%

15
42%

11
31%

10

28%

17%

6%

8%

3%

-%

-%

in past year

27

12
44%

10
37%

12
44%

10
37%

16

59%

22%

26%

22%

7%

15%

11%

4%

7%

-%

Q hers

52

27
52%

20
38%

23
44%

18
35%

19
37%

11
21%

12
23%

12

23%

10%

4%

6%

6%

2%

-%
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Tabl e 105 (continuation)

Q 17A Wi ch trade magazi nes do you see a copy of once a nonth or nore often?

Base: All respondents

Tot al

Check Qut

Chem st and Druggi st

| ndependent
Retail News
Plastic

Beauty Magazi ne
Esprit

Conveni ence
Retai | i ng

Dri nks Packagi ng
Bl uepri nt

Can Manuf acturer
D.1.Y. Wekly

Mad. Com

Redevel opnent

Tot a

108

3%

2%

2%

2%

1%

1%

1%

1%

1%

1%

1%

1%

1%

1%

Description of organisation

Nhrket@ng

conpani es
38
-%
3%
3%
5%
3%
3%
- %
%
%
3%
%
3%
- %

-%

Retai | er
with

own | abe
product
range

24
1
4%
4%
4%
%
-%
%
4%
%
%
%
4%
%

-%

-%

agenci es

56
4%
%
-%
-%
-%
-%
-%
2%
2%
%
%
-%
2%

2%

Aerosol s Page 113

Wor ked on/ produced

Ever wor ked products in
on/ produced products aer osol packagi ng

in aeroso

63

5%

3%

2%

3%

2%

2%

2%

2%

2%

2%

2%

2%

2%

2%

packagi ng in past year Products been involved in, in past year
No Yes No Househol d Per sonal Phar ma Foodstuffs O hers
care ceuticals
45 49 14 52 74 36 27 52
- 2 1 2 3 1 - 2
- % 4% 7% 4% 4% 3% - % 4%
- - 2 1 2 2 - 1
- % -% 14% 2% 3% 6% - % 2%
1 1 - 2 2 - - 2
2% 2% -% 4% 3% -% -% 4%
- 2 - 1 2 - - 1
-% 4% -% 2% 3% -% -% 2%
- 1 - - 1 - - -
-% 2% -% -% 1% -% -% -%
- 1 - - 1 - - -
-% 2% -% -% 1% -% -% -%
- 1 - 1 1 - - 1
-% 2% -% 2% 1% -% -% 2%
- 1 - 1 1 - 1 1
- % 2% - % 2% 1% -% 4% 2%
- 1 - 1 1 - 1 1
- % 2% - % 2% 1% -% 4% 2%
- 1 - 1 1 - 1 -
- % 2% - % 2% 1% -% 4% - %
- 1 - - - - - -
- % 2% - % -% -% -% - % -%
- 1 - - 1 - - 1
-% 2% -% -% 1% -% -% 2%
- 1 - - 1 - 1 1
-% 2% -% -% 1% -% 4% 2%
- 1 - - 1 - 1 1

-% 2% -% -% 1% -% 4% 2%




Aerosol s

Tabl e 105 (continuation)
Q 17A Wi ch trade magazi nes do you see a copy of once a nonth or nore often?
Base: All respondents

Wor ked on/ produced

Ever wor ked products in
on/ produced products aer osol packagi ng
Description of organisation in aerosol packaging in past year
Total Marketing Retai | er Desi gn/ Yes No Yes No
conpani es with NPD
own | abel agenci es
product
range

Tot al 108 38 24 56 63 45 49 14

Graphi c 1 - - 1 - 1 - -
I nternati onal 1% - % -% 2% -% 2% -% - %

Director 1 - - 1 1 - - 1
1% - % -% 2% 2% - % -% 7%

P.R 1 - - 1 1 - - 1
1% -% -% 2% 2% -% -% 7%

S.P.C. 1 - - 1 1 - 1 -
1% -% - % 2% 2% -% 2% -%

F. X, ldea 1 - - 1 - 1 - -
1% -% -% 2% -% 2% -% -%

C hers 14 4 2 11 5 9 3 2
13% 11% 8% 20% 8% 20% 6% 14%

Dk/ ns 5 3 1 2 4 1 3 1

5% 8% 4% 4% 6% 2% 6% 7%

Page

Products been involved in, in past year

Househol d

52

-%

-%

-%

-%

-%

6%

-%

Per sonal

care

74

1%

-%

-%

-%

-%

7%

4%

Phar ma Foodstuffs O hers
ceuticals
36 27 52
-% -% -%
-% -% -%
- % - % -%
- % - % -%
- % - % - %
5 1 8
14% 4% 15%
- 1 2
- % 4% 4%

114
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Tabl e 106
Q 17B Wi ch trade magazine is the nost useful source of infornmation on new product devel opnents?
Base: All respondents

Wor ked on/ produced

Ever wor ked products in
on/ produced products aer osol packagi ng
Descri ption of organisation in aerosol packaging in past year Products been involved in, in past year
Total Marketing Ret ai | er Desi gn/ Yes No Yes No Househol d Per sonal Phar ma Foodstuffs Q hers
conpani es Wi th NPD care ceuticals
own | abel agenci es
pr oduct
range

Tot al 108 38 24 56 63 45 49 14 52 74 36 27 52

Mar ket i ng 10 2 1 8 7 3 5 2 6 6 1 3 7
9% 5% 4% 14% 11% 7% 10% 14% 12% 8% 3% 11% 13%

Mar keti ng Week 12 3 3 6 7 5 5 2 7 10 6 2 8
11% 8% 13% 11% 11% 11% 10% 14% 13% 14% 17% 7% 15%

Canpai gn 4 - 1 3 3 1 3 - 3 2 1 1 4
4% -% 4% 5% 5% 2% 6% -% 6% 3% 3% 4% 8%

Fi nancial Tines 4 - 1 3 3 1 3 - 2 3 1 2 3
Creative Business 4% -% 4% 5% 5% 2% 6% -% 4% 4% 3% 7% 6%

The G ocer 18 3 10 7 10 8 9 1 12 14 10 11 14
17% 8% 42% 13% 16% 18% 18% 7% 23% 19% 28% 41% 27%

Desi gn Week 20 - 2 19 7 13 6 1 8 10 6 3 8
19% -% 8% 34% 11% 29% 12% 7% 15% 14% 17% 11% 15%

Packagi ng Today 14 5 4 5 11 3 11 - 9 12 6 4 7
13% 13% 17% 9% 17% 7% 22% -% 17% 16% 17% 15% 13%

Packagi ng Magazi ne 11 7 1 3 11 - 11 - 8 10 6 4 6
10% 18% 4% 5% 17% -% 22% -% 15% 14% 17% 15% 12%

Ret ai | Packagi ng 4 - 2 2 3 1 3 - 3 3 2 1 4
4% -% 8% 4% 5% 2% 6% -% 6% 4% 6% 4% 8%

Dk/ ns 28 13 5 16 18 10 11 7 7 14 5 4 14
26% 34% 21% 29% 29% 22% 22% 50% 13% 19% 14% 15% 27%

Soap, Perfunery 9 5 2 2 9 - 8 1 5 8 1 1 4
& Cosnetics 8% 13% 8% 4% 14% -% 16% 7% 10% 11% 3% 4% 8%

C her 1 - 1 - 1 - 1 - - - - - -

1% -% 4% -% 2% -% 2% -% -% -% -% -% -%




Tabl e 107

Q 18 From what other sources do you hear about new product devel opnent?

Base: All respondents

Total Marketing Ret ai | er

conpani es Wi th
own | abel
pr oduct
range
Tot al 108 38 24
VEBSI TES
I nt er net 30 9 3
28% 24% 13%
Packagi ng 2 1 -
2% 3% -%
M ntel International 1 1 -
1% 3% -%
Mad. Com 1 1 -
1% 3% -%
Buyes 1 - 1
1% -% 4%
Col d Calling 1 1 -
1% 3% -%
Visits 1 1 -
1% 3% - %
Suppliers 1 - 1
1% -% 4%
Press 1 - -
1% -% - %
EXHI Bl TI ONS
Through own exhibits 13 6 2
12% 16% 8%
N. E. C. Tradeshow 9 2 2
8% 5% 8%
Packex 7 2 1
6% 5% 4%

Aerosol s

Ever worked
on/ produced products
Descri ption of organisation in aerosol

Desi gn/ Yes
NPD
agenci es

56 63

22 15
39% 24%

1 2
2% 3%

- 1
-% 2%

- 1
-% 2%

- 1
-% 2%

- 1
-% 2%

- 1
-% 2%

- 1
-% 2%

1 1
2% 2%

8 9
14% 14%

6 6
11% 10%

4 6
7% 10%

packagi ng

45

15

33%
%
%
%
%
%
%
%

-%

9%
7%

2%

Wor ked on/ produced

products in
aer osol packagi ng
in past year

49

11

22%

4%

2%

2%

2%

2%

2%

2%

2%

14%

6%

8%

Products been involved in, in past year

No Househol d

14 52
4 11
29% 21%
- 1
-% 2%
- 1
-% 2%
-% -%
-% -%
- 1
-% 2%
- 1
-% 2%
- 1
-% 2%
- 1
-% 2%
2 7
14% 13%
3 4
21% 8%
2 5
14% 10%

Per sonal
care

74

18

24%

3%

1%

1%

-%

1%

1%

1%

1%

12%

9%

9%

Phar ma Foodstuffs
ceuticals
36 27
9 6
25% 22%
1 1
3% 4%
- 1
- % 4%
- % - %
- % - %
- % - %
-% -%
- 1
-% 4%
-% -%
4 2
11% 7%
5 2
14% 7%
1 3

3% 11%

52

11

21%
-%
-%
2%
-%
2%
2%
%

2%

13%
12%

6%




Aerosol s

Tabl e 107 (continuation)
Q 18 From what other sources do you hear about new product devel opnent?

Base: All respondents
Ever worked
on/ produced products
Description of organisation in aerosol packaging
Total Marketing Retai | er Desi gn/ Yes No
conpani es with NPD
own | abel agenci es
product
range
Tot al 108 38 24 56 63 45
Private | abel 3 1 2 - 3 -
in Arsterdam 3% 3% 8% - % 5% - %
I nt er pack 2 - 1 1 2 -
2% - % 4% 2% 3% - %
Enbol | age 2 - - 2 2 -
2% -% -% 4% 3% -%
Cosno. Pr of 2 2 - - 2 -
2% 5% - % -% 3% -%
Buyes 1 - 1 - 1 -
1% -% 4% -% 2% -%
Tr adeshows 1 - 1 - 1 -
1% -% 4% -% 2% -%
Leaflets 1 - - 1 1 -
1% -% - % 2% 2% -%
Health & Safety 1 1 - - - 1
1% 3% -% - % -% 2%
Li ght house 1 1 - 1 1 -
1% 3% -% 2% 2% - %
Hundred % 1 1 - 1 - 1
1% 3% -% 2% -% 2%
Food and Retail 1 1 - - 1 -
1% 3% -% - % 2% - %
SPECI ALI ST AGENCI ES
Suppliers 3 - - 3 - 3
3% -% -% 5% -% 7%
Envases 1 - 1 - 1 -

1% -% 4% -% 2% -%

Wor ked on/ produced
products in

aer osol packagi ng
in past year

Products been involved in,

Yes No Househol d Per sonal
care ceuticals
49 14 52 74 36
2 1 1 3 2
4% 7% 2% 4% 6%
1 1 2 2 1
2% 7% 4% 3% 3%
1 1 2 2 1
2% 7% 4% 3% 3%
2 - - 2 -
4% - % -% 3% - %
1 - - - -
2% - % -% - % - %
1 - 1 1 -
2% - % 2% 1% - %
1 - - 1 -
2% - % -% 1% - %
- - 1 1 -
-% -% 2% 1% -%
- 1 - 1 -
-% 7% -% 1% -%
-% -% -% -% -%
1 - - - -
2% -% -% -% -%
-% - % -% - % - %
- 1 - 1 1
-% 7% -% 1% 3%

in past year

27
4%
4%
4%
%
%
4%
4%
S0
4%
S0

- %

-%

-%

Phar ma Foodstuffs

52
2%
%
2%
%
%
%
2%
2%
2%
%

-%

-%

-%
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Tabl e 107 (continuation)

Q 18 From what other sources do you hear about new product devel opnent?

Base: All respondents

Tot al

Bwgoynes

Saf ety Advisors
Visits

Leaflets
Packagi ng

G ass bottles
Tin plate

manuf act ur er

ANY OTHERS

Suppliers

Manuf act ur er

Di rect Contact

Direct Mil

New Technol ogy Group

Spray Technol ogy

Word of mouth

Tot a

108

1%

1%

1%

1%

1%

1%

14

13%

6%

4%

3%

2%

2%

2%

Description of organisation

Mar ket i ng Retai | er
conpani es with
own | abe
product
range
38 24
1 -
3% -%
1 -
3% -%
-% -%
-% - %
-% -%
-% - %
4 5
11% 21%
6 -
16% -%
2 2
5% 8%
- % -%
1 -
3% -%
1 -
3% -%
1 -
3% - %

agenci es

56
%
%
2%
2%
2%

2%

14%
2%
%
5%
2%
2%

2%

Ever worked
on/ produced products

in aeroso

63

2%

2%

2%

2%

-%

-%

6%

10%

3%

5%

3%

3%

3%

Aerosol s

Wor ked on/ produced
products in

aer osol packagi ng
packagi ng in past year Products been involved in, in past year
No Yes No Househol d Per sonal Phar ma Foodst uffs
care ceuticals

45 49 14 52 74 36 27

- 1 - 1 1 - 1

- % 2% - % 2% 1% -% 4%
- 1 - 1 1 - -

- % 2% - % 2% 1% -% - %
- 1 - - 1 - 1
-% 2% -% -% 1% -% 4%
- 1 - 1 1 - -
-% 2% -% 2% 1% -% -%
1 - - - - - -
2% -% -% -% -% -% -%
1 - - - - - -
2% -% -% -% -% -% -%
10 2 2 8 10 6 5
22% 4% 14% 15% 14% 17% 19%
1 5 1 5 6 2 3
2% 10% 7% 10% 8% 6% 11%
2 2 - 3 3 2 1
4% 4% - % 6% 4% 6% 4%
- - 3 2 2 1 2

- % -% 21% 4% 3% 3% 7%
- 2 - 2 2 1 2
-% 4% -% 4% 3% 3% 7%
- 2 - 1 2 - 1
-% 4% -% 2% 3% -% 4%
- 2 - 1 2 1 -
-% 4% -% 2% 3% 3% -%

52

-%

2%

2%

2%

-%

-%

17%

4%

4%

4%

4%

2%

2%
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Tabl e 107 (continuation)
Q 18 From what other sources do you hear about new product devel opnent?
Base: All respondents

Wor ked on/ produced

Ever wor ked products in
on/ produced products aer osol packagi ng
Description of organisation in aerosol packaging in past year Products been involved in, in past year
Total Marketing Retai | er Desi gn/ Yes No Yes No Househol d Per sonal Phar ma Foodstuffs O hers
conpani es with NPD care ceuticals
own | abel agenci es
product
range
Tot al 108 38 24 56 63 45 49 14 52 74 36 27 52
Envases 1 1 - - 1 - 1 - 1 1 - 1 -
1% 3% -% - % 2% - % 2% - % 2% 1% -% 4% -%
Boxal | 1 1 - - 1 - 1 - 1 1 - 1 -
1% 3% -% - % 2% - % 2% - % 2% 1% -% 4% -%
Scri pt 1 1 - - 1 - 1 - - - 1 - -
(phar maceuti cal 1% 3% -% -% 2% -% 2% -% -% -% 3% -% -%
magazi ne)
Account handl ers 1 - 1 - 1 - 1 - 1 1 1 1 1
1% -% 4% -% 2% -% 2% -% 2% 1% 3% 4% 2%
Reaching the Public 1 1 1 1 1 - 1 - - - - - 1
1% 3% 4% 2% 2% -% 2% -% -% -% - % -% 2%
Over seas 1 - 1 - 1 - 1 - 1 1 1 1 1
1% -% 4% -% 2% -% 2% -% 2% 1% 3% 4% 2%
dient 1 - - 1 - 1 - - - 1 - - -
1% - % -% 2% -% 2% -% - % -% 1% -% -% -%
Trade Directory 1 1 - - 1 - 1 - 1 1 - - 1
1% 3% -% - % 2% - % 2% - % 2% 1% -% - % 2%
Dk/ ns 30 5 7 18 14 16 11 3 12 18 11 5 13

28% 13% 29% 32% 22% 36% 22% 21% 23% 24% 31% 19% 25%




Tabl e 108

Q 19 Had you heard of the British Aerosol Manufacturers' Association before you received their recent

Base:

Tot al

Yes

Al respondents

108

64
59%

44
41%

Aerosol s

Ever worked
on/ produced products

Descri ption of organisation in aerosol packaging
Mar ket i ng Ret ai | er Desi gn/ Yes No
conpani es Wi th NPD

own | abel agenci es
pr oduct
range
38 24 56 63 45
33 20 17 47 17
87% 83% 30% 75% 38%
5 4 39 16 28
13% 17% 70% 25% 62%

letter about this survey?

Wor ked on/ produced

products in

aer osol packagi ng

in past year

49

38
78%

11
22%

Products been involved in,

No Househol d

14

64%

36%

52

36
69%

16
31%

Per sona
care

74

55
74%

19
26%

in past year

Phar ma Foodstuffs

ceuticals

36

30
83%

17%

27

21
78%

22%

52

31
60%

21
40%
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Tabl e 109

Q 20 Re-contact

Base: Al

Tot al

Yes

respondent s

108

62
57%

46
43%

Aerosol s

Ever worked
on/ produced products

Descri ption of organisation in aerosol packaging
Mar ket i ng Ret ai | er Desi gn/ Yes No
conpani es Wi th NPD

own | abel agenci es
pr oduct
range
38 24 56 63 45
29 13 29 45 17
76% 54% 52% 71% 38%
9 11 27 18 28
24% 46% 48% 29% 62%

Wor ked on/ produced

products in

aer osol packagi ng

in past year

49

34
69%

15
31%

Products been involved in,

No Househol d

14

11
79%

21%

52

30
58%

22
42%

Per sona
care

74

46
62%

28
38%

in past year

Phar ma Foodstuffs

ceuticals

36

23
64%

13
36%

27

15
56%

12
44%

52

29
56%

23
44%
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